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INTRODUCING NEW 
1937 MERCHANDISE 


Here are a few items from our new 1937 Fall and Holiday lines which will be shown 
to you by our travelers this Season. 
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K60—-14K two tone cross, te) K70—14K yellow gold cross, 5 K9074—10K vellow gold cross K9060—1/20 12K yellow gol 
diamonds, 14K yelow gold diamonds, 14K yellow gold and chain t $10.50 ea filled cross and I 
chain, list $30.00 ea hain, list $24.00 ea $2.30 ea 


¢ CAMEO RINGS PURCHASED 
' BEFORE ADVANCE IN PRICES 
OF STONES AND LABOR 





K9059—1/20 12K yellow gold K9058—-1/20 12K yellow gold K387—10K yellow 
filled cross and chain, list filled cross and chain, list gold, Hematite it 
$3.00 en. $3.00 ea taglio, list $13.00 ea 


Our buyers have been busy selecting new merchandise for every department, anticipat- 
ing prices in order to give you a saving and greater profit on the choicest selections 
in every line. 


You will profit by doing likewise — anticipate your requirements and give us your 
order early and take advantage of the prices we are able to offer now. 


BENJ. ALLEN & CO., inc. 


The Silversmiths Building 
10 SOUTH WABASH AVE. CHICAGO, ILLINOIS 
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KATZ & OGUSH 


CREATORS OF FINE JEWELRY AND WATCHES 
33 WEST 60T* STREET NEW YOR, N. Y¥. 
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BUY ONLY 
GENUINE PATENTED 


DO NOT BUY 
BOOTLEGGED STRAPS 






DO NOT BUY LAY. ae 
Ww A T cC H S T R A p S 


Pat. Nos. 1799868 —2035671—2035672 TA “— Pat. 98189— 100796 


er Patents Pending 


Get aboard... ... Cool! 
Attractive! 






going places All Colors 


The new SPLIT-PROOF TUBULAR Watch Strap is set- 


[ I * a 
ting new sales records. It is going over witha bang in or Com bin a fions 


every city in which it has been introduced. Attractive, 


comfortable, practical, it sells on sight. Now, with an 
active newspaper and magazine advertising campaign Oo O O rs 


behind it, it is really going places. Why not go along? 


It will set a new Sales Record for you during 
JULY 
AUGUST 
SEPTEMBER 


A. SAUER & COMPANY 


FACTORY & MAIN OFFICE 57 & RACE STS. 


CINCINNATI, OHIO 
_NEW YORK OFFICE ¢ 724 FIFTH AVENUE, N. Y. 
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THE WORLD'S 2 BIGGEST DRY DOCKS ARE ABOUT EQUAL IN SIZE 





IS THIS THE 
BIGGEST 
DRY DOCK IN 











But the WORLD'S BIGGEST MAGAZINE 


me £4) NO...THERE'S ONE 
: IN ENGLAND 
THAT'S A 
LITTLE BIGGER 
accel 4 








KING GEORGE V DRY DOCK 
Southampton, England 








LENGTH 1,200 FT.—WIDTH 135 FT. 
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COMMONWEALTH DRY DOC 
Boston, Mass. 
LENGTH 1,200 FT.—WIDTH 120 FT. 








is TWICE the size of the second biggest! 





ANY of the world’s biggest things merit the title 

of “‘biggest”’ by only the slenderest of margins. 

But the world’s biggest magazine—The American 

Weekly —has twice as many millions of circulation as 

its nearest competitor. Here’s a margin of superiority 
that speaks for itself! 

With a weekly circulation of 6,000,000, The Ameri- 


can Weekly provides by far the greatest coverage of 


any publication in the world. And this tremendous 
circulation is concentrated in the country’s richest 
buying areas—in the 631 counties where 68% of ail 
families live and where 80% of a// retail sales are made. 
In these 631 counties are located all cities of 10,000 or 
more population, in most 
of which The American 
Weekly regularly reaches 
from 1 out of every 5 to 1 
ormoreofevery 2 families. 

What do these facts 
mean to YOU? Just this: 
Manufacturers who ad- 
vertise in The American 





The 
AMERICAN 
WEEKLY 








CIRCULATION 


Greatest 
Circulation 
in the World 
6,000,000 NEAREST 


WEEKLY COMPETITOR 


CIRCULATION 


Weekly give you the support of the most powerful 
single advertising force in the world —an advertising 
force that assures faster turnover and greater profits. 
It’s sound business to stock and feature products ad- 
vertised in this magazine. 


What The American Weekly is 


The American Weekly is the largest magazine in 
the world. It is distributed chrough the 17 great 
Hearst Sunday newspapers. In 630 of America’s 995 
towns and cities of 10,000 population and over, The 
American Weekly concentrates 67% of its circulation. 


In each of 196 cities, it reaches better than 
one out of every two families 


In 146 more cities, 40 to 50% of the families 
In an additional 124 cities, 30 to 40% 
In another 164 cities, 20 to 30% 


. and, in addition, more than 2,000,000 families in 
thousands of other communities, large and small, 
regularly buy and read The American Weekly. 


NN ERICAN 
= DWV/EEKLY 


‘The National Magazine with Local Influence’”’ 


Main Office: 959 Eighth Avenue, New York City 
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You Want All You Can Get 


aturally, you want the highest possible 





return for your sweeps, filings and 
water-settlings. The way to be sure is 
to send them to the refinery having the 
most accurate and best controlled means 
for extracting all the precious metals 
they contain. Because we refine enor- 
mous quantities of such material, our 
methods have to be extremely precise. 


Use them by sending your sweeps to us. 


BARKER & CO, INC. 
54 AUSTIN STREET, NEWARK, N. J. 


NEW YORK SAN FRANCISCO CHICAGO 
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For Rapid Turnover Try This 
NEW LINE OF NEW HAVEN ELECTRIC CLOCKS 


WITH WHITEHEAD SELF-STARTING 
SLOW SPEED (300RPM) MOTORS 


Only a part of this interesting line can be included here. 


The 


entire showing contains clocks of many styles and finishes, for 
both home and office. If your jobber cannot supply you, please 
send us his name and we will arrange a source of supply. Com- 
plete catalog on request. 





RONDA—An ultra-modern timepiece tha 
lends an air of smartness and individual 


ty wherevet placed Che dial is of beveled tone bronze finish dial set in chromium- 

plate glass with chrome hands against a plated frame. <A self-adjusting easel sup- and 
mirror center Modernistic chrome stand ports the clock at just the correct angle. 
Height, 5 inches Retail, $6.95; Keystone 4144 inches square ‘Retail, $4.95; Keystone 

? < { 95 rs . . 7 ry : *: ‘ ae 

list, $9.2 list, $6.60 Also available with alarm at 





bes i 
DEVON—A beautiful timepiece for home 
or Office. Case of plywood with matched 
‘herringbone’ walnut veneer. Dial in 
two-tone effect, surrounded by a polished 
brass sash. Height of clock, 5% inches 
Retail, $6.95; Keystone list, $9.25.’ 





t WINSLOW EASEL 


A modern timepiece of 
- simple but effective design. i 


3% inch, two- 


$5.95 retail; $7.90 Keystone list. 





MONTROSE—A smaller tambour 
classic design in a beautifully grained, solid mahog- 
any case. Has a silvered dial with etched numerals 
and polished brass sash. Height, 554 inches; width, 
12%, inches. A very popu'ar model in a very modern 
dress. Retail, $6.95; Keystone list, $9.25. 


Prices Slightly Higher on the Pacific Coast 


ished brass sash. 
tail, $6.95; Keystone list, $9.25. 


timepiece .of 


RENFREW—A distinctive creation in solid 
mahogany with African scented veneer front 


white holly trim. 38% inch two-tone 


silvered dial with etched numerals and pol- 


Height, 5% inches. Re- 
a. 





ALFORD—A cleverly designed time- 
piece with solid mahogany case. White 
holly trim and contrasting ebony base 
Two-tone, bronze-finished dial; pol- 
ished brass sash. Height, 5% inches 
tetail, $6.95; Keystone list, $9.25. With 
new automatic-wind bell alarm: retail, 
$7.95; Keystone list, $10.60 


THE NEW HAVEN CLOCK CO., NEW HAVEN, CONN. 


oO 


I 
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TO DO WITH 
WATCH ATTACHMENTS? 


UST THIS: In planning a complete wrist 

watch unit, it is most important to 
balance the good points of the watch with the 
good points of its attachment; character with 
character, beauty with beauty, style with 
style. The aim is for a harmonizing whole, 
without which no watch unit can hope for 
eventual success and the ultimate satisfaction 
of the customer purchasing it. That is why 
America’s Finest Watches are equipped with 
America’s Finest Attachments: 1/20 12-kt. 
gold-filled Double-Circle Quality B/R Bands. 


Since 1912 
BRUNER-RITTER, Ine. 


350 HUDSON STREET, NEW YORK CITY 





Chicago: 35 E. Wacker Drive « San Francisco: 704 Market Street 








We're Harping 
on One Important Note: 


SELECTIVE DISTRIBUTION 


To any dealer looking ahead to Fall watch sales, we send this plainly- 





spoken message ... If you want to break the shackles of intensive 
competition—If you want to avoid the pit-falls of price-cutting —If{ 
you want the outstanding quality watch in the popular-priced field—If 
you want to build your good will and your reputation as a merchant 
—Then you will be interested in the Tavannes Selective Franchise .. . 
A deal that gives you every possible benefit in merchandising a 
world-accepted, styled-to-the-minute watch as your own exclusive 
line .. . We will show you how, by supplementing with Tavannes, you 
can develop a sounder, bigger, and more lasting watch business. 


Write for all the facts regarding the Tavannes Selective Franchise. 


TAVANNES of AMERICA, INC. 


608 FIFTH AVENUE, NEW YORK 








SANS ES 


Fe ee Ble w O R L OD 





THE TAVANNES FACTORY~—LARGEST COMPLETE WATCH FACTORY IN THE WORLD 


ales . eget 
































Thank You! 





Ot ttl 





S this eventful wedding season 
comes to a close, we realize more than ever that jewelers 
throughout the country appreciate the Bristol line. 

This wide recognition accorded us proves conclusively 
that our efforts to produce better rings have 


heen justly rewarded. 





ah 
l HEREFORE, we take this opportunity 
to say “Thank You” to everyone in the industry who has 


enabled us to achieve this goal. 


Now we are on the threshold of the 
second half of the year, which, according to indications, 
should prove very promising. Our designing department is 
constantly busy creating rings according to the latest 


dictates of fashion—rings worthy of your loyal patronage. 


Ler us join in making this year a 


“Banner Year” in the annals of jewelry history. 


: Bristol Seamless Ring Co. 
71 NASSAU STREET 
NEW YORK CITY 


Bristol Rings Are Sold Through Leading Wholesalers 
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“, « » ANY MERCHANT WHO COMPLETELY 
UNDERSTANDS THE NATIONAL SYSTEM 
WILL NOT BE WITHOUT IT” 


aX 





ONLY a year ago this past Christ- 
mas,” says Mr. Kerr, “with half the 
number of accounts and under our 
former system, we were at least two 
weeks back in our posting. This had 
always seemed to us a normal, al- 
though disagreeable, condition. This 
past rush season, with the same per- 
sonnel, with the National Install- 
ment System, with more than double 
the number of accounts, and the larg- 
est Christmas volume since 1929, we 
were easily able to keep posting and 
collection work up to the minute. 
“Your National methods have en- 
abled us to speed up the handling of 
customers at the window. The fact 


that your machine creates the cus- 


Says Mr. B. L. Kerr, Credit Manager 
for LEON LEVI, Baltimore jeweler 


tomer’s pass-book entry, our ledger 

record and cash sheet, in addition to 

the certification on the original entry, 
has eliminated: 

(1) Much duplication of effort. 

(2) Posting to the wrong account, 
which saves customer dissatis- 
faction and loss. 

(3) Errors in transcription, which 
saves time and trouble in keep- 


ing our accounts in balance. 


“atonal Cush 


DAYTON, 


mh, 
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“We feel that any merchant who 


understands what the National In- 
stallment System can do for him will 
not allow himself to be without it.” 

Do you thoroughly understand 
what a National System can do for 
you? Our local representative will 
be glad to give you a detailed expla- 
nation of the operation of a National 
System. And with no obligation to 


you, of course. 


Cash Registers * Typewriting-Bookkeeping Machines + Postage Meter Machines 


Posting Machines * Check-Writing and Signing Machines + Analysis Machines 


12 


Bank-Bookkeeping Machines * Accounting Machine Desks * Correct Posture Chairs 
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BECAUSE 
THEY’VE GOT 
WHAT 

IT TAhES! 


O wonder the watch world has boosted 
BRADFIELD BANDS to the top so quickly; 
Bradfield Quality and Bradfield 1/40 10-kt- 
Rolled Gold Plate creations have what it takes: 
Original styles, striking designs, compelling 
variety, inimitable quality at prices that will 





surprise you. You owe it to yourself to see the 
entire Bradfield line before choosing the watch 
attachments you need. In it we feel sure you 
will find the styles you want at the price you 
want to pay. Contact your wholesaler now. 


Sold Only Through Leading Wholesalers 
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A PRODUCT OF BRUNER-RITTER, INC. 
350 HUDSON STREET © NEW YORK CITY 











The Headliner: 


For your Big Summer watch Business 





WRIST BEN 
+3.95 


Handsome, accurate, de- 
pendable. Rich looking 
chrome-plated case with 
stainless metal back 
Non-breakable crystal 


Sturdy movement, regu- 





lated to run in any posi- 
tion. Rich two-toned sil- 
verdial with second hand. 
Choice of strap or stain- 
less metal bracelet that 
does not discolor the 
wrist. In beautiful red 


and gold suede gift box 














Feature Wrist Ben—He’s Made By The Makers Of Big Ben And 
Sells Quickly To Big Ben’s Millions Of Friends 


@ You know how extra-zgood watch sales are magazines and newspapers, the widest, most con display offer below. Write to the factory for 
throughout the summer—how many people buy sistent watch advertising in Westclox history one today and it will be sent to you promptly 
new low-priced watches for active summer weat Wrist Ben is the leader of the Westclox watch Westclox, LaSalle, Illinois. Division of Gen 
And this year, with retail sales going up, watch — famil\ the one popularly-priced line that pleases eral Time Instruments Corporation 


sales should be more important than ever all customers. There is Pocket Ben, the choice 

Make the most of this big watch season witl of pocket watch buyers, a reliable thin model W & & T C L oO X 
Wrist Ben. He's a sturd\ , dependable timekeeper for only $1 50 And Dax,asturdy Westclox poc ket Makers of BIG BEN and his family of clocks and 
backed by the best-known name inthe low -pr iced watch at $1.25. for those who want a dependable watches for every purse and purpose—$1.25 to $6.95 
watch field. He sells to e\ ervone who wants a timekeeper priced really low. 


handsome, accurate wrist watch, because he looks Keep these Westclox watches in 
far more than his price of $3.95 and his many spe vour windows and on your counters siti 
cial features make him an outstanding value. And — throughout the summer. Thev’!! make “WES TCLOX 


he’s supported by sales-making advertising in watch sales for you. Note the free 
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Full-Page Westclox Watch Advertisements Help You Sell Wrist Ben And Pocket Ben 





FREE! Beautiful Wrist Ben display for counter 


= or window. Three colors. Celluloid 


Full-page ads in the Saturday Evening Post appearing June 15 and July 13, tell Big Ben's front. Displays three Wrist Bens. Order watches 
millions of friends about his popular younger brothers. They reach your customers, from wholesaler and write factory for the display. 


build traffic for stores featuring Wrist Ben and Pocket Ben. 
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MAKING THE MOST 
OF A 
MODERNIZATION APPROPRIATION 


The above photograph illustrates concretely the effective treatment of an interior, to the desired 
end that layout, equipment, lighting, display and decorative scheme, contribute the maximum in 
appearance value and merchandising facilities. 


The procedure of American in any modernization project, is to so apply the merchant's appropria- 
tion toward the engineering, planning, designing and construction of the premises, that they should 
yield the utmost retailing advantages. Increased volume and added profits follow as a matter of course. 


WE DO THE COMPLETE JOB 


Consult with American on your modernization project, and be assured of a store installation, 
expertly handled by an experienced, skilled, financially capable organization—fully equipped to 
execute the complete job from structural building changes to decorative scheme; and at a cost 
based on competitive conditions. . . . The services of our Mr. Harry Sheresky, noted authority 
on jewelry store planning and construction, are at your service. . . . Write or phone our New 
York office today. 


AMERICAN STORE EQUIPMENT & CONSTRUCTION CORP. 
30 ROCKEFELLER PLAZA, NEW YORK | 





DETROIT, MICHIGAN 
5235 Grand River Ave | 


CHICAGO, ILLINOIS 
36 So. State Street 
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STREAMLINED 
WAF ER-THIN 


C 


MINUTE MAN (B) 
17 Jewels, Yellow. 


$3375 


URVED TO FIT 
THE WRIST 


p Fifth Avenue 


* It's BULOVA WATCH TIME 


IN EVERY HOME 
IN AMERICA! 


Starting July 22nd, 122 powerful radio 
stations, covering every home in America, 
to your customers the news 
jue in watches for men 
... the new 17-Jewel Bulova “Minute 
Man" ..- streamlined, wafer-thin, curved 
to fit the wrist. 
Here is a new style . 
_..a chance to step vp your unit of 
sale! Feature the " Minute Man” in your 
windows, in your newspapers and direct 
mail advertising. 


S pULOVA WATCH co. 


New York 


THE JEWELE 
JEW — CIRCULAR-KEYSTONE 
or July, 1937; : 
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‘It's foams o} (-Yot:106:6 M-> 401-5 60-5 Lol- MB Lo M-1-30-1os | 
Granat rings. Aside from their exclu- 





sive design, the retailer has an absolute : dL. re Ww 
ro t-3-40 0G Kel- Mo) Mo MB cog oho Mb d-T-1090-MiN ol-Tolo att -) 
every ring in the line has been -»-,-,-,-4-4 


Ay 


© 1937-GRANAT BROS 


Pe et 





cade ik es 





Over five thousand retail jewelers haveven- 
dorsed bd eX- Os cosslos Mole) i lon'me) Bos c-rel-s-sassbbebbele! 
saleability deb colbloseMbdel-vb am eel-sdslole Me) MM at-) (onl 
Testing’ before wholesale distribution. 











150 POST STREET - SAN FRANCISCO 


Mate 


The newest Granat creations are now being introduced to the trade by Granat's own representatives and the following distributors: 


EWING BROS., INC., ATLANTA, GA. ¢ C. A. KIGER CO., KANsaAs city, MO. e MAYER BROS.. SEATTLE, WASH. 
HATT RROS CO. orrrcanrcw pa ce A. T. HALT. & SON. SAN FRANCISCO AND LOS ANGELES. CALIF. 
, 











/ oped seties of Clans 


featured for fall selling! 


See them all in the beautiful new 


ee 


Elgin catalog just off the press. j 


@Again Elgin proudly presents the timepieces that 
will be outstanding sales-winners in the fall and Christ- 
mas season ahead! 
Most dramatic achievements in the line are the new 
Lord Elgins—21-jeweled wrist watches for men—and 
Lady Elgins—19-jeweled semi-baguettes. Each of these 
brilliant series represents the highest expression of the 
modern watchmaker’s art. And the advances they exhibit 
are reflected throughout the entire exceptional Elgin line. 


You will find in this catalog models that are entirely new. 
And many others that have already proved their unwaver- 
ing popularity. Together they give you an Elgin line that 
cannot fail to sell rapidly and profitably. 

All signs point to a continued increase in general buying 
throughout the coming year. This fact, coupled with the 
growing popularity of American watches (and Elgins in 
particular) assures a year of success for jewelers who fea- 
ture these fine Elgins! 


Lor  ) wmet 
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LC SMITH & CORONA TYPEWRITERS Inc Desk 7, 199 Almond St., Syracuse, } 





To Jewelers who sell Coronas: 
(and this ought to mean YOU) 


I. The one way to be sure of selling a lot 
of Coronas when schools open [re 


make your plans now. és 









2. When our representative calls, make sure 
your stock of Coronas will be adequate; 


he'll tell you why. Check up on your supply 


of booklets. Map out your campaign. 


3. In August, plan and prepare your mail 
pieces and your bill stuffers. Instruct your 
clerks in the Corona demonstration. Lay out 
your newspaper advertising. Plan your win- 
dow and counter displays. 


Tie up with this fastest-stepping of 
all portable typewriters...the ONLY 
portable with the “Floating Shift’’. 
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Call on us 
for the unusual 


Fine diamond mounted jewelry... 
newest designs . . . obtained by 
fortunate purchases ...Now avail- 
able to responsible accounts on 
consignment ... To supply your 
requirements on special calls. 
ee ee 

Bracelets...Clips...Rings...Brooches 

.Watches...Charms... Necklaces 
.-. Tiaras... Precious Stones, Loose 
or Mounted... 


PHONE...WRITE... 
WIRE. 


JEWELERS’ CIRCULAR-KEYSTONE 


for July, 1937 


74 CARAT 
BLUE STAR SAPPHIRE 


Se BRACELET 


a, 
Ae B 788 


BASKET BROOCH 
J 2098 


Ee, 
RAYMOND ABRAHAMS 
551 FIFTH AVENUE 
PHONES: VANDERBILT 3-0457-8 NEW YORK CITY 











Here’s how to Widen 
your TRADING AREA 





NEW Pittco Store Front 

a modern, inviting and progres- 
sive-looking ... 
potential customers. Not just the 
potential customers in a limited area 
in your immediate vicinity. But pros- 
pects from all over town. They say 
‘There's a jeweler I'd like to patron- 
ize’... And they do... even if it 
means coming out of their way. 

The result is a wider trading area 
Better 


for you. More customers. 


business. Bigger profits. 
Remodei your jewelry store with a 
new Pittco Front. Consult an archi- 


catches the eye of 











tect to assure a well-planned, eco- 
nomical job. Our staff of experts will 
plan- 
ning a Pittco Front to suit your needs. 
And so that you'll have complete 


gladly cooperate with him 


information ... with pictures, facts 
and figures on many Pittco jobs... 
send the coupon for our free book. 


Be sure to see the Pittco Store Front 
Caravan, now ona nation-wide tour. 


PITTCO 


TORE FRONTS 


glass ...melal.. pean 


CARRARA STRUCTURAL GLASS * PITTCO STORE FRONT METAL * PITTSBURGH PAINTS 


PITTSBURGH MIRRORS °* PITTSBURGH POLISHED PLATE GLASS * TAPESTRY GLASS 


99 


—— 


STARNES 


Here’s a jewelry store in Albemarle, N. ¢ that pre 

sents a modern, inviting face to potential customers 
thanks toa new Pittco Store Front. And what a 
difference the new front makes! Why not remodel 
your store in the Pittco way,and improve business? 





Contact our local branch for specific 
information as to when it will visit 
your territory. 


PITTSBURGH TIME PAYMENT PLAN 


Take up to 2 years to pay for your 
new Pittco Front. Pay 20°% down, 


then settle the balance out of income. 


Poi PITTSBURGH y Glow 


PLATE GLASS COMPANY 


Pittsburgh Plate Glass Company, 
2276 Grant Bldg., Pittsburgh, Pa. 

Please send me, atin obligation, your new 
book entitled “*Producing Bigger Profits with 
Pittco Store Fronts.” 


Name 


Street p 7 sanicuiiavi 


City State 
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ANNUALLY ee .... the result of a 


RELEASE 


RONSON P od t ield v4 it’s out! 
roaucis yi , S O U N D 


MILLIONS : STRUCTURE 
of DOLLARS : 
| (3 : built on a 


in EARNINGS 

to America’s progressive j = ’ ad zz $s O UN D 

JOBBERS and DEALERS — om cae FOUNDATION 

and their SALESMEN.... 7 A 
: CONSUMER DEMAND {| 


() Millions of RONSONS in use; sales © 
increasing steadily to men and women 
smokers and gift givers. 

















& | LES ADVERTISING PROGRAM 


Continuous, intensive, forceful,— reaching 
\ the top third of the nation’s population 
hy in national consumer magazines, etc. 





MERCHANDISING PROGRAM 


¥ Complete and result-producing, including 
Pe many free and powerful dealer aids, such as 
window and ccv ster displays, envelope inserts, 
newspaper advertising mat service, etc. 








ree 








: | re DISTRIBUTION & SALES POLIcies | Jiitthy 
ee | Fair, honest,.liberal and cooperative. Does A | , z 
- % not end with moving goods TO the trade Whe f % 

sain but includes moving goods FOR the trade. Pail je 





EXCELLENCE OF PROVE OCVUCT 


() The ‘WORLD’S GREATEST’ A 
by popular acclaim > 3 
in beauty, dependability, variety, value. S. 








STABILITY OF ORGANIZATION 


A reputable, responsible and respected organization 
that knows no compromise with quality, whether in its 
products, its distributors or its policies, backed by 
adequate finances, plant and equipment and an enviable 
record of almost half a century of brilliant progress. 














Send for FREE Catalogue of RONSON Lines to Dept. J.C. 7 
ART METAL WORKS, Ine. ox:’crces ARONSON SQ., NEWARK, N. J. 





CHICAGO Gift Show NEW YORK Gift Show BOSTON Gift Show 
Visit the RONSON EXHIBITS at Aug. 2 to 13 Aug. 23 to 27 Sept. 13 to 17 
Palmer House 676-7 Hotel Pennsylvania 400A-401A Hotel Statler 526 
See the complete new RONSON Lines thru your jobber or at these permanent display rooms: 
NEW YORK: 347 Fifth Ave. CHICAGO: 36 S. State St. LOS ANGELES: 728 S. Flower St. 


ENGLAND: — RONSON PRODUCTS, Ltd. London, W. C. 2 * CANADA: — DOMINION ART METAL WORKS, Ltd., Toronte * AUSTRALIA: — W. G. WATSON & CO. Ltd., Sydney 










































hristmas starts in July | - 
on TIME HILL 


Lots of Gruen watches will be bought the night 
before Christmas, but the influence that will 
cause last-minute shoppers to say “let me see 
a Gmen” is at work right now—this summer. 


For Gruen advertising does not stop with the 
close of the graduation season. It keeps right 
on in June...July... August. It sells Gruen 
watches during those months, and builds 
up to a dominating peak as the Christmas 
buying rush begins. 


Leading magazines, full pages, full colors, 
National radio coverage, new displays, new 
selling literature, new selling ideas. All these 
forces are getting under way ... not the night 
before Christmas, but now ...to make this the 
biggest Gruen season jewelers ever enjoyed. 


i THE GRUEN WATCH COMPANY - TIME HILL 
“oa CINCINNATI, U.S. A. 


SO et toe 


Pearly 
Paar nH jpn a 
Wie: a) Wy Ty 


SY 





4 Fen or © 






East View ....The Gruen Wate so = > os ‘a _ _ aoe ee Copyright 1937 
Time Hill . . . . Cincinnati, USA. —— oe Grass Watch Company 


GRUEN. SINCE 1874 THE WATCH OF DISCRIMINATING \MERICANS 
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FOR JULY 








HE ruby derives its name from the 

Latin ‘‘ruber’’ meaning red. For a great 
many years it has been considered a stone for 
kings. The coronation ring of Great 
Britain is a ruby set in gold. In China 
the ruby is most highly esteemed and is 
worn in combination with jade by the 
highest ranking mandarins says “Gems 
Their Lure and Lore.” In Burma the ruby 
is sacred as a symbol of the last incarnation 


~it being likened to rich, ripe fruit. 


Worn on the left hand or left side o% 
the body it is said to bring victory and 
gratify desire. It signifies life and vitality 


and is under the heart sign, Leo. 


The ancients held the ruby to be the 
‘lord of gems.” They believed only fair- 
ness and happiness could come with its gay 
color. The red color signifies stimulation, 


heat, life and power. The people of old 





believed the heart of the ruby glowed as an 


unextinguished flame says “Mystic Gems”. 


Medicinally the ruby was said to preserve 
the bodily health of the owner. The old 
Dream Book speaks of the ruby thus: ‘The 
ruby indicates joy and good fortune and the 


more rubies the more joy.” 
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VARIETIES of installment 
plan accounted for 31 per cent of jewelry 
store sales in 1936, U. S. Department of 
Commerce finds in study of reports of 
103 jewelry stores with a combined sales 
volume of $20,500,000. Check the liqui- 
dation of your customers’ accounts against 
these nation-wide averages: Open credit 
accounts, 72 days; installment accounts, 


six months, 23 days. 











Percentage of Cash and Credit Sales of 103 Jewelry Stores, 1935 and 193 








Cash Open credit Installment credit Total sales 
| —— ee ee Ae ee ee See a 

| Percent of Percent of | Percent of Percent 
Type of credit granted Number | sales | Number | sales | Number | sales Number change 
, of (weighted | of (weighted | of (weighted of of 1936 

stores averages) |} stores averages) | stores | averages) stores total 

reporting | Pre se | reporting |__| reporting |_....._______/ reporting — 

| | | | } | | rom 

1935 | 1936 1935 1936 | 1935 1936 1935 

-_ — =~ —————S Ee —_—— _ ee —— ——— nme: (2 a — want eascincamnenacaias _ 

| | | | 

TOTAL BTORES............. 103 28.6 | 26.8 | 61 42.6| 42.5| 51 | 28.8] 30.7] 103 +21.6 
Cash and open credit only. 52 35.1 32.8 | 52 64.9 67.2 | ; | aes | 52 +19.9 
Cash and installment only... . | 2 17.4 16.3 | cae 42 | 82.6 83.7 | 42 +27.1 
Cash, open credit, and installment } 9 27.4 28.4 9 | 42.2 46.7 9 | 19.4 24.9 9 +12.7 





ye 103 jewelry stores reporting 
registered noticeable changes in the proportions of cash, 
open-credit, and installment sales during 1936 (table 1). 
Cash sales decreased to 26.8 per cent of total sales in 1936 
from 28.6 per cent in 1935; open-credit sales changed 
very slightly, 42.5 per cent in 1936 as compared with 
42.6 per cent in 1935; whereas installment sales increased 
to 30.7 per cent from 28.8 per cent. There was thus an 
increase in installment sales proportionate to the decrease 
in cash sales. 

The classification of sales data of jewelry stores by 
size of store (table 1) indicates that stores in all of the 
size groups except the largest (stores with annual sales 
between $1,000,000 and $5,000,000) averaged larger 
proportions of installment sales during 1936 than during 
1935. Considering open-credit and installment sales com- 
bined, there was a tendency for stores with low volume of 
sales to have a low proportion on,this basis and a larger 
proportion on a cash basis. 

In general, it was found that stores classified according 
to region increased their proportion of total sales on an 
installment basis during 1936 over 1935. Stores in the 
East South Central States and the Pacific States averaged 
the largest proportion on an installment basis during 
1936. 

Table 2 shows data by cities from which five or more 
stores reported. On this basis, the five stores reporting 


26 


from Seattle registered the largest relative increase in 
1936 over 1935 in the proportion of installment sales, 46 
per cent from 40.4 per cent. One store in New York 
(table 3) did all of its installment basis 
during 1936. 
COLLECTION PERCENTAGES 

The reporting jewelry stores were successful in in- 
creasing their rate of collections on both open-credit and 
installment accounts receivable during 1936 (table 4). 

Percentages of collections on open-accounts receivable 
averaged 41.9 per cent during each month of 1936 as 
compared with 39.5 per cent in 1935. Although this 
type of improvement was registered by stores regardless 
of the size of business, it is interesting to note that stores 
with large annual sales averaged higher ratios than the 
stores with small volume of sales. The range was from 


business on 


Proportions of jewelry store sales: Installment credit, open 
credit and cash. 


PERCENT 
9 10 20 30 40 50 60 70 80 
{ 


| , | ae SE ee ee ee 
1935 SILA: SYLLSLLLSLN 
1936 ODIO DODD : 


case Co 

















INSTALLMENT CREDIT MMB OPEN CREDIT &2227) 
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a 1936 collection percentage of 22.3 for stores doing an 
annual volume of business of $25,000 or less to 51.6 fo1 
stores with annual volume of sales over $500,000. 

Customers of the reporting jewelry stores paid their 
open credit accounts on an average of every 72 days, in 
1936, four days less than in 1935. 

With the exception of the stores located in the East 
South Central States, the reporting jewelry stores in all 
regions increased their rate of collections on open-accounts 
receivable during 1936 (table 4+). The highest percentages 
in each year were averaged by the stores in the New Eng- 
land States, 54.9 per cent and 51.8 per cent for 1936 and 
1935, respectively. 

Collection data of jewelry stores also are presented by 
cities from which five or more stores reported (table 5). 
On this basis the five stores reporting from Boston 
registered noticeable improvement during 1936, the per- 
centage on open-credit accounts increased to 56.9 from 
53.8 in 1935. 

The collection percentage on installment-credit ac- 
counts increased to 14.8 in 1936 from 14.5 in 1935 for 


the 46 stores reporting (table +). Stores in each of the 


size groups except the group with annual sales between 
$100,000 and $250,000 averaged increases in the rate of 
collections during 1936 on these accounts when com 
pared with 1935. Installment accounts were liquidated in 
six months and 23 days, on the average, in 1936, a reduc- 
tion of fours days from 1935. 

With respect to collection percentages according to 
region, it was found that stores located in two of the 
regions shown had lower installment collection percent 
ages during 1936, whereas stores located in the other 
four regions shown had higher installment collection per- 
centages during 1936. 

Bad-debt losses of 51 jewelry stores on open-credit sales 
increased slightly during 1936, 0.5 of 1 per cent, as com- 
pared with 0.4 of 1 per cent during 1935 (table 7). The 
1936 loss percentage, however, was identical with the 
loss per centage of all the 14 trades covered in the credit 
survey combined. 

The stores classified according to annual volume of 
sales indicate that the size of open bad-debt loss tended 
to vary inversely with the size of store; that is, the larger 
the store the smaller the loss. The range for 1936 was 
from 3 per cent for stores in the smallest size group 
(stores with annual sales of $25,000 or less) down to 
0.2 of 1 per cent for stores with annual sales over $500,- 
000. 

With respect to bad-debt loss ratios of stores, accord- 
ing to region, it was found that stores in two of the 
regions had lower ratios in 1936 than in 1935, two re- 
gions had identical ratios in each year, whereas the re- 
maining four regions shown all had higher ratios in 1936 
than in 1935. 

Although percentage of bad-debt losses on installment 
sales of reporting jewelry stores decreased in 1936 from 
1935, the ratios were found to be the highest of any of 
the 14 trades covered. 

In 1936 the installment bad-debt loss ratio was 4.5 
percent, as compared with 5.9 percent in 1935. These 
figures indicate that, on the average, the jewelry stores 
reporting were rather lax in their collection activities or 
operated under too liberal a credit policy. 

Table 7 indicates that where stores are grouped accord- 

(Please turn to page +5) 
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Table 1 -Percentage of Cash and Credit Sales of Jewelry Stores, by Size of 
Store and Geographic Regions, 1935 and 1936 


[Percentages based on net sales} 





Percent (weighted average 








Percent 
el — — Q ange 
Classification of store Cas Open credit Installment tot ~ 
reporting LEE i 
pm 1935 
3 4 936 23. 

SIZE OF STORE (1936 ANNUAL SALES VOLUME 
$25,000 or less nae oi . euece 10 | 61 6221 14.6 | 15.0!) 4.1 25 +28.9 
$25,001 to $50,000__._ é 18 | 47.7 | 44.6 | 30.1 | 329/222) 225 24.6 
$50,001 to $100,000-.. 17 | 30.9 | 35.5 | 22.2 | 23.4 | 37.9 | 41 +29. 4 
$100,001 to $250,000 : $4 | 30.6 | 26) 388 | 364 | 306 | 35 +22.5 
250,001 to $500,000 at 16 | 2.5 | 23.9 | 32.3 | 34.1 | 41.2) 42 +22.3 
$500,001 to $1,000,000 5, 999 40.0) 58.4) 57.8 1.7 2 +16.0 
$1,000,001 to $5,000,000 ‘ 14.1 | 13.4 | 57.9 | 58.8 | 28.0, 27.8 20.6 

REGION 

New England aa 0 | 40.6 | 38.1) 48 | 65 4.6 5.4 +19.6 
fiddle Atlantic . 12 9.9) 19.7 | 75.9) 75.7; 42) 4 +18.0 
East North Central re of 32.2 | 33.5 | 37.1 32.0 37 +17.2 
West North Central ll 25.1 | 39.11 40.1 34.2, 348 +17.6 
South Atlantic seldinibiende 7 23.1 | 31.0 | 31.2 | 46.4 45.7 +15.1 
East South Central... sa Sietantieiaions “ 14.9 | 24.9 | 20.7 | 57.4, 64.4 +33.6 
West South Central 4 36.9 | 41.2 | 39.7 1; 3.4 +26.3 
Mountain..... 4 32.5 | 23.6 | 26.2 | 37.0 | 41.3 +40.9 
Eee 22 21.0 | 13.9 | 13.3 | 62.8 | 65 + 7 
eee 103 | 28.6 | 26.8 | 42.6 | 42 23.8 | 30.7 +21.6 





Table 2 —Percentage of Cash and Credit Sales of Jewelry Stores, by Cities, 
1935 and 1936 


{Percentages based on net sales} 





Percent (weighted averages 





Number | 











City of stores Cash Open credit | Installment tot 

reporting} gabe 
from 1935 

935 | 1936 | 1935 | 1936 93 as 

Boston... am ; a 6 | 42.8 | 40.0 | 556/589) 16} LI $18.5 
Detroit- : “ 5 | 34.6 | 34.8 | 21.4] 28.9 | 44.0) 36.3 +8.3 
Los Angeles “ ‘ 7 | 2.3 | 22.4 8.2) 67 /| 63.5 | 70.9 +32.5 
New York ‘ ous 6 | 12.1 13.8 | 87.6 | 85.7 3 5 +17.8 
San Francisco-Oakland o~ ‘ 7 6 8.9) 8&9 1.7 2.0 | 89.4 | 39.1 +233.8 
Seattle. onde ictiilihaiiatt 5 | 4.6 | 3.1 | 26.0) 239, 404) 46.0) +33. 6 
All stores (88 cities naeeabnsuateaduaailin 4 103 | 28.6 | 26.8 | 426/425 / 238/37 +21.6 





Table 3-—-Percentage of Cash and Credit Sales of Jewelry Stores, Showing 
Highest, Average, and Lowest Percentages, by Cities, 1936 


(Percentages based on net sales} 











Cash | Open credit Installment 
City | | | | . 
High- | Aver- Low- | High- | Aver- | Low- High Aver- Low- 
est - age est est ge est | est age est 
| | 
ee 7.7! 40.0) 168| 832] 589 0} 724 1 0.0 
Detroit enaeindite 63.3 34.8) 10.3 | 77.2 | 9 ) 89.7 36.3 0 
Los Angeles. - a aad 75.5 22.4 | 7.9 39.8 | 6.7 0 92.1 70.9 0 
New York EIS: 58.6) 13.8 0} 9.5) 85.7 0 100.0 5 0 
San Francisco-Oakland. ... 25.7 8.9 | 5.7} 74.3 2.0 bY) 4.3 89.1 t) 
Seattle...... wei enibaintin 45.9 30.1 9.6 | wil 23.9 0 90.4 46.0 
} | | 





Table 4 —Average Percentages of Accounts Receivable Collected Monthly, 
Jewelry Stores, by Size of Store and Geographic Region, 1935 and 1936 





Percent collected monthly (weighted averages 
Open credit Installment credit 
Classification 
Number Number 
{ stores 1935 1936 { stores 935 1936 
eporting reporting 


SIZE OF STORE (1936 ANNUAL SALES VOLUME 





$25,000 or less at aa) aan a 2 4 7.9 

5 1 to $50,000 “ — 1 23.7 ry 24.2 
$50,001 to $100,000 . 8 2 2 69 
$100,001 to $250,000 ' 29.8 4 . 44 4.0 
$250,001 to $500,000 - $ “2 5 f 4.6 
Over $500,000. q 47.9 . 7 

: N 
New Englar 8 8 4.9 
Middle Atlantic 45.8 4 
East North Central 3.9 43 4 ‘ 
West North Central e ones — 4.4 4 4 2.8 14.6 
South Atlantic pee 4 20. 2 22.8 , 4 
East South Central : 2 8 14.5 
West South Central. ie é t 0.9 34.7 16.6 
Mountain 
Pacific s s qd 
All stores (88 cities) .. scaenaee 63 4 41.9 4 4 4.8 





Table 5 —Average Percentages of Accounts Receivable Collected Monthly, 
Jewelry Stores, by Cities, 1935 and 1936 
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WHOLESALE JEWELERS HOLD 


Meeting at Providence, R. |., one of best ever held by association—Excellent 
attendance, helpful addresses and interesting discussions features of gathering— 
Fine program of entertainment provided. 


Left — Arthur Manheimer, 

president-elect of the Na- 

tional Wholesale Jewelers 
Associatior 


Right —H. L. Carpenter, 


retiring president of the 


Association 





ProvipENCcE, R. 1.—The 30th annual convention of Gserwe Frohman Co., Cincinnati, and Leon Sickles, M. 
the National Wholesale Jewelers’ Association which was Sickles & Sons, Inc., Philadelphia. 
held at the Providence-Biltmore Hotel in this city on 
Wednesday, Thursday and Friday, June 2, 3 and 4, 
proved to be one of the most outstanding conventions that ae ere eee a See 
the association has held in many years. ‘The number in 
attendance at one session exceeded 200 and the conven- 
tion set a record in this respect. ‘The entertainment fea- 
tures were excellent in every detail, the program of ad- 
dresses instructive and interesting and the convention 
from every standpoint was a decided success. 
At the concluding session of the convention the fol- 
lowing officers and members of the executive committee 
were elected: President, Arthur Manheimer, Manheimer 
Watch Co., Chicago; Vice-President, Lloyd G. Pattee, S. 
H. Clausin & Co., Inc., Minneapolis; Harold Alberts, 
1. Alberts’ Sons, Inc., Boston; Arthur P. Care, E. W. 


| Reynolds Co., Los Angeles; Treasurer, Joseph B. Bech- 
tel, Jos. B. Bechtel & Co., Inc., Philadelphia. Secretary 
George A. Fernley, Philadelphia, afd assistant secretary 


H. R. Rinehart, Philadelphia, were re-engaged. ‘The 
I executive committee consists of: Albert Freyer, Samuel 
Weinhaus Co., Pittsburgh; Charles A. Moore, Moore, 
De Grazier Co., Dallas, Texas; Sidney Y. Ball, The Ball 
Co., Chicago; James H. Hetzel, Eisenstadt Mfg. Co., 
St. Louis; A. C. Wallenstein, The Wallenstein-Mayer 
Co., Cincinnati; R. Dix Edwards, Edwards-Ludwig 
Fuller Jewelry Co., Kansas City, Mo.; John A. Gerwe, 
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WEDNESDAY 


Following registration on Wednesday morning, a gen 
eral meeting of the association was held which lasted 
until 12.30 p. m. ‘The meeting was called to order by 
President Carpenter and after a few preliminary remarks 
he introduced Sturgis C. Rice, president of the New Eng 
land Manufacturing Jewelers’ & Silversmiths’ Associa 
tion, who delivered a short address of welcome on behalf 
of his association. He was followed by Edward O. Otis, 
Jr., executive secretary of the manufacturing jewelers 
association, who briefly outlined a program of entertain 
ment tor both men and women of the convention. 

President Carpenter then delivered his annual address 
in the course of which he said in part: 


Address of President Carpenter 


A thousand times you have heard that competition is the lite of trade 
It may be true, but for a long time 1 have believed it should be scrappe 
It is one of those slick sayings notable principally because it sounds well 


and is not so. 
If you are going to keep it in circulation may I request 


mend it by prefixing the words “‘fair and honest’’ to the wor on 
petition.”” 

We will admit that fair and honest competition may ontain 
reasonable proportion of business vitamins, but the kind of competition 
we most often meet is a malignant pestilence, loaded with microbes at 
ontagious to the last degree 

This subject of competition is a funny thing. We must speak of it 
in whispers and handle it with gloves If you do not like it you are 
fostering monopoly If you try to restrain it you are conspiring against 
the consuming public. If you leave it free and untrammelled you are 
raising hell with the small business man. And where would our business 


e without him. 

The government is unable to make up its mind about competition, but 
perhaps that is not strange for the making up of governmental mind is a 
strange and wonderful procedure anyway. 

They like it and insist on it for the business man, so the voters can 
buy cheaply, but they have no subsidies to help the business man 

They hate it for the farmer, for if he cannot produce a living n 
the soil they will hear from him, and he controls numerous votes. They 
will subsidize and stabilize, conserve and reorganize for the farmer, in 
rder to preserve him free from the competition they decree for business 

They believe in competition for the public utilities, even if they have 

charge off a large proportion of the original costs of their 7 jects it 


+ ¢ y + , ¢ Th A , MOre 
if Club on the eve f une e jeweie we 
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30th ANNUAL CONVENTION 








n i ¢ ¢ nti + + ’ ‘ ‘ ? \ lite e 
screpancies will be incorporated im ou 
They allow chain stores t vax fat throug nt te mpetitior 
d then suddenly wake up to the fact that those same chains have 
ecome practical monopolies, and beg ] é 
restraints, taxes, and fair trade laws 
Government certainly does not yet know w 
mmpetition Competition is a terrible mess 
isiness I like cooperation much bette ‘ 
pera t mpetiti t Ar 
Sox e) | t . g 
liticall 


President Carpenter then went on to speaking about 
the retailing-wholesaler and the harm that he does. In 
closing his address he voiced his deep appreciation of 
the loyalty and assistance extended to him during his 
term in office. 

George A. Fernley, secretary of the association, next 
outlined the multitude of services performed by his office 
tor advancement of all members of the association. 

‘The next speaker was Miles E. Robertson of Oneida 
Ltd., Oneida, N. Y., who gave an instructive and inter 
esting address on the competition that the jewelry indus 
try must meet. He illustrated his address with charts 
the first of which showed the total income ot the families 
of the country with their expenses for living necessities. 
These figures demonstrated that after the average family) 
has paid rent, food, fuel and other absolutely necessary 
expenses, they had several hundred dollars each year to 
purchase other things. ‘The bulk of this extra money in 
the family, Mr. Robertson said, goes for automobiles, 
furniture, radios, refrigerators, washing machines, oil 
burners, vacuum cleaners and‘electrical apparatus, and he 
declared that these lines were the leading competitors 
of the jewelry industry. These articles are subject to 


Please turn to page 59 










































YOUR 


by 
R. E. ANDRUSS 


tities never get tired 


but sometimes they get very tiresome. There’s too much 
let-go instead of let’s-go-to-it. Because July and August 
are smaller volume months they’re given an O instead of 
the O—O—. Instead of swinging into summer, displays 
sag into a slump. 

People go on going, doing, buying. Before they head 
for week-end and vacation weeks in the realm of rest, 
recreation and romance they plan, prepare, purchase. 
August, top vacation month, is next to top for brides! 
July is the stork’s busiest season—babies and birthdays! 
Promotion angles are plentiful when customers are con- 
sidered. 

Windows at work have an average audience of 178 
persons daily for each thousand of population. Displays 
must be dramatic and direct to make people pause instead 
of pass. You must show interest in their interests to make 
them stop, look and loosen. 

Window interest need not be limited because the pro- 
motion budget is. A good selling idea grows stronger in 
a simple, striking setting. Nothing can help a poor idea— 
except a new one. An appeal to the senses is the one that 
gets the dollars. 

In a logical list based on what people do in July and 
August these promotion possibilities have a place. 

Fixings for the Fourth. 

Companions for a perfect vacation. 

Summer costumes call for colorful accent. 

The art of keeping cool. 

Gifts to delight your hostess. 

August brides—and summer showers. 

Gift for August arrivals. 

Trophies the winners will welcome. 

Are you going or giving? (Travel requisites). 

Don’t miss anything (binoculars, etc.). 

Make the list as long as you like. Back up your eye- 
catching window displays with sale clinching tie-up show- 
ings in the store. Try such things as a week-enders wagon. 


\ plain white ply board pane! carries the lettered message. The 
baby and stork are cut-out and pe vdeelr a little away from the 
background. The chimney is an imitation of brick. Show gifts 

r both new babies and for children 1 to 10, 10 to 12, and so 


yn, IN grounds 
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' WINDOWS DON’ 
VACATION 


(A fancy cart of inexpensive gifts.) Show bridge tables 
of bridge prizes. 

Catch the tempo of the times—of people doing things 
and going places. Let colorful liveliness oust ponderous 
dignity. Let the promotion pendulum swing in wider 





arcs—discover innovations that win ovations, and increase Works 
selling momentum. rane and cg 
While the sketches suggest window settings that can white -. © 


be used for a full size display, they are equally eftective 
to use for central units in the window, giving over the 
balance of the window to the showing of other mer- 
chandise. 

Using the settings in smaller size will, of course, cut 
down construction work and expense without materially 
lessening their attraction value. In fact, where using the 
smaller settings permits a greater number of changes, 
they become all the more desirable. ‘Then, too, the 
smaller settings can often be used in the store when 
taken out of the window. 

Where no other spot is available, it is possible to build 
4 miniature “window” on the top of a movable table 
that can be placed at any convenient spot in the store. 
All that is needed is a “shell” or box with an open front 
and top lights inside the top border of the stage opening. 
Scale the window sets and the window box so that when 
a set is taken from the window it can be set up in the 
window box without any trouble. Some stores may find 
a showcase more convenient, but in most cases the table 
top “stage” will be found more interesting. Where pos- 
sible, the sides and top of the “stage” should be arranged 
so they can be omitted when desired, leaving just the 
floor and back. In doing this have the lights attached to 
the top section and concealed by the board that forms 
the top of the front “arch” for the stage opening. 

If you lack the time or facilities for making these set- 
tings, we suggest getting in touch with a local display 
and sign specialist who can construct the simple “‘sets’’ 
and make the sketches required in some of the sugges- 
tions, 

Your windows are too valuable to you to allow them 
to be “careless salesmen” during the Summer months. 
Keeping them live and interesting, with new ideas ap- 
pearing every few days, will get everybody into the habit 
of watching your windows—and that means more sales. 


August a Dridal | th—lO0.2% 
as compared to 12% in Ju according to a che 
teen cities. In tl D J wnit tting, th 
are cut out of ply wood, painted wnite, and Dacked up with Diue 
mat board, with a bride it a 
NVhite Satin drape 
plate edge 
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The Price Cutter 


= nearly every industry the price 
cutter has come in for denounce- 
ment as both a fool and a knave and 
in the jewelry trade his action is par- 
ticularly foolish and harmful. ‘This is 
true because outside of the nationally 
advertised lines of merchandise which 
he has in stock the public does not 
understand prices and cannot tell 
whether or not the dealer is making a 
big or a small profit. 

Price cutting leads in only one di- 
rection and that is to quality cutting 
and when such a condition shows 
itself there is no way of telling how 
far it will go or how much harm it 
will do the industry as a whole. 

Such practices lead to demoraliza- 
tion of the industry and every person 
who has any part in this kind of work 
is aiming at his own failure as well 
as that of the other jewelers. There 
is no excuse for such action because 
it does not pay. 


Outings—Their Value 


E have passed the banquet sea- 

son in the jewelry trade for this 
vear and are entering the period dur- 
ing July and August which is devoted 
to outings, clam bakes and picnics, 
and it is our hope that these gather- 
ings this year will be well attended 
and enjoyed even more than has been 
the case in past years. 

The question has been raised in the 
past as to the real value of these 
gatherings and critics have pointed 
out that such undertakings are a 
waste of time that take business men 
away from their stores and offices 
without any good resulting from a 
business standpoint. The time and 
money wasted on such affairs, accord- 
ing to the opinion of one critic, could 
much better be used in some useful 
endeavor. 

We feel that this is a short-sighted 
and narrow view to take because, 





ACROSS THE 


though such social gatherings may 
take a number of men away from 
business for a few hours, they have 
on those who participate a stimulating 
and beneficial effect both mentally 
and physically. They have often 
proven of benefit in’ the business 
world as well. 

Such gatherings bring members ot 
the trade together outside of business 
and establish friendships which help 
develop trade and eliminate soreness, 
rivalry and often unfriendly compe- 
tition. 

The success of the many business 
and trade organizations in the past 
is not due wholly to the work of the 
organizations themselves. In our 
opinion much of this success can be 
ascribed to the friendships that have 
been established, not in business ses- 
sions of the organizations but at the 
banquets and outings. 

Friendship and good will between 
a firm and its customers has long been 
recognized as an important factor in 
building up the success of a business 
house and it it for these reasons that 
we consider the outings important 
trade functions. 


Getting After the Crooks 


HE report submitted by Otto D. 

Wormseer, for the Crime Commit- 
tee of the Jewelers’ Security Alliance 
at the 54th annual meeting as 
recorded in a recent issue of THE 
Jewevers’ CIRCULAR - KEYSTONE, 
showed robbery losses of nearly $1,- 
000,000 in the jewelry trade during 
1936. 

The fact that the report showed 
that attacks of all kinds on members 
of the Security Alliance were less than 
six per cent of the membership, and 
that during the year there were only 
four holdups of members as compared 
to 43 of non-members, only goes to 
emphasize what has been said before 
in these columns, namely; that the 
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crooks have learned that the dangei 
of being captured after a jewelry rob 
bery is greater than the risk encoun 
tered in any other line. 

They have learned that once the 
jewelers’ crime fighting organizations 
get after them, that they will be 
trailed until caught even though the 
expense may be great and the time 
may cover years. 

It is because of this fact that the 
present day crook has found it more 
advisable to avoid jewelry stores when 
the Alliance sign is displayed. 


Wholesalers’ Convention 


N other pages in this issue of 

THe JeweLers’ CIRCULAR- 
KEYSTONE is a report of the 30th 
annual convention of the National 
Wholesale Jewelers’ Association 
which was held in Providence, R. I., 
June 2, 3 and 4. It was, without 
question, one of the best meetings ever 
held by the organization, not only in 
the number in attendance but also in 
the work accomplished. 

An outstanding feature of the con- 
vention was the spirit of cooperation 
among the members and in relation to 
the industry as a whole. ‘lhe appoint- 
ment of a committee to meet with rep- 
resentatives of the retailers to discuss 
trade problems of mutual interest will 
undoubtedly lead to a better under- 
standing, and be of much benefit. 

The New England Manufacturing 
Jewelers’ Association, the Internation- 
al Silver Co. and the Waltham Watch 
Co. acted as hosts and provided an 
excellent program which was greatly 
enjoyed by all who participated. ‘The 
business sessions were conducted in a 
manner of which the association may 
well feel proud, the addresses and 
discussions being interesting and to 
the point. 

It was a convention which will long 
be remembered because of its excel- 
lence in every detail. 
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Clear Out the Old Stock 


DURING July and August when many people are away on vacations difficulty is often experienced 

in retail jewelry stores in keeping sales up to the mark of other months of the year. Because of 
this fact these months provide an excellent opportunity to dig out old stock which has failed to sell 
and offer it at attractive prices which will dispose of it and make room for new merchandise. 


There is nothing more discouraging to the retail merchant than to have outdated and shopworn 
articles constantly staring him in the face. They take up store room that can much better be used 
for new articles and have a depressing effect on those who visit the store. So get rid of this accum- 
ulation and re-stock with new attractive merchandise which will appeal to customers and increase 
sales and profits. Old stock becomes less salable the longer it is allowed to remain in the jewelry 
store and in order to dispose of it retail jewelers should be willing to sacrifice at least some of the 
profit on such merchandise and even sell it at cost if necessary. 


Many plans have been tried out to attract public attention to hot weather clearance sales 
of such merchandise, all with the object in view of clearing the stores of articles for which there 
is no longer a public demand at the prices asked. Some retail jewelers auction this merchandise while 
others hold a well advertised special sale. Whatever the plan adopted so long as it does not infringe 
on any local ordinance or state or national law, it will help to clear away the obsolete stock. 


Now is the time to plan and carry out a clearance sale if you find you need to dispose of old 
merchandise. 
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1 have a marvelous 


opportunity to do a real clock business, a substantial clock 
business, too. 


Just two things are necessary beyond a 
desire to do this, one must have a complete stock of 
wanted clocks and possess a willingness to spend money 
in publicizing clocks,” so said Earl B. Hall, to which his 
brother J. Herbert Hall assented. 





Th word “Truth” ie indicative 
e 


as sincerity, loyalt 
Je, honesty. exactness 





ye Om 





such words 





ncip’ 
curacy, Pm 
realness and constancy: 







As the former is in 
charge of the store’s publicity, many of the promotional 
ideas came from him. 


long these 
+, character @ 

build ones © of 
pe ndards should be the ~ ; 
. His endeavor: whethe 





high st 
every man. 
it be that of business. 

















professionals 
ighest sense 
s in the highe 


The J. Herbert Hall jewelry store in Pasadena, Calif., 
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Rather than sit tight with a small stock of inactive good 
clocks and allow various other retail stores to take the 
good trade building clock business right away from them, 
this progressive jewelry house determined to not only 
hold their own old clock business, but to go out after a 
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sive stock of clocks was carefully selected. This included 
everything from the colorful inexpensive kitchen and 
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TFULL STOCK + PUBLICITY 


bathroom clicks to the most modernistic timepiece. Step 
B was the decision to properly publicize the fact the store 
had this highly desirable merchandise, together with its 
ibility to service the trade properly. 

“We were not afraid of going right after the clock busi 
ness by spending real money on advertising,’ Earl Hall 
stated. “All advertisements are very carefully prepared. 
Truthfully, it costs us more to prepare our advertisements 
than it does for us to run them in the newspapers. All 
illustrations are painstakingly made by real artists, and 
an expert lay-out man is employed. ‘Thought is put into 
writing the text of the copy. The reason behind all this 
is that when our advertisements appear in the news- 
papers an eye appealing sales message is given the public.” 

Results here prove that such careful preparations pay 
cood dividends. ‘That is a point many jewelers overlook. 
Perhaps it is the reason their newspaper copy is not more 
resultful. 

In discussing clocks in the Hall establishment, all the 
members of the firm, the salesmen and the clock service 
manager all contributed their share toward telling the 
jewelers of the country of their methods. So kindly con- 
sider this story in the light of a friendly visit to a most 
friendly jewelry establishment, one willing to freely share 
their experiences for the good of the craft in general. 

“Just look back on clock selling for a five and a ten 
vear period,” it was suggested to me. ‘Ten years ago 
clocks were just timepieces, with comparatively small 
sales possibilities. A family perhaps had an alarm clock 
in the kitchen, a good mantelpiece clock, perhaps a grand- 
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father’s or similar hall timepiece and a slight possibility 
of a boudoir clock. All these clocks had to be wound 
at regular intervals and they were primarily just more 
or less accurate timepieces. 

“No one ever imagined even five years ago that a 
jewelry store of our standing would have a peacock blue 
electric boudoir clock, or clocks without dials or hands 
whose time is registered by changing numbers. Clocks 
have many uses now, other than just telling time. ‘Then, 
too, as they are made for each individual room in a house, 
an alert jeweler has many sales arguments for selling 
many clocks to one household.”’ 

Homes can be greatly accented through the medium of 
properly selected clocks. A smart timepiece is the center 
of attraction of every room, Hall’s patrons are told. 

Operating on the sound premise that people are always 
in the market for clocks, has proven to be most resultful. 
Fully as many clocks are purchased by patrons for their 
own use as are bought for gift purposes, so looking on 
clocks as holiday and gift presents is only a slight part of 
this store’s promotional program. 

It is good business to run separate clock copy in the 
papers, as well as to give this merchandise its fair share 
of window display space. Good interior displays are an 
absolute necessity at all times. Here clocks are so well 
thought of, their section is right beyond the diamond case 
at the very front of the store. Two long cases are always 
used to house this stock. 

Apart from the gift theme and the appeal to homeown- 
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Rudder,” a magazine 


for yachtsmen, says that this year, 
more than ever, many men are going 
to own their own boats, and by the 
same token, there will be more inter- 
est in yachting regattas, both coastal 
and in inland waters, than for many 
years past. This interest will be at its 
pitch prior to the forthcoming Amer- 
ica’s Cup Match, scheduled to start 
on July 31 off Newport, R. I. Jewel- 
ers have correspondingly large oppor- 
tunity to promote the sale of trophies 
for regattas by all kinds of boats; 
power boats, outboards and sail boats. 
Now is the time for intensive mer- 
chandising activity for trophies for 
many other sporting activities. 


© © 


= for $100,000 


and kept constantly under armed 
guard, a flawless diamond weighing 
50 carats was used for “close-ups’’ in 
RKO Radio’s “China Passage,” a 
story revolving around the theft of a 
priceless jewel. Max Strasburg, Hollvy- 
wood jeweler, obtained the diamond 


for the studio and personally accom- 
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panied the two armed guards who 
watched over it during the filming of 
the scenes in which the stone was 
used. The diamond was brought to 
the car in an armored car, the guards 
and Mr. Strasburg stayed on the set 
during the shooting and then the 
stone was returned to the jewel vault 
from which it had been obtained. A 
replica of the diamond was used for 
the final sequences in which the 
unique hiding place of the gem is 
disclosed. 


e 


; G. Donavan is 
one of the most kindy and philosophi- 
cal men in the retail jewelry trade. 
This well-known Los Angeles jeweler 
recently. observed: “If it wasn’t for 
love the jewelry business would not 
be worth much and neither would the 
jeweler himself. Love covers nearly 
every buying impulse in the jewelry 
trade. Now just think that over in 
considering the love for women; the 
love of a home; the love for the 
beautiful and the love for personal 
even went into the 
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adornment. [| 





jewelry business many years ago, jus 
because of my love for it. I hay 
found this love for my chosen busines 
to have grown and grown as 
learned more each day of the man 
fine angles to this profession. 
“Without love life would be 
drab existence. Just think what 
must be to go through life if it cor 
sisted of just enough to wear, thre 
meals a day and some kind of 
shelter. It is the beautiful things « 
life and our appreciation of them, a 
expressed through love, that mak 
everything worth while.” 


© ¢ 


Be increased popular 
favor of the white and the black pea: 
has been strengthened by its display 1: 
Coronation jewelry, particularly i: 
coronet and tiara form. One peeres 
is wearing a tiara of black pearls 
Single black or white pearls of con 
siderable value are now being set in 
the stud earring and finger ring. The 
modern way of presenting the pear! 
in, say, a diamond brooch and clasp 
adds materially to its beauty. The 
pearl is widely used for 
adornment. Bracelets in London are 
slender, measuring from one-half to 
an inch wide. The linked type has 
one or two good cut stones in each 
link with a baguette diamond sur 
round. Some have a fine single dia- 
mond upstanding in each link from a 
close pave foundation of small bril- 
liants. A popular combination set in 
the diamond clip-earring is in the 
form of a band caught into a tiny 
buckle. This curls around the lobe of 
the ear in a short clip for day wear. 
For night use the buckle and chain are 
released to form a long graceful drop 
design. 


earring 
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- eyes are the 


source of quite a few inquiries from 
the motion picture people, both the 
players and the big money directors,” 
observes J. H. Alberts, who assists 
Wm. Stromberg, Hollywood. ‘Most 
of this call is from men or women 
buying presents for men, although 
once in a while we find a woman 
who is in the market for a small one 
for a ring. One director had us work 
out a ring which had a cat’s head 
each side of an exceptionally fine cat's 
eye stone. It made a most striking 
ring. Aquamarines are getting a good 
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iv now. [his summer we seem to 

experiencing a call for many of the 
nusual things in all the better lines 
trom gems to watches and even 
harms. It is quite evident that with 
s the trade is calling for more and 
more new things. This does not mean 
heap novelties, but good things which 
ave a decided element of fresh de- 
signing.” 


@ 


WV itliam Henry Upmeyer 
celebrated his 80th birthday and 65 
years in the jewelry business recently 
at Milwaukee, Wis. He started as a 
jeweler’s apprentice in 1872 and in 
April of 1880 he and the late Louis 
Bunde started the partnership which 
now bears their name. Mr. Bunde 
died July 31, last year, Mr. Up- 
meyer’s father, Henry, came to Mil- 
waukee in 1848 and opened a jewelry 
store in a frame building on old W. 
Water St. In the store, Adam 
Bloedel, founder of Bloedel’s Jewelry 
Inc., now located at 200 E. Wiscon- 
sin ave., learned the jewelry business 
from Henry. When Henry died, Wil 
liam worked for Adam Bloedel, late: 
forming the partnership with Mr. 
Bunde. Mr. Upmeyer boasts that he 
still has his own tonsils, his appendix 
and his own teeth. Outside of an oc- 
casional attack of the “flu,” he has 
not been ill. 


o 


Said C. A. LaBrum, 
Hollywood, Calif., “We are finding 
\ growing trend for good hand made 
jewelry here. This desire for individ- 
ual pieces permits the jeweler to work 
out things which have a distinctly 
original touch. Movie people, es- 
pecially, want more artistic jewelry 
which is made according to their own 
ideas.” 


Davia Niven, young 


Samuel Goldwyn player, has just re- 
‘eived one of Europe’s most precious 
heirlooms from the estate of his late 
mother. It is a token of the historic 
battle of Waterloo. The heirloom is a 
brooch, of unknown intrinsic value, 
which the Duke of Wellington pre- 
sented to his regiment commander, 
General Weber Smith, just before the 
battle started. General Smith was 
Niven’s great, great grandfather and 
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was killed in the fight. ‘he brooch is 
slightly larger than an American silver 
dollar. It is an eagle of gold, pendant 
in a circle of diamonds, and in the 
bird’s mouth is a single large dia- 
mond. 


Lcodling a discussion 


on installment selling at the recent 
annual conference of retail executives 
at Washington, D. C., Roscoe R. 
Rau discussed criticisms arising in 
reference to carrying charges on in- 
stallment accounts, particularly as a 
result of action taken by the Federal 
Trade Commission against automo 
bile manufacturers and finance com- 
panies. “We are urging our own 
members in the furniture field,” he 
said, “to get away from any reference 
to so-called interest charges or any 
use of the word ‘interest’ and to talk 
in terms of carrying charges or time 
service charges or some other phrase 
that will indicate what the charge ac- 
tually is.”” Mr. Rau is executive vice 
president of the National Retail Fur 
niture Association. The American Re 
tail Federation sponsored the con 


ference. 
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[, every city crooks 
try to palm off Grandfather’s clock 
as a brand new watch,” declared 
B. C. Clark, youthful president of 
the Oklahoma Retail Jewelers’ Asso- 
ciation at the recent convention. 
‘They buy old watches from pawn- 
shops or customers, polish the cases, 
fix up the insides just enough to make 
them tick and sell them as fresh from 
the factory.” 

Mr. Clark told delegates of the 
recent experience of a young man 
who couldn’t understand why his new 
watch required so much repairing. 
It was sent to the factory where it 
was disclosed that the watch had been 
on the market since 1918. 


= a recent 

radio talk by Milton H. Schlosser, 
Investment Building, Washington, 
D. C., for the Vocational Guidance 
Committee of the Washington, D. C., 
Kiwanis Club he discussed the re 
quirements necessary for a_ retail 
jeweler who wishes to succeed he said : 
“Every jeweler who has the success 
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of his business at heart, is always on 
the alert for suggestions that will help 
him to increase his sales. He realizes 
that his store must be attractive 

that it must be kept clean and neat 
—that his stock must be kept clean 
and always presentable—that he must 
keep in step with the times and the 
public demand for up-to-date mer- 
chandise—that he must have proper 
and complete accounting methods 

attention compelling displays—that 
his merchandise must be of the finest, 
most dependable quality—and that his 
reputation for honesty and fair deal- 
ing is his greatest asset. From all of 
this, you can very readily understand 
that you cannot know too much. 
Every day you are forced to make 
vital decisions. Every day some new 


experience is yours. 


Advertising appropriations 
of Armstrong’s, Waco, Texas, jew- 
elry firm, are figured at 4 to 5 per 
cent of estimated gross sales annually, 
R. D. Armstrong, proprietor, told 
the Texas Retail Jewelers conven 
tion recently. 

“Up to the point of diminishing 
returns sales are almost commensurate 
with the amount spent on advertis- 
ing,’ he declared. He said a break- 
down of his firm’s advertising budget 
shows 60 per cent for newspapers; 15 
per cent for personal letters; 10 per 
cent for radio; about 5 per cent for 
billboards and 10 per cent for mis- 


cellaneous. 


‘Tie Bureau of Foreign 


ind Domestic Commerce has received 
a report from Consul James R. Wil- 
kinson, Birmingham, England, on the 
“Birmingham Jewelry and Silver- 
smith Trades,” which gives some in- 
teresting information regarding these 
trades in that city. 

It is estimated that about 50,000 
of Birmingham’s population ot 
1,000,000 depend for their livelihood 
upon wages earned in that city’s 
jewelry, silverware and allied trades. 
Beside the 50,000 there are thou 
sands of other people who owe thei: 
income in full or in part to handling 
as jobbers, wholesalers, or retailers, 
the wares which the manufacturing 


sections of these trades produce. 
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a nilahsie ge l wonder if we in the jewelry business don’t take things too much 
for granted with respect to the idea that there is no chance to sell anything during 
the Summer months. 


Aren't some of these old “bromides‘” pretty expensive to “take” habitually? My 
own experience in life would indicate that dope is a bad thing—to take or to follow! 


Statistics prove that only about five per cent of the population actually goes away 
for the Summer. ‘The remaining ninety-five runs out on us for a week-end, a day or 
so at a time, not for the entire Summer. This is particularly true since automobiles 
are so common. ‘They enable people to attend to business for the five business days 
of the week, and get their vacations in week-end jumps. If you doubt this, just ask 
the Summer resort hotel keeper. He will tell you he has very few guests staying with 





him by the week. So, they are at home for five days. 


It is true that Summer clothing is not so formal, but then there is Summer jewelry 
to go with it, as well as actual sports jewelry, and both could be displayed and fea- 
tured with good results, to say nothing of iced tea and other iced drink equipment, 
gifts for the Summer bridge party and dozens of other items I could pick out of any 


jeweler’s stock. 


Then, brother jeweler, and again then—the landlord is always with us—even if 
we own the store and act as our own landlord it costs money to be there during the 
Summer—and there are taxes, and wages, and other expenses to meet. You might even 
want a salary yourself, not to mention a few dollars for a week-end trip of your own. 


Why not make the effort? 





. A little more push at this season will show up in the year’s volume. I admit it may 
be harder to get the sales in July and August, but you need them and the extra sales 
push you can make if you will get your thinker working may produce unexpectedly 


good results. 


Lady Luck has a warm spot in her heart for the fellow who never quits trying. 


| Oni Phy Koh yh 


J ‘ice-President. 
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For birthdays and anniversaries 
these PRACTICAL gifts of .... 


eal Ohabelg / 


A man wants two things in belt buckles, tie and collar 
clasps—good looks and real quality. Wadsworth acces- 
sories were created to satisfy these two demands . 
they're practical gifts for men. Suggest them for birth- 
days and anniversaries. 

Notice the smartly engraved belt buckles . . . the grace- 
ful tie clasps . . . the beautiful non-slip collar clasps . . . 
real selling features! Remind your customers, too, that 
Wadsworth gifts for men come only in precious metals— 
hardened Sterling Silver and Natural Yellow Gold. 

The Wadsworth Watch Case Company, Incorporated, 
Dayton, Kentucky. Offices: New York, 630 Fifth Ave.: 
San Francisco, 140 Geary Street; Chicago, 35 East Wacker 
Drive. 


@ BUCKLES: Smart Sterling 
Silver belt buckles. Price to 
the consumer, $5.00; in 
Natural Yellow Gold Filled, 
$6.75. 


@ TIE-CLASPS: The newly 
designed Wadsworth tie-clasps 
are long and graceful. Price 
to the consumer, $1.50. 


@ COLLAR CLASPS: Wads- 
worth collar clasps incorpo- 
rate a patented non-slip fea- 
ture. Price to the consumer, 


$1.00. 


@ SETS: Matched buckles 
and tie-clasps may be _ ob- 
tained in fine satin-lined gift 
boxes. Price to the consumer. 
$6.50 a set; in Natural Yellow 
Gold Filled, $9.00 a set. 





WADSWORTH 
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GLAMOR OF THE PEARL 


By 


P. IRVING GRINBERG 


bee modern trend toward 
specialization has definitely reached the jeweler and today 
the handling of precious stones and pearls has become akin 
to that of a profession just as specific knowledge is neces- 
sary to the dealer in old silver, rare antiques, fine paint- 
ings and other works of art. There are two distinct angles 
of approach as regards the knowledge of jewels—Firstly 
that of the scientist who may be thoroughly familiar with 
the formation and structure as well as the chemistry of 
the jewel but knows little or nothing of markets and 
intrinsic values—and secondly that of the merchant whose 
knowledge must include the above and whose daily han- 
dling of the jewel as an article of commerce, keeps him up 
to the moment as to the values of the many qualities due 
to supply and demand and aware of the situations in the 
different markets of the world from the fisheries and mines 
through the distributive centers to his own field of trade. 

The confidence in a dealer’s judgment, understanding 
and reputation must be built on his knowledge and famili- 
arity with all of these important factors. Through the 
specialist, the retailer is able to keep in touch with the 
latest developments in any particular field. The above 
statements apply to pearls perhaps to a greater degree 
than to any of the other precious stones, for to become an 
expert requires long study and the constant handling of 
these gems. 

Jewels are significant to man as symbols of joy and 
happiness and the pride of possession has always been 
intensified by the satisfaction of owning the genuine. 
Whether one is making a gift or purchasing a rare gem 
or trinket for oneself, the very fact that the article is 
genuine, truly what it purports to be, carries a satisfaction 
that each and every one feels when he knows that there 
is no sham. Pearls have for centuries been among the 
most prized of my lady’s jewels; that quotation from the 
Book of Matthew, “Neither cast ve your pearls before 
swine’’—shows for how long a time. Fashions have ever 
decreed the pearl necklace to be a proper article of adorn- 
ment—no other jewel adding so much to the charm of 
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appearance of a well dressed woman. She may also wea 
pearl earrings, a pearl ring or use pearls as a center motit 
in a brooch or clip, in fact in any piece of jewelry. ‘Then, 
too, the well dressed man wears pearl studs for evening 
wear, one, two or three, depending upon his wishes—fo1 
they are all stylish. His platinum waldemar can _ have 
three or four pearls in it, and for day wear, his good taste 
may be displayed by wearing a pearl in his scarf. 

There are no two pearls exactly alike—qualities and 
colors, shapes and sizes and degree of perfection vary with 
every pearl one sees. The satisfaction of creating a well 
blended necklace can be compared to the feeling of an 
artist who has completed a beautiful picture—both may 
take months, sometimes years, to finish. 

In late years much has been said with reference to imi- 
tations, synthetic gems and cultured pearls. For the 
benefit of the trade in this country the Gem & Pear! 
Dealers Association distributed a pamphlet published by 
the London Chamber of Commerce and the following 
paragraphs are quoted from this booklet. 

“Claims have been put forward from time to time, that exact 
imitations can be made of diamonds, pearls, emeralds, rubies 
and sapphires. In recent years, these claims have become 
bolder and it is now maintained that not even experts can 
distinguish the difference between the real and imitation article 
In actual fact, it is very rarely that an expert can be deceived. 
An imitation article, however, does not become genuine, merely 
because on rare occasions it deceives an expert. 

“So it is with diamonds, pearls and precious stones. No gem 
can be considered genuine unless it is entirely produced by 
nature. Any gem produced artificially (i. e. by the intervention 
of man), however closely it may resemble the real article of 
nature, always has certain characteristics, by which it can be 
identified. 

“In order to clear up the uncertain atmosphere which has 
been created by the propaganda of those who wish to establish 
their products as genuine articles, the Diamond, Pearl and 
Precious Stone Trade Section of the London Chamber of Com 
merce has thought it advisable to issue an authoritative state 
ment for the benefit of its members, and the trade generally 
[and the following is what is said about the pearl:] 

“There are pearl fisheries all over the world, but the main 
source of supply today is the Persian Gulf. Although there are 
many places in the Persian Gulf where the pearl-diving opera- 
tions are carried on, the chief center is in the neighborhood of 

(Please turn to page 47) 
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By 
EDWARD 


REYNOLDS 


UY. . Birthstone yor JULY 


Q.—What is the derivation 


of the word ruby? 

A.—From the Latin ruber, red; the word’s first ap- 
pearance in English was in 1310 when Chaucer wrote: 
“Lyke ruby ben your cheky rounde.” The Romans in- 
cluded ruby with other red stones under the nam: 


carbunculus. 


Q.— What is ruby’s source? 

A.—Since ancient times Upper Burma, near Mogok 
and not far from Mandalay, immortalized in poetry by 
Kipling, has been the principal source of ruby. 
the mines in 1886, an English company used large-scale 


Leasing 


methods until 1931, when primitive mining was resumed 
by native rights-holders, who are reported to have pro- 
duced in 1935 105,484 carats of ruby worth 114,063 
rupees, nearly five times the previous year’s production. 
Ceylon, Kashmire and Siam are less important sources, 
and gem rubies have also been found in Macon County, 
North Carolina, and near Helena, Mont. 
‘ mi 

Q.—Popularity ? 

A.—Ruby’s vogue has tremendously re 
cently because of a basic change in fashion, which fo 
merly preferred the green of the emerald to the red of 
the ruby. Star rubies of fine color and merit are of infre 


increased 


quent occurrence and held in great esteem. 
* * 

Q.— What is ruby mineralogically ? 

A.—The red variety of corundum—oxide of alumi 
num colored by iron oxide and chromium oxide present 
as impurities. Sapphire is blue corundum and occasion 
ally the same crystal will be ruby at one end and sapphire 
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at the other. Corundum’s hardness, 9, i.e., next to that of 
diamond ; it crystallizes in the rhombohedral system, has 
a specific gravity of about 4.0, double refraction 1.76 to 
b.7d, much less dispersion than 
diamond. * * 


vitreous luster, and 


Q.—Has the production of immense quantities 
of synthetic rubies lessened the value of native 
stones P 

A.—Not in the least, for native stones are worth trom 
$100 per carat for small stones of less choice quality to 
$10,000 per 
great demand, and 
crystalization of alumina under scientifically controlled 


carat for large fine gems, which are in 


synthetic rubies, made by the 


conditions in France, Germany, Switzerland and Czecho- 


Slovakia are sold to the retail trade at about 25 cents a 


carat. Human nature never changes and the informed 
public will never lose its preference for nature-made gems. 


* * 


Q.—How can one identify native ruby from the 
synthetic and other red gem stones? 


A.—In a native ruby, the internal striae or bands of 


“silk” are arranged in straight lines, while the lines are 


curved in synthetic stones; cavities in native gems have 


angular boundaries, while round bubbles sometimes are 


present in synthetics. Often the color is not “right” in 


the latter. Because rubies without inclusions or imper 


fections are rare, when examination shows a “clean” 


stone it Is an indication that it is a synthetic, imitation 
or perhaps a spinel. Harder luster and the dichroscope 
distinguish ruby from other red stones, as does the fact 
that ruby tends toward purple in color, while other red 
stones almandine tend towards yellow. 


The 


ruby from spinel. 


except 
reflection test for 


garnet 


double refraction distinguishes 
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Precious Stone Dealers Association 


Puts Code Into Effect 


Unethical Practices Are Defined in Pact Signed by 
Organization of New York City Gem Importers 


The Precious Stone Dealers 
Association of New York, numbering 28 importers of pre- 
cious and semi-precious stones, has adopted a code of fair 
competition, which defines unethical practices and pro- 
vides for the disciplining of offenders. 

The association’s code of fair practices was accepted at 
a recent meeting to safeguard alike the interests of com- 
petitors within that branch of the jewelry industry and 
also the welfare of purchasers and the consuming public. 

The complete text of the code follows : 

Inasmuch as it has been found that price lists and 
invoices issued by importers and dealers as well as price 
lists and invoices issued by exporters and suppliers of mer 
chandise have been used for the purpose of misrepresenta- 
tion and for purposes of obtaining unfair advantages 
over competitors, the following practices are to be con- 
sidered unethical conduct on the part of a member of this 
association : 

1. Withholding from or inserting in any invoice any 
statement which shall make the invoice a false record, 


wholly or in part, of the transaction represented on th: 
face thereof, with the purpose or effect of misleading o 
deceiving competitors, purchasers, prospective purchase: 
or the consuming public. 

2. The publication or unsolicited issuance of price list 
of merchandise either to a specific customer or to cus 
tomers generally wherein merchandise is offered for sal: 
or is purported to be offered for sale, either of a kind o: 
character not dealt in by the issuer of the price list, or o1 
which prices are stated which do not represent the actua 
prices at which the isster, in good faith, intends to sel! 
the merchandise. 

3. The quotation of prices or the acceptance of orders 
for merchandise without a bona fide intent to sell the said 
merchandise or to fill the said orders. 

4. The misrepresentation to an exporter or other sup 
plier of the prices, terms or conditions at which a competi 
tor of the said exporter or supplier is furnishing merchan 
dise. 

5. Giving or accepting bonus packages or delivering 01 
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Importers and Cutters of 
608 Fifth Avenue, New York 
Cutting Works: Antwerp—48 Rue Simons 
64 W ” Amsterdam—33 Sarphatistraat 
+ est 48th Street London—23 Holborn Viaduct 
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iving amounts in excess of those actually invoiced and 
d for, with the intent and purpose of either granting 
receiving a secret rebate on merchandise purchased o1 
1. 
6. The making of unwarranted or unjustified claims 
allowances or returning merchandise or granting to 
stomers any such allowances for unjustified claims, 
th the intent and purpose of granting or receiving 
cret rebate. 
7. The representation to purchasers or sellers of me 
handise that the person or firm making the representatiot 
a bona fide importer and dealer in merchandise when 
1 fact, the said person or firm does not regularly import 
r deal in said merchandise or when, in fact, the said pet 
mn or firm making such representation merely acts as 
agent, on commission o1 otherwise, for other dealers 
for users of said merchandise. 
Ihe directors of the association shall have the powe: 
expel, suspend, fine or otherwise discipline any mem 
er of the association who is guilty of unfair trade p1 
tice or of practices which may endanger the good ordet 
velfare or character of the association, or which is preju 
licial to the interests of the association. Complaint wit! 
spect to any such conduct may be made by the board ot 
irectors upon its original instance or by any member 
the association. Should such a complaint be made, notice 
hereof shall be given to the member complained against 
nd a special commitee consisting of not less than thre 


nembers who may or may not be members of the board 


directors, shall be appointed to hear the said charges 


and report upon the same to the board of directors. 

Said committee shall be appointed in the following 
manner: One member shall be appointed by the president 
of the association; one by the member against whom the 
charge is made; and the third by the two persons so chosen 
The president and the member complained against shall 
notify the association of their designees within ten days 
after notice of the complaint has been mailed to the mem 
bers complained against, and the third member of the 
committee shall be chosen within ten days thereafter. 
Should the member complained against fail to notity the 
issociation of his designee within the said ten-day period 
such designee shall be appointed by the executive con 
mittee of the association. 

A time and place shall be fixed for a hearing on sucl 
complaint, and notice thereof shall be given to the asso 
ciation and to the member complained against. In the 
event that the special committee shall report that the 
charges have been sustained, then the board of directors 
may, in its discretion, expel, suspend, fine or otherwise 
discipline the said member. Notice of the action of the 
board of directors shall be sent by mail to the member s 
complained against and he shall, if he so desires, be entitled 
to appeal to the board of directors. If such appeal ts 
taken, then a meeting shall be held within 15 days after 
the service of a notice of appeal, and the member shall 
be entitled to appear at a meeting of the board of dire 
tors at which a quorum is present (not including any 
members who shall have served on the special committet 


where the said member may present testimony 
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Round - Button - Pear Shapes 


Importer of Diamonds , Precious Stones 
and Pearls 


ARTHUR H. KIRK PATRICK, Inc. 


608 Fifth Ave. 


TEL.BRYANT 9-1400 
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LAZARE KAPLAN & SON, INC. 


Cutters and Importers of 


DIAMONDS 


Invite you to visit their new quarters 


630 FIFTH AVENUE 


Rockefeller Center, New York City 
Telephone Columbus 5-0870-0871 


Cutting Works: 64 Fulton Street, New York City 
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Retail Credit Survey 
(From page 27 ) 


to annual volume of sales and according to region 
ie country the loss ratios tended to differ very little, 
figures all ranging around the average for all jewelry 
es reporting. 
fotal sales of the 103 credit-granting jewelry stores 
porting were: $16,887,022 in 1935, and $20,531,126 in 
136. The sample, though relatively small, is considered 
rly representative. ‘The stores which reported for this 


Table 6 Percentages of Accounts Receivable Collected Monthly, Jewelry 
Stores, Showing Highest, Average, and Lowest Percentages, by Cities, 1936 





Open credit Installment cre 


Highe: Average a Highe A age 
62.4 6.9 4 
Angeles t 
w York x) 4 
Francisco. f 





Table 7° —Bad-Debt Losses on Open-Credit and Installment-Credit Sales of 
Jewelry Stores, by Size of Store, and Geographic Regions, 1935 and 1936 








Percent had debts to credit sale 
Open credit Installment cred 
Classification 
be Nu ber 
{ stor y: 936 of stor 0 
reporting ef g 
E OF STORE (1036 ANNUAL SALES VOLUME 
00 or less 5 6 
1 to $50,006 
to $100,00 
1),001 to $250.04 
| to $500,00¢ ’ & 4 
er $500, 00 t 
REG! 
4 ; 4 
1 5 
4 4 
4 
A res (88 € 4 4 4 ‘ 





tudy are undoubtedly the larger establishments and the 
nore progressive and efficient institutions. ‘Therefore, 
ficiency in operation indicated by the data presented in 
his study is probably higher than that prevailing in retail 
redit business in general. Regardless of this fact, the 
erformance of these stores provides a standard for the 
firms in each line of trade to attempt to achieve and sur 
iSS, 

Today about 50 percent of all retail stores grant credit 
Some 32 percent of all retail sales are made on a credit 
isis. 

The percentage increases in 1936 dollar volume of in 
tallment sales by trades were as follows: 


Trade Pt 
JEWELRY STORES 29.6 
Automobile dealers 25.7 
Tire and Accessory stores 41.4 
Coal and wood dealers 2.9 
Department stores 28.0 
Furniture stores 23.2 
Hardware stores 15.2 
Heating and plumbing stores $.3 
Household appliance stores 14.2 
Lumber, building material dealers 1.2 
Men’s clothing stores 21.9 
Women’s specialty shops $4.8 


The automobile, department store, furniture and 
ewelry trades comprised about 90 per cent of the total 
olume of installment sales reported. 

The use of the 1936 study gives retailers a comparison 

Please turn to page 46 
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OSCAR HEYMAN 


Retail Credit Survey 


(From page 45) 


of their operation in relation to others in the same tra: 
and in the same district in reference to: Percentage 
total sales made upon an open- and installment-credit basi 
promptness with which customers are paying open at 
installment accounts ; bad-debt losses; and the effect of t 
combination of these factors. 

The number of jewelry stores reporting sales data 
the 1936 Retail Credit Survey, by cities, follows: 


City Number — City Num! 
REE osinwatdecredands 1 Milwaukee rere 
os cade bn6Sa beaks een 1 ne 
Birmingham <ahanwls apa meme 2 0 PEAR eee 
NN. 42 6b ha Fok A RSS 6 New Haven ..ccccccce ‘ 
NURS Vala 'at ie 2 wh sds gk oa bs GC 1 "> See 
Charleston, S. ¢ ee Paterson . oes 
Charleston, W. \ ; ] Philadelphia 
Chicago .. PO re a/ulhdile tata 4 ae 
Cleveland — re Pittsburgh 
CR ooo ci cian aoe re ee 1 Portland, Me. 
Dallas-Fort Worth ec ? Portland, Ore. 
Davenport - : ; 1 Providence ..... : 
Denver ... : ae ee PTET e ee 
EN cc.dawivias oe bienhewerwan 5 eS ea re 
iE -<tevewoeevenauw esos 1 San Antonio-Austin 
eee oe 2 San Francisco-Oakland 
Houston-Galveston-Beaumont ... 4 RECO ET Te 
Indianapolis ....... an NE ice win ators a 
Kansas City ; 2 BEGGS ances veeds 
Little Rock wees 1 Topeka sal dee: nce 
Der e's... 55ekes eewee es 7 Washington, D. C 
Louisville ; = WUMCOME 2s ccaces 
Madison 1 Wilmington 
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Memphis 


American Museum Shows Loan Exhibit of Gems 


O matter how far back the historian may delve into 
the secrets of the past there has not been revealed a 
time when women of all races, climates and cultures failed 
to revel in adorning themselves with gems. ‘Their lure 
is older than the pyramids, older than the bronze age, and 
in all probability older than mere fashion in dress. 

The famous Morgan Gem Collection in the American 
Museum of Natural History devotes two of its exhibition 
cases to the “Antique Use of Gems.” There has been 
placed on exhibition a small but very interesting group of 
jewelry pieces which show how gems were combined in 
jewelry forms a century ago. 

“In this loan collection of old jewelry fashions” says 
Herbert P. Whitlock, the Curator of Minerals and Gems, 
‘are to be found diamond necklaces and brooches that might 
easily have winked across the glittering horseshoe when 
the lights went up on the first performance in the Metro 
politan Opera House. There is a memorial ring that marked 
the death of a lady who had lived through the American 
Revolution. Florentine earrings which if they could speak 
might tell of glamorous romances. 

There are French betrothal rings with hearts set with 
diamonds and surmounted by tiny coronets, that were worn 
some 150 years ago. And in this same sentiment belongs 
a curious ring that displays a little masked face, done in 
black and white enamel with jewels set in the eyes and 
mouth. On the back of this mask, next to the finger, and 
invisible until the ring is taken off is the sentiment of the 
giver, also done in enamel, Je Cache mon amour. 

Picked up here and there in the curio shops of Europe, 
when travel was still a matter of leisure, these old jewels 
give a veritable cross section of the life and culture of a 
time when that much overworked word ‘cosmopolitan’ 
really meant onewho had seen the world, not merely dashed 
around it. 
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The Glamor of Pearls 


(From page 40) 


Bahrein Islands. ‘These islands are under the rule of an 
ab Sheik, and although they form an independent state they 
under British protection, and there is a British Political 
ent in residence. 

After the pearls have been landed they find their way to the 
Bombay market, where they are sorted and (when necessary) 
drilled. They are then shipped to London and Paris for dis- 

bution throughout the world. 

Io give an idea of the cost of production of pearls, it may 

mentioned here that in the prosperous days, when the output 

om the Persian Gulf was about £2,000,000 per annum, there 
vere approximately 30,000 people employed by the fisheries, 
ind in the present state of trade when the turnover is probably 
nly about one-fifth, there are still some 10,000 to 15,000 persons 
engaged. This shows that there cannot be a very great profit 
to those engaged in the production of pearls, and in view of 
the fact that there is no control of any sort, either in the pro- 
duction or the distribution outside the natural law of supply 
ind demand, it is felt that more prosperous times for the pearl 
trade lie ahead. 

“The main fisheries outside the Persian Gulf are Ceylon, 
Venezuela, Panama, Australia and the Pacific Isles. At the 
present time, the Ceylon fisheries are closed, owing to a dearth 
of pearl-bearing oysters, and the total production of the re- 
mainder is only a small proportion of those produced from 
the Persian Gulf. The pearls from the fisheries of Australia 
ind Panama, although they often attain considerable size, are 
isually whiter in appearance than those from the Persian Gulf. 

“Apart from the ‘scare’ in diamonds, the most vexed question 
in recent years in the trade has been that of cultured pearls. 
{ll sorts of reasons have been put forward to prove that they 
are genuine pearls. In examining these claims, the real point 
to decide is not whether any particular reason is good, bad o1 
ndifferent, but whether in fact a cultured pearl is a genuine 
pearl. 

“A very old system of the Chinese was to insert in the oysters 
figures of Buddha and also clay pellets, which were then covered 
with nacreous secretion, specimens of which can be seen in the 
Natural History Museum at South Kensington in the shell 
gallery. : 

“The Japanese improved the method about thirty-five years 
igo by inserting pieces of mother-of-pearl in a ‘button’-shaped 
form and attached to the shell. These were known as Japanese 
pearls. During the war they improved their methods, and the 
name was altered to ‘culture’ or ‘cultured’ pearls. These con- 
sisted of mother-of-pearl beads covered uniformly with pearl 
secretion. The claim, however, that they are real pearls cannot 
be accepted any more than a gilt or rolled gold article can be 
iccepted as a solid gold article. 

“It is true that in the case of cultured pearls the covering 
s thicker than the gold covering on a gilt or rolled gold article, 
ut this is only a difference in degree, and there is evidence 
ecently that this pearl covering is getting considerably thinner 
wing to price-cutting, as a result of increasing competition 
in the production of cultured pearls, and one of the ways of 
neeting this drop in price is to reduce the time which is allowed 
for the oyster to cover the mother-of-pearl bead. Statements 
have appeared that certain scientists said that there is no differ- 
ence between cultured pearls and pearls because in both cases 
there is a nucleus. Actually it is a fact that in pearls no 
ucleus is to be seen, except in rare cases, and even then the 
ucleus is quite minute. It must also be emphasized that even 
n these rare cases, the process is one of nature, whereas in 
iltured pearls it is an artificial process, i. e. there is an inter- 
ention on the part of man, with the result that there are dis- 
nguishing characteristics. 

“Competition among the producers of cultured pearls has been 
ery keen, and prices have been brought down to such a level 
iat they have replaced to a very large extent the better quality 
nitation pearls which have hitherto been on the market. Vast 
uantities of cultured pearls have been destroyed at the source 
n the attempt to stop the fall in prices, but without success. It 

not disputed that cultured pearls are legitimate articles of 
ymmerce, but they cannot be classified or sold as real pearls. 

“The Endoscope and X-Ray machines can distinguish scien- 
fically a cultured pearl from a genuine pearl, and have proved 
» be 100% efficient.” 


This ends the quotation and in conclusion may it be 
said thae the pearl dealers here in America are in hearty 
iccord with the above opinions expressed by the London 

(Please turn to page 51) 
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Zircons 
Star Sapphires 
Opals 
Amethyst 
Topaz 
Synthetic Stones 
Cameos 


Write for our booklet— 


“The Zircon—Gem of Mystery” 


DREHER BROS. 
WIDER 


48 WEST 48th ST. NEW YORK CITY 

































































@ Rotating again—Washing machines 
pans and elevators at the Bultfontein 
mine. 

Inc., photo 
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] he Bultfontein diamond mine, 
a unit of De Beers Consolidated, reopened Julv 1, thus 
marking another milestone in the diamond industry’s 
march of recovery from the depression years. “The ques- 
tion now intriguing diamond men is the near future pros- 
pect of a general resumption of diamond mining. 
Any real forecast in this connection would be premature 
since diamond production must depend on world con- 





sumption. But it is pretty safe to say that the entire 
industry is in a much sounder position than it was before 
the slump and better prepared to weather any future 
depression that might develop. If the rapid recovery now 
taking place is maintained the present small reserve of 
|| diamond stocks will need to be augmented. 
No less an authority than Sir Ernest Oppenheimer, head 
of De Beers, considers indications point to an appreciation 
of diamond values with time on the side of this precious 
stone. Production control as now exercised springs not 
necessarily from any excess of stones already mined but 
rather from the knowledge that many deposits, exploited 
indiscriminately, would become exhausted in a compara- 
tively short period. 
To the uninitiated the sole purpose of diamond control is 
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to maintain prices at artificial levels. Actually, its object 
is to insure the rational and economic exploitation of the 
mines. Without this control there would be temporary 
Hooding of the market, and acute disorganization over a 
more or less short period followed by a scarcity that would 
step up values to an extremely high level. 

Although one of the principal jobs of the Diamond 
Corporation is to fix prices, it cannot absolutely prevent 
diamonds fluctuating in value along with general com- 
modity price trends. But it can, and does, confine such 
fluctuations within narrow limits, thus insuring that sta- 
bility which has featured the diamond industry during 
the difficult years. By adapting the quantities of rough 
arriving from the producers to the demands of world 
buyers it maintains that balance essential to the well-being 
of the industry as a whole. 

When the 1929 crash was precipitated, the diamond 
industry happened to be carrying abnormally heavy stocks 
of stones due to the purchase by the marketing organiza- 
tion of the new diamond discoveries in the Lichtenburg 
and Namaqualand areas. But the crisis was directly 
responsible for the much wider measure of producer co- 

(Please turn to page 53) 
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IMPERIAL CULTURED 


PEARLS 


There are no off-season months for 
the live wire jeweler who displays 
IMPERIAL CULTURED PEARLS 


with our original window displays. 
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“CMO Seoooecce’” 


To take care of our rapidly expand- 
ing business in the New England 
States, we announce the opening 


of our Boston office, at 12 Bromfield 
Street. 


THE AMERICAN JEWELERS BUREAU, Inc. 


48 West 48th St. 12 Bromfield St. 
NEW YORK BOSTON 


120 E. 8th St. 
LOS ANGELES 


Canadian Distributors 
THE GOLDSMITHS’ COMPANY OF CANADA, LTD. 
Toronto, Canada 


5 North Wabash Avenue 
CHICAGO, ILLINOIS 
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Importers & 
Cutters of 


BAGUETTES | 
All Sizes 
FANCIES 


Various Shapes in Pairs 


630 FIFTH AVENUE 


International Building New York 











AMSTERDAM: | 
2 Tulp Straat 


ANTWERP: PARIS: 
27 Avenue De Belgique 5 Square De L'Opera 


OUR NEW “INDEX” LINE 


HOLLYWOOD DESIGNED 
“INDEX” JEWELRY 


Registered & Patented in U. S. Off. & Foreign Countries 


The “WIDOW’S MITE” The “INDEX” 





For Young Girts 
& Ladies 







Wedding Ring 


“TWO IN ONE" RING 


Made in yellow gold; also, white gold. 10-14 and 18k. 


WATCH FOR OUR NEW CREATIONS 
HOLLYWOOD DESIGNED 


THE WIDOW’S MITE PATENT CO. 
Box 300 WHEELING, WEST VA. 


New Reduced Prices 














Scientific Instruments 


FOR GEM TESTING AND 
DIAMOND GRADING 


for Registered Jewelers 


and Certified Gemologists 


We are dealers to the Jewelry Trade 


for all approved makes of fine eye and hand loupes, 
microscopes, refractometers, dichroscopes, polariscopes, 
hardness testing equipment, emerald filters, spectro- 
scopes 

and in short 


any instrument which will assist in determining 


THE IDENTITY OF AN UNKNOWN GEM 
OR THE QUALITY OF A DIAMOND 


Our Research Laboratory's recommendations as to the 
most suitable equipment for the individual are available 
without charge to any legitimate member of the jewelry 
business. 


All inquiries will receive attention. 


GEMOLOGICAL INSTITUTE OF AMERICA 
3511 WEST 6th, LOS ANGELES 














The Refractometer 


is one of the 
MOST VALUABLE INSTRUMENTS 
for determining the 


Identity of Unknown Gems 


Illustrated above is the new Rayner Refractometer, which 


sells for $65.00 complete in pocket-size carrying case. 
Full particulars on request 


GEMOLOGICAL INSTITUTE OF AMERICA 


3511 West Sixth, Los Angeles 
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The Glamor of Pearis 


From page +7 


hamber of Commerce. ‘Though frequently the layman 


nnot distinguish the difference between the imitation 
] 


nd the genuine—the cultured pearl and the real—th 
xpert is able to do so. The distinguishing characteristics 
ire usually so apparent that rarely does a question arise 


ind with the aid of tests, a definite and positive conclu 
ion can be reached in every case. 

Nature has always held her own, man no: vet having 
been able to take her powers from her, and while mat 
has produced many beautiful things, the desire of the dis 
criminating individual to possess the real—the genuine 
the rare—will continue. 


Full Stock and Publicity 


From page 35 


ers, the idea of using outstanding clocks as trophies has 
worked out to be a fine one, to all concerned. 

As a result of a long and well planned campaign ex 
tending over quite a period, clocks from Hall's were 
chosen as the official trophy awards given to the winners 
of the world famous Pasadena Tournament of Roses 
Parade held each New Year’s Day. At Hall’s, clocks are 
a major trophy item, as the public acceptance in this con 
nection is most gratifying. 

A couple of interesting methods of arousing interest in 
clocks should be mentioned. When a patron has indi 
cated a desire to own another clock, it is good business 
to take a complete selection of various types of clocks 
right to the home. Somehow the clocks look different 
when placed in the right place, then a well trained man 
can make many profitable suggestions for other clocks 
with perfect propriety. 

There is no better way of meeting new people coming 
to town than through the good offices of the transfer o1 
moving people. Many times a transfer man will find 
himself caught in a jam about clocks not running. His 
trantic call to Hall’s always results in an experienced 
clock man being sent to the scene. No charge is made 
for this service, if it is just a case of proper placing o1 
minor adjustment. 

Here is another interesting angle which had its effect 
in causing people to turn to Hall’s when it came to buy 
ing clocks: Back in 1915, the plan was instituted that 
all clocks bought in the store must be set up by an experi 
enced clock service man. Not only that, but he made 
regular calls at the proper intervals to ascertain if the 
clock sold was running properly. True, electric clocks 
do not need the care and attention that is required of 
the spring models, but this service has grown to be double 
what it was a few years ago, nevertheless. 

Electric clocks are never sent to a residence or a store 
They are carried there by the store’s expert clock man 
who sees that the clocks are properly placed and endeavors 
to insist that a separate electric connection be used 

Nowadays clocks are a much more profitable depart 
ment than ever before, due to the great strides made by 
the makers in producing beautiful articles that have so 
many, many practical uses that as a consequence the sales 
resistance has practically vanished. 
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DIAMOND 


SCHICKSNAPS 


GOLD: 
and 
PLATINUM 
for your 
CULTURED 
PEARLS 


*« 
HARRY ¢. SCHICK, INC - NEWARK, N. J. 





DIAMOND 


SCHICKSNAPS 


4H 5 


GOLD 


dud 


PLATINUM 
for youl 
CULTURED 
PEARLS 


* j 
HARRY ¢. SCHICK, INC - NEWARK, N. J. 


Send for an assortment 


DIAMOND 


SCHICKSNAPS 


GOLD 


did 


PLATINUM 
CULTURED 
PEARLS 


a 
HARRY ¢. SCHICK, INC - NEWARK, N. J. 


i 





Send for an assortment 


Harry C. 


SCHICK 


NEWARK, NEW JERSEY 


FINE GOLD JEWELRY 


Pen Knives... Brooches... Bracelets... | 
Link Buttons...Scarf Pins...Crucifixes 
Waldemars 





York Showroom: 347 FIFTH AVENUE 
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FOLLOW THE TREND 


OF THE TIMES 
WITH 


THE CHASE LINE 
OF 


MOVEMENTS AND WATCHES 


sie 


“TIME AND STYLE TO PERFECTION” 


DIRECT FROM THE MANUFACTURERS 
TO IMPORTERS AND WHOLESALE JEWELERS 


SAMPLES AND PRICES ON REQUEST 


CHASE WATCH CORP. 
(8 68NASSAUST. | 
| NEW YORK, N. Y. 


CHICAGO, ILL. 
S. S. GOLDIN 
5 S. WABASH AYE. 





‘Ca FACTORY— : 
6% LIGNE BIENNE 7%, LIGNE 
TONNEAU SWITZERLAND ROUND 








SEMI-PRECIOUS 
STONES 


JAMES A. DRILLING CONG? 
yA Ty NOs ee | As a de) -1.4 7-4218 














High Grade Work Our Specialty 
Prompt Mail Service 


COOPER'S 
WATCH REPAIRING 


TO THE TRADE 
48 W. 48th St. 


Telephone Suite 902 New York 


BRyant 9-4514 


























WESTCO QUALITY 
RUST PROOF LINEN WATCH STRAPS 
of every description and requirements 
POPULARLY PRICED 
Also over 80 assortments of QUALITY leather straps 
Order through your jobber 


WESTERMAN MFG. CO. join NY: 




















I am looking for a connection as Manager 
of a Credit Jewelry store, in any part of 
the country. 45 years old, married. Have 
had over 20 years’ experience in this par- 
ticular branch of the Industry, and know 
it in every phase, such as buying, selling, 
stock control, passing on credits, and the 
necessary “set up” and collection of ac- 
counts, etc. 


or 
I can render a definite service to a “cash 
store” owner, contemplating changing to 
credit, which seems to be the logical thing 
to do today for increased business and 
profits. 


Am in position to furnish the highest type 
of references, as to my ability, integrity, 
honesty, etc., from the largest and most 
prominent importers, manufacturers and 
jobbers. : 

This is a strictly legitimate, bona fide 
proposition, and nothing else. 


Address Box “‘K., 6641,” care 
THE JEWELERS’ CIRCULAR-KEYSTONE 
239 W. 39th St., New York 

















MEADQUARTERS 
FOR SUCCESS 


Successful business men appreciate the 
need for modern comfort and conve- 
nience when they travel. And so, al- 
most invariably, they stop at The Ben- 
jamin Franklin when in Philadelphia. 
e For The Benjamin Franklin is Phila- 
delphia’s modern and convenient ho- 
tel. 1200 big comfortable rooms. Food 
that tempts the most travel-harrassed 
appetite. Service that soothes travel- 
jarred nerves. Rates that fit every travel 
budget...as low as $3.50 a day e Try The 
Benjamin Franklin yourself the next time! 


The BENJAMIN FRANKLIN 


PHILADELPHIA’S FOREMOST HOTEL 


Philadelphia 


SAMUEL EARLEY, Managing Director 
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Bultfontein Mine Re-Opens 
(From page 48) 


)peration that now exists and by which orderly marketing 
ind absorption of these accumulated stocks has been made 
possible. 

The Diamond Producers’ Association of which the Dia- 
mond Corporation became a member has, by a quota 
system, solved the problem of marketing and distribution, 
both selling and buying concerns working for the common 
good of the entire industry. 
gained from producers outside the Association (chiefly in 
Angola, Belgian Congo, Sierra Leone and Gold Coast 


In addition the cooperation 


districts) has proved of considerable benefit in the gen 
eral control scheme developed. For the Diamond Corpo- 
ration has been enabled to handle the stones from these 
outside producers side by side with those from the Union 
mines on a proportionate quota system satisfactory to all. 

The reopening of the Bultfontein marks a new chap‘e: 
f 
course, were suspended in 1932, and there has been little 


in the industry’s recovery. All mining operations, « 


activity save the washing of accumulated blueground 
stocks in 1935-1936. In March of last year mining was 
resumed at the Dutoitspan. Now the Bultfontein gets 
going. De Beers, with its numerous subsidiaries is, of 
course, a member of the Association, and holds a con 
trolling interest in the Diamond Corporation which mar- 
kets the rough. 

It is now 70 years since the diamond was first disco 
ered in South Africa and the value of the diamonds dis 
covered there up to 1934 is estimated at around $1,580,- 
000,000. 


Everts Co. Makes Diamond-Studded Gold Keys and Lock 
for Dallas Exposition 


Datias, Tex.—The presidents of 21 republics of the 
Western Hemisphere were recipients of diamond-studded 
gold keys with which they could have opened the gates to 
the Pan-American Exposition, here, June 12. The keys 
and a $75,000 lock were manufactured by the Everts Com- 
pany, Dallas, and the gift of Arthur A. Everts, president, 
to the exposition and the presidents. 

The keys, made of 14-karat gold, an inch and three- 
eighths long, carry on the front the name of the president’s 
country in bas relief across the skyline of Dallas. On the 
back of the key is “The Greater Texas and Pan-American 
Exposition.” 

Presentation of the key to President Roosevelt was 
made by Texas United States Senators Morris Sheppard 
and ‘Tom Connally. Mexican Ambassador Dr. Francisco 
Castillo Najera, in Dallas recently, received the key for 
President Lazaro Cardenas. All of the kevs were dis- 
patched by air mail to the presidents of the 19 remaining 
republics. Duplicates of the master keys are fastened to 
the lock with strings of pearls and were used in the actual 
opening of the gates. All 21 keys had to be used before the 
lock would open. 


Jessop’s in San Diego, Calif., has recently added a fine 
china and glassware department with Mrs. F. White in 
charge. This new section adjoins the solid silver, the 
gift and perfume sections. A satisfactory opening busi- 
ness is being experienced. 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for July, 1937 





GOLD TOP 


ITEMS FOR MEN SELL... 
..- PROFITABLY 





When you think of 
Men’s Accessories 
think of GOLD TOP 
the line that has built 
a sound reputation 
over the vears for 
style - rightness me- 
chanical perfection 
and all-round value. 
Leading Wholesalers 














sell GOLD TOP 
Knives Comb and 
ile Sets - \loney 


Clips, ete., in Gold 
Killed and Sterling. If 
yours cannot supply 
you, we will ship direct 
and bill through him. 


9413 Knife 
C914 Comb 
and File Set 


JEWELRY & CUTLERY NOVELTY CO. 


NO. ATTLEBORO, MASS. 


NEW YORK CHICAGO 
9-11 Maiden Lane 1104 Heyworth Bidg. 
SAN FRANCISCO 
704 Market St. 








SPECIAL NOTICE 
TO THE TRADE 


Eugene S. Toner will be at the 
McAlpin Hotel, New York City, 
Room 363, during the month of 
August, displaying the sterling 
silver products of The Schofield 
Company of Baltimore and the 
Rifkin Company of New York 
City. 


tion. 


They invite your inspec- 
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OFFICIAL HEADQUARTERS 
32nd Annual Convention 
National Retail Jewelers 
Association 


AUGUST 23RD TO 27TH 


Make the headquarters of your Associa- 
your home in New York. You’! en- 
olness and comfort of the air- 

itioned restaurants, lobbies, and 
ntion meeting rooms. Waldorf res 


1fford a wide variety of menus 


, , 
Central, eight 


fania station. 


K away. 


Special rates to convention delegates 
THE 


WALDORF-ASTORIA 


‘ORK 














WALKER WatcHes 


for Sure Profits — | 











SPOR TREES VIPER ES FETT ys 
SNSSSSSSRD I STESSIS/FSE99595$7 











Price List and 
Discriptive Folder 


WALKER WATCH CORP. 


| 
48 West 48th St. N. Y. City | 
“The Standard of all Time” — 


| 
| 
| Send for our complete 
| 
| 
| 


























HONESTY is nota virtue 


... it is good business! 


FOR OVER 40 YEARS J. B. COOPER & 
SON has supplied the jewelry trade with 
purest and finest PLATINUM, Irid-Plati- 


num, and Gold obtainable. 

FOR OVER 40 YEARS J. B. COOPER & 
SON has paid the highest prices for Sweeps 
and Serap Gold. 

COOPER’S POLICY of fairness and ac- 


curacy continues unchanged . . . always 





making new friends. 





JOSEPH B. COOPER & SON 


INCORPORATED 


26 John St., New York 
Factory: Brooklyn, N.Y. 


Our Reputation Is Our Success 
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When the Duke Won Wally He Started 
A Boom in Brides 
LL reports reiterate that when the uncrowned King 
of England married the American divorcee in France, 
e began to broaden the empire in which Dan Cupid is the 
ctator. 

From all English speaking nations come reports that 
cores of eligible, young ladies have resolved to take the 
marital plunge and the increase in betrothals is attributed 
ro the psychological effect of the royal wedding. 

We all realize it started something in diverse directions, 
tor the courageous clergyman who gave the ceremony the 
blessing of the Anglican church is on his way to the 
United States for a wide lecture tour. He will make more 
via the box-office than the alms basin. The bloom of ro- 
mance is by no means confined to English territories, for 
the vital statistics of America under the column of mar- 
riage intentions has risen like a thermometer under a 
broiling sun. 

We in America believe other factors motivated mat 
riageable men, pepping up proposals. Salaries are up 
the depression is finally forgotten—-and Government Home 
Loans are inducements, to mention but three. 

The accelerated rush down the aisle is now assuming 
siant strides. “The year 1932 was a relative all-time “low.” 
In 1933 weddings were up 4.3 per cent but in °34 jumped 
33 per cent over 1933. 

1935 and 1936 both showed increases over one another 
ind still they climb. New York State and Cook County, 
[llinois showed 1936 to be the biggest vear since 1923— 
they’re 18.2 per cent above 1926 which was their previous 
“high” year. 

Cultured Boston fairly represents the New England pic- 
ture and so far this year they boast 3,300 filed intentions. 
In recent months there was a gain of 297 over a correspond- 
ing period a year ago. 

The National Industrial Conference Board on June 8, 
reported unemployed in April lowest for any month since 
1931. Since January | this vear, close to a million and a 
half have found employment. 

Statistics are usually pretty dry but weddings are the 
major stimuli on which jewelers depend and, therefore, 
they can thank Wally for a fine Fall business which is 
uaranteed. 

More spiurge weddings will be held at Summer estates 
than in a decade and bookings for chapel and big church 
eremonies are listed for the cooler months than in years. 





Hundreds more girl grads spread the news of their en 
ragements this commencement season, just passed, than in 
nany moons. 

St. Elmo Lewis recently said, ‘Business is sensitive; it 
zoes only where it is invited and stays only where it is 
vell treated.” This is about the best maxim we've run 
icross recently and it fits the situation nicely. Get this 
ride business by selling the solitaire—the stationery—and 
the silver before the wedding. If you treat the girls good 
they'll continue to come to you down through the next 
ears of accumulation. 

Henry Birks & Sons has introduced “invisible glass” 
to Montreal in its jewelry display window on St. Cathe 
rine St. Birks is the first shop to make use of it in Mon 
treal. An outstanding display of diamond jewelry was 





brought together for the introduction of the new window. 
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REFINERS-SMELTERS 
ASSAYERS 
of Precious Metals 


PLATINUM AND GOLD—SOLDERS—ALLOYS 





NEWARK, N. J. CHICAGO, ILL. 
~ 91-93 EAST KINNEY ST. 5 SO. WABASH AVE. 














SOMETHING NEW! 
A POWDER LADLE 


ACTUAL. SIZE 








PATENT DES. NO. 100,770 


Made of Sterling Silver, packed in a velvet 
lined display box to retail at 50 cents each 
This ladle is made in miniature size to fill a 
Compact. The bowl of the ladle is designed to 


get all the powder without waste. 


An attractive display card with each initial 
order. 


* 
CHARLES GRABHORN 


Manufacturer of 


GOLD and SILVER NOVELTIES 
4-6 WASHINGTON PLACE 


Near Broadway 


NEW YORK 











































{1 YEARS IN 


DANLY FAMILY 


USK... 








This Gorham Silverplate 


Still Looks Good! 





ERE’S a Gorham Silverplated Tea 

and Coffee Set that sets a standard 

for all silverplated hollow ware! It’s ac- 
tually been in daily use in a Duluth, 
Minnesota, home for 41 years! The 
sugar bowl and cream pitcher were used 
regularly twice a day. In the kitchen they 
were given careful, but constant handling 
nevertheless, for over two generations. 
The picture shows the fine condition 


of this Gorham Silverplate today—not 


a break, and scarcely a worn spot notice- 


Gorham Silverplate 
Can Really Take It! 


Not a break, scarcely a visible worn 
spot in this Gorham set though it’s 
been in constant family use in Duluth, 
Minnesota, since 1896! 


able after these 41 years of use. No won- 
der we say that Gorham Silverplate is 
“the next thing to Sterling”! 


i 2 
When customers want silverplate, sug- J —_- 
gest Gorham Silverplate . . . for it’s long ia Vi 
wearing and it’s smartly styled, by the Ui ! | 
I 


same designers who do Gorham Sterling. iii ew 





And your profits are sure and steady ... oe 
: SINCE 1831 


AMERICA’S LEADING 
SILVERSMITHS 


your clients contented! The Gorham 

Company, 17 Maiden Lane, New York 

City; 1226 Merchandise Mart, Chicago, 

Ill.; 140 Geary St., San Francisco, Calif. 
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Sugar spoons 
etched or 


both the cake dish a 





- Table se rvice DE IOW gesig 
other silverware shown here 


SILVER ari 


PARIS 


Exposition 





which opened on schedule at the International Exposition bow! and this cream 
at Paris (and the history of similar great fairs proves such 
opening something of a triumph) was that erected by the 
Kingdom of Denmark to display the manufactures, arts 
and handcrafts of one of Europe’s oldest states. 

Though Denmark is among the smallest nations of the 
43 which are exhibiting their wares under the shadow ot 
the Eiffel tower, it is doubtful whether the displayed ster- 
ling silverware of any other national origin is more 
meritorious in terms of freshness, originality and work- 
manship. 

An idea of the grace and simplicity of both the sterling 
silver flatware and the hollowware being shown in the 
Danish Government building at the Exposition may be 
gained from the photographs on this page. The silver- 
ware was designed by Franz Hingelberg of Aarhus, Den- 
mark. The photographs are by Bonney. 
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The basic principle of the Wallace code 
of doing business is to preserve. for its re- 
tailers—tull profits and encourage equi- 
table competition. Continuing its sincere 
and firm policy of fully protecting its 
retailers. the House of Wallace makes 
this announcement of its further plans. 
To avoid any possible misuse of catalogue inserts and in order not to dis- 
criminate. Wallace announces that it will not furnish inserts of its Silver 
Shod Plate. Luxor Silver Plate and Plated Hollow Ware lines for the 
catalogue of any wholesale distributor. Wallace may continue the appoint- 
ment of a limited number of well chosen distributors who will strictly 


adhere to the rigid requirements of its policy of retailer protection. 


R-Wallace cod Sons Manufacturing Co. 


Vakers of Sterling Silver and Silverplate Flatware +Hollowware and Trophies 


FOUNDED AT WALLINGFORD, CONNECTICUT, 102 YEARS 
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Convention of N.W.].A. 


From page 29) 





iss production, are constantly improved, have an eco 
mic price and are strongly advertised. ‘They have a 

yw turnover, strong distribution agencies, and sell at a 
asonable profit. Above all, Mr. Robertson said, these 
hings are sold and not bought. 

In discussing the silverware industry he said that sil 
erware can be placed in the list of semi-necessities. He 
lso showed several other interesting charts in connection 
with his address and concluded by asking the jewelers 
resent, “What are you going to do about this competi 

tion?” 

William G. Thurber, president of the Massachusetts 
ind Rhode Island Retail Jewelers’ Association, was the 
next speaker. He discussed the subject of how the whole 
saler can assist the retailer. 

Secretary Fernley brought the morning session to a 
lose with an interesting discussion of the Robinson-Pat 
man Act. 

The Wednesday afternoon meeting opened with 
ddress by Harold E. Sweet of R. F. Simmons Co., Attle 





Lloyd G. Pattee 
of S. H. Clausin & 
Co., Inc., Minneapo- 
lis, Minn., vice-pres- 

ident. 





yoro, Mass., on “The Relation of the Manutacturers 
Policy to the Success of His Wholesalers.” 
of the outstanding addresses of the convention and at 


This Was one 


tracted much attention. He said in part: 


The total of jewelry produced it cording to figures 
y the Bureau of Census last int n round figures, 68 1 
llars In passing, rief sum these jewelr produ 


interesting 





Platinum t] 51.000 
ol 2,385,.00' 
Gold Filled & Rolled Gold Plate 67.00( 
“i1iVe S8 ) 
ctroplated 12,535,000 
Che balance of approximately $14 ( vas unclassified, « 
ion pearls an eads in ! ttempt to designate 
hies, dress and bag ornament t ndet ther import 
nging to the industry Incidenta the total product 
clry of all qualities was something over six million dol 
“How mucl f the million . y wholesal 
guess, with no wa f pr ! ‘ 1 
Ke iccording t our standpoint ut vill venture to wage t t 
lesale cent 1 ‘ P 
Ith ise in jewelt S c 
e. 6€ % 
It is my conviction that very large percentage of this incr 
from the manufacture t tl retailer nd | ] 
n firm ground when I challenge you as members of the N 
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Wholesale Jewelers \ 


One Keen and 


erienced stuce 
Jewelry business, engaged himself in t] olesale er iggested 
to me that he thought the manufacture uld be 
salvation t rganize in non 
selling gencies This suggestion 
esented t me fou n very tangible 
i ve 
en , 
1 , 9 nd 
P I sent 


George A. Fernley 
of Philadelphia, Pa. 





secretary 
i le sta i 
é Lge ines, £ 
r A h \ s r s es t sup 
f , ‘ ! t 1 prefe lo busines 
‘ va . = ed poli 
Many proposals, some simple. some inv for ditferentials, have 
n lvance ut none so far s | ve served r smoothly in 
S ¢ they uts it wy to the inutacturer to determine 
ind t Vn 1 he | Sé€ € ¢ a i board if he 
€ it € ment , the S€ le tion f such utlets hb tk 
standing ane tior and € nsulting freely and frank! 
the there re ’ any or . u \ 


’ ’ 
ittide ¢ \ 1 this perplexing nestior 


\Iax Goldstein of H. O. Hurlburt & Sons, Philadelphia, 
followed with remarks on the subject, “Who Will Be the 
Future Distributor of Jewelry, Manufacturer or Whole- 
saler?”” Mr. Goldstein said that new laws are making 
different conditions necessary and that he looked for 
lower markups and no fancy commissions in the whole 
sale jewelry trade. 

The next speaker was Horace N. Peck, of the Jewelers 
Board of Trade, giving an interesting address in which 
he included a welcome to Providence from the Board 
He went into some detail in regard to the work of the 
Board and the difficulties that have to be overcome and 
pointed out that because many retailers fai 
necessary statistics their firms cannot be properly rated 
He compared the work of the Board to organized flood 
prevention and relief. 

“Let us just get a quick picture of the magnitude of 
this flood prevention operation of the Jewelers Board 
of ‘Trade. Our Red Book lists 943 wholesalers of jew 
elry, watches, diamonds, silverware and kindred items 
and likewise upwards of 26,000 retailers to whom the 
wholesaler distributes. It contains dependable, up-to-date 
information on which the wholesaler must rely in ordet 
to anticipate minor and major disasters that may wash 
away part of his profits,’ he added. 

Next came the remarks of J. J. Engel of J. Engel & 


Please turn to page 60 
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Convention of N.W.].A. 


(From page 59) 


Co., Baltimore, Md., on “The Effect of the Social Se- 
curity Act Upon Overhead.’ Mr. Engel told at the be- 
ginning of his address of his attempts to find out from 
Government authorities something about this subject and 
of his failure in this direction. 

Mr. Engel’s conclusion after his attempts to get more 
information on the subject was that the best thing that 
can be done is to observe the effects, as they have occurred 
thus far in the wholesale jewelry and related businesses 
and attempt to draw inferences from these. Upon care- 
ful investigation Mr. Engel feels that in the wholesale 
jewelry business by the end of next year the Social Se- 
curity taxes will be about one-half per cent of the total 
volume of business. This, in turn, will mean approxi- 
mately 11 per cent of net profit. 

Following the report by Lloyd G. Pattee, chairman 
of the Trade Practice Rules Committee, and a short dis- 
cussion of the state fair trade laws, the sessions adjourned. 

In the evening the wholesale jewelers were guests of 
the New England Manufacturing Jewelers’ & Silver- 
smiths’ Association at the Pomham Club. Over 400 
members of the association and guests were entertained 
by the New England Manufacturing Jewelers’ & Silver- 
smiths’ Association and completely filled the dining hall. 
A clambake with the traditional Rhode Island menu in- 
cluding everything from chowder to watermelon was 
After the bake, William D. McNeil and June 


Hamilton Rhodes gave addresses outlining the work of 


served. 


the Jewelers Publicity Committee. The ladies were pre- 
sented with vanity boxes as souvenirs. 
‘THURSDAY 

Thursday morning, June 3, was given over to a num- 
ber of conferences on American watches, jewelry, card 
goods and rings, silverware, watch materials and jewelers 
supplies. 

Thursday afternoon a golf tournament and dinner was 
enjoyed under the auspices of the New England Manu- 
facturing Jewelers’ & Silversmiths’ Association at the 
Wannamoisett Club. The golf tournament was won by 
H. B. Baker, Jr., of Attleboro, who scored a 78 and 
won premier honors by a stroke. He finished one stroke 
ahead of N. Newbury, Jr. They were the only two in 
the field of 131, that included 28 guests attending the 
National Wholesale Jewelers’ convention to break 80 
over the dificult Rumford course. 

Following the golf tournament an enjoyable dinner 
was served at the club. 

FRIDAY 

On Friday morning the convention was opened shortly 
after 10 o'clock with President Carpenter presiding. 
Joseph B. Bechtel of Joseph B. Bechtel & Co., Philadel- 
phia, submitted his report as treasurer and Secretary 
Fernley discussed the Robinson-Patman Act and read 
questions and answers applying to this legislation. 

The overhead expense report had been printed and 
copies were distributed to members of the association. 
The report of the Nominating Committee was next sub- 
mitted and then followed the election of officers. 

President Manheimer was conducted to the president’s 
table and made an address in which he thanked the jewel- 
ers for the confidence imposed in him and asked of them 
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their hearty cooperation in the work during the yes 
ahead. He said he considered it a great honor as well ; 
responsibility to be chosen president and declared tha 
he would need all the help that can be given to him. ‘Thi 
brought to a close the official convention proceedings. 

Friday afternoon was devoted to a trip to the Wa 
tham Watch Factory and following the inspection tri 
through the factory golf was enjoyed at the Westo: 
Country Club which was followed by dinner at the clu 
as guests of the Waltham Watch Co. After the dinn« 
the guests were taken back to Providence or to Boston 
Friday evening. 

The Resolutions 


As members strongly favor the open and frank state 
ment by manufacturers of their selling policies, the fol 
lowing resolution was unanimously adopted: 


WHEREAS: The reports on manufacturers’ selling policies issu 
by our association are of inestimable value to members, and 

WHEREAS: Our members are entitled to a frank and honest stat: 
ment of the manufacturers’ selling policy, therefore, be it 

Rreso_vep: That the association recheck the two reports thus far issue 
and publish a revised report; and that in so doing it extend an invitatic 
to edditionil manufacturers to furnish statements covering their ind 
vidual policies. 

The secretary’s office will, therefore, promptly under 
take the revision of reports on manufacturers’ selling 
policies. 

lhe talks given by representatives of the retail trade 
stressed the importance of greater cooperation between 
wholesalers and retailers and, in recognition of the sug- 
gestions which were made, the following resolution was 
adopted. 

WHEREAS: Representatives of the Retail Trade who addressed ou: 
convention suggested that much construction work can be done to improve 
relations between retailers and wholesalers by a committee on wholesale 
retailer relations, therefore be it 

RESOLVED: That we recommend to the incoming officers that they give 
serious consideration to the appointment of such a committee. 

An innovation in the convention program was under- 
taken this year in the form of group conferences which 
were confined to those interested in the distribution ot 
specific lines. Four such meetings were held and mem- 
bers were of the opinion that considerable can be accom- 
plished by conferences of this nature. 

Arthur E. Manheimer as chairman of the American 
Watch Committee, conducted a most interesting meeting 
and, in addition to his report to the meeting and a dis- 
cussion of terms, those in attendance took a definite stand 
for the purpose of increasing the sale of American 
watches through the following resolutions: 

ResoLveD, that the National Wholesale Jewelers’ Association in con 
vention assembled is of the opinion that the American people should be 
urged to suppert the American watch industry, and to that end shoul 
be advised which watches are manufactured wholly in the United States 
ind are fabricated entirely by American labor, and that this association 
recommends to the manufacturers of such watches that a joint an 
cooperative advertising campaign be undertaken for that purpose, if 
consistent with their advertising budgets and policies, and that a copy 
of this resolution be sent to each manufacturer of such watches. 

Another resolution stated that in the opinion of the 
association the various air lines should adopt American 
made watches. 

At the meeting for jewelry card goods and rings Silas 
B. Reagan as chairman led a discussion of manutacturers 
sales policies and margins. The application of the Rob- 
inson-Patman Act to these lines, was also given considera- 
tion. 

In connection with the question of margins, the meet- 
ing went on record by adopting the following resolution: 


WHEREAS: We are faced today with rapidly increasing overhead 
costs due to the necessity of paying higher salaries and wages, th¢ 


(Please turn to page 112) 
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SEE THE WEIDLICH LINES 


AT OUR NEW LOCATION 
362 FIFTH AVE. (at 34th Street) 
NEW YORK, N. Y. 


SILVER 


SALESMEN IN 
ALL TERRITORIES 












No. C9612 
SALT AND PEPPER SET 










MFR'S OF 
“BLUE RIBBON" 
TROPHIES 
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NO. 663/2285/2 SMOKER SET 
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SEE THE WEIDLICH LINES 
AT 
THE CHICAGO GIFT SHOW 
AUG. 2nd TO AUG. 13th. 


PALMER HOUSE—ROOM 638 
MR. H. F. HINES IN CHARGE 














NO. 2921/35 gaOLLOW-WARE—EARLY ENGLISH DESIGNS GIFTS NO. C104 
NUT BOWL SETS—CANDLESTICKS—ORNAMENTS 
. NOVELTIES—BOOK-ENDS—LAMPS, ETC., ETC. MUSTARD JAR 





STERLING SILVER 


STRATFIELD 


7, 
ij 
/ 









VIRGINIA 


FIANCEE STERLING 





A FEW OF OUR 
CHARMING STERLING 
FLATWARE PATTERNS 


ALSO 


TABLE HOLLOW-WARE—BABY WARE 
SALT AND PEPPERS—NOVELTIES 
NO. 8067/68 SUGAR AND CREAM SET GIFTS, ETC., ETC. 


“ ¢ coe THE WEIDLICH BROS. MFG. CO. — | 
362 FIFTH AVE. WEIDLICH STERLING SPOON CO. _ spripdGEPORT, CONN. ! 


WRITE FOR FULL INFORMATION 
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BY EDWARD KREHBIEL 





vice-president and general manage 
k, Starr G Frost-Gorham, Inc 
iNé Y Ort 
@ Diamond ha p, diamond and rut hoker and matching 
3 are stressed in this attractive pnotograpr milar tO many 
prepared al magazines and won ges by th 
Publ ( 

Plows you ever noticed nized as special pleading, and is assumed to be biased. 
what happens when you get a bit of news or gossip? It Blowing one’s horn is by no means as effective as praise 
lodges in your mind so definitely that even if the report from outside or disinterested sources. 
is false the truth has difficulty in displacing it. That is Realizing these facts, and that the jewelry business was 
because first impressions are strongest. And if the infor- lagging behind competitive trades, it was decided to adopt 
mation comes from a source that is considered dependable the methods of indirect publicity which other trades have 
or unbiased, then the impression it creates on the mind found profitable. Indirect publicity consists of supplying 
is even more powerful and lasting. illustrations to newspapers and magazines; promoting 

That is the secret of all propaganda. It seeks to subtly by the news reels, the radio, and furnishing any 
broadcast ideas in a way that they will find lodgement other publicity media with free materials relating to jew- 
in open minds, and will there take root and bear fruit elry which they may use as they elect. 
to the exclusion of opposing ideas. It is a plan which is The major expense connected with indirect publicity 
used not only by governments and political parties, but is the cost of the materials released to publicity channels, 
by a multitude of businesses which disseminate informa- and the talent needed to prepare it in proper form. 
tion designed for public consumption. Firms have theit After a year of preliminary work in soliciting funds, 
public relations counsels to attend to these matters; trade the Jewelers Publicity program was put into operation in 
associations launch their propagandas, and many manu- November 1935, with results that are truly astonishing, 
facturers do likewise. even though they are not fully appreciated by the major 

The jewelers are faced with the competition resulting ity of the trade whose businesses are securing the advan- 
trom this type of promotion originating with the distrib- tage. 
utors of various products such as orchids, velvets, cos Here is a general summary of the accomplishments: 
metics, tobaccos, drugs and many others. That is why Our publicity agent, June Hamilton Rhodes, has written 
the Jewelers Publicity Committee was formed and en- copy used by thousands of newspapers without one cent 
gaged June Hamilton Rhodes, who is experienced in the of cost for space; furnished copy for five color pages in 
form of promotion. ‘This method of indirect publicity ‘Esquire’ and for cover pages of several national maga 
does not rely upon advertising, for in the first place, the zines; supplied jewels for illustration with many nation- 
jewelers could not afford to buy adequate space, and ally advertised commodities; has sent photographs to 
secondly, because signed advertising is immediately recog- (Please turn to page 64) 
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GOOD HOUSEKEEPING READERS 
ARE BUYING... than readers of any other magazines 


Van Sant, Dugdale & Company—prominent Baltimore advertising agency—made this 

investigation in the jewelry and silverware department of one of Baltimore’s leading 

department stores... Hochschild, Kohn & Company. 62 interviews were taken, every 

one of them from women customers actually buying in the store. The results follow: 
SUMMARY OF INTERVIEWS 

Two questions were asked: 


Question No.1: “What magazines do you yourself read regularly?” 





Question No.2: “Of these magazines is there any one in whose 
advertising pages you have particular confidence?” 
Question 
No. 1 No. 2 
Good Housekeeping . . mie “eee ia ea 15 
Saturday Evening Post. Su tive % oo cee 
Ladies’ Home Journal. . ee ee eee ee 
Cosmopolitan. . ee ee ee ee en) 
Woman’s Home Companion 
American 
Liberty 
First 7 magazines only. Only magazines with a circulation of over 
250,000 were tabulated. Details of the survey may be bad upon request. 


Make this investigation in your store. You'll find that more women who 


are buying read Good Housekeeping than any other magazine. Display 


Good Housekeeping merchandise in your store — and SELL. 


Good Housekeeping _ 


Everywoman’s Magazine 
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Cultivating the Jewelers’ Market 
(From page 62) 


stores for store display, and has cooperated with the ad- 
vertising departments of retail jewelry stores, and with 
feature writers of papers and fashion editors of magazines ; 
has supervised 15 moving picture shorts displaying jew- 
elry; has supplied educational material to schools and 
editors; has presented 35 jewelry fashion shows, including 
two at the American National Retail Jewelers convention 
in New York City, and one at the California Retail Jew- 
elers Association convention; has made trips to Paris, 
London and the Pacific Coast and visited jewelry groups 
in 30 cities in the United States—and that at a cost of 
less than $30,000 per year. 

In short, there is not a channel through which con- 
sumers can be made jewelry-conscious that has not been 
opened, and which the Publicity Campaign is not con- 
tinuously employing, thus greatly increasing the interest 
in jewelry from coast to coast. 

This Campaign to date enjoys the enthusiastic support 
of those in the trade who are informed of its accomplish- 
ments. It has won the support of the Canadian Jewel- 
ers Association, the Sterling Silversmiths Guild, the 
Rolled Gold Platers’ Association, and the National 
Wholesale Jewelers Association, who have recently con- 
tributed their financial support. 

Excellent as this cooperation has been from these 
sources, the fullest success can be obtained only by re- 
ceiving the financial support of the entire trade—from 
individuals or corporations whose present or future busi- 
ness will be made better and more secure by this activity. 


Everyone in every branch of the jewelry trade should 
contribute something to promote this work, 


Data on British Silverware Production Published 

by U. S. Department of Commerce 

British silverware manufacturers number about 225, lo 
cated chiefly in Birmingham, Sheffield and London, says 
circular recently prepared by Assistant ‘Trade Commis 
sioner H. E. Stebbins, London, and published by th 
U. S. Bureau of Foreign and Domestic Commerce. 

At the recent British Industries Fair held at Olympia 
the number of manufacturers exhibiting various product 
was as follows: 26, silver challenge cups and trophies ; 28 
silver fancy articles; 8, silver fittings for dressing cases 
27, silver flatware; 16, silver-mounted glass and china 
28, silver tableware, and 17, silver toilet ware. 

Production statistics on British silver manufactures fo! 
the year 1934, the latest available, follow: Value of prod 
ucts (gross output), £8,007,000; cost of materials used 
£ 3,783,000; amount paid for work given out, £114,000 
net output, £4,110,000; average number of persons em 
ployed, excluding outworkers, 23,731, and net output pet 
person employed, excluding outworkers, £173. 

What little volume of import there is, chiefly from 
Germany, Denmark and France, is very highly specialized 
ware, often made to order or according to some popular 
patented design, special reproduction of antiques, etc. Brit 
ish exports of silverware, chiefly to Empire countries and 
the United States, amounted in 1935 to £128,700. The 
United States is by far the largest single market, followed 
by India, Canada, South Africa and the Straits Settle 
ments. 











N. BLOOM & SON 


Bealers in Antique Siluer & Old Sheftield Plate. LT. 





1 of a Pr. Silver Gilt Wine Coolers, chased with 
a coat of arms on a matted ground, and with a 
vine wreath below the lip, in fluted borders en- 
graved with the arms of Roberts of Ticehurst, 
Co., Sussex, quartering Tilley, formerly the prop- 
erty of the Duke of Hamilton, made by Paul Storr, 
London 1812. 

WANTED TO PURCHASE: Single Pieces or Col- 

lections of Antique Silver and Old Sheffield Plate 


42/4, West 48th Street, New York 
15, Norton Folgate, Bishopsgate, London, E.C.2 


Trade Enquiries Specially Invited. Telephone: BRYANT 9-6755 
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Available 
je~ A FEW 
CHOICE FRANCHISES 


One of the world’s leading typewriter 
manufacturers has a few choice portable 
franchises available. 

THE LINE in question has_ been 
strongly advertised both nationally and 
locally for many years. It appeals to 
every price class. It is a wonderful ac- 
count opener. 

WIDE PROFIT-MARGIN is offered. 
Granted you have a conveniently lo- 
cated store and a record as a successful 
merchandiser, you will make money 
handling this line. If interested, write 
at once—no obligation. Let us show 
you what many other stores in your line 
have done. 

Address Box “XLP 6671,” care Jewelers’ 


Circular-Keystone, 239 W. 39th St., New 
York. 
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Conditions in German Clock Trade 


In order to maintain export trade and to keep employ 





nt at a maximum, German manufacturers have reduced 
ling prices of certain kinds of clocks, says Vice-Consul 
John Cope, Jr., stationed at Stuttgart, in which area 
highly developed German clock and watch industry 
ites back to the middle of the 17th century. ‘This action 
is been taken more or less voluntarily for reasons of com 
etition, notwithstanding growing purchasing power at 
ome and abroad, the relative strength of the German 
rticles in competition with foreign made products, and, 
some cases, the apparent laxness of certain customs 
ficials in collecting full duties on clocks and watches 
produced in Germany. 

At the same time workers’ wages have been lowered 
ind invested capital decreased in some places. The clock 
ind watch industry in Wurttemburg and Baden has been 
forced to limit the consumption of gold and silver in view 
‘f the present scarcity of these metals in Germany. Gold 
s consumed chiefly in the production of wrist watclies, 
ind silver is consumed chiefly in the manufacture of pocket 
watches. It is claimed that steel, aluminum and certain 
llovs are being utilized increasingly more in place of cop 
er, which was formerly one of the most important raw 
materials consumed in making clocks. According to 
ecent regulation, clocks may no longer be made with plat 
ings of chromium or nickel unless expressly designed for 
\portation. 

It is contemplated that endeavors will be made to im 


rove the quality of German wrist watches and pocket 














the name “Crusader” 
the early armorers. 


smiths. 





Only Concord could produce a 

pattern of such distinetion and 
quality at an introductory price as 
ittractive as we offer. Write for sales 
suggestions and facts about how others 


have profited with our sales plans. 
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( ne | C sen (Corp, 
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A NEW DESIGN BY 
CONCORD SILVERSMITHS 


C /RACEFUL as a cup-defender 
ear ... The heavy-molded and full-rounded sur- 
faces enhanced by a lovely, soft finish suggests 
inspired by the work of 
In a merchandising 
sense, this name and design typify the 
progressive spirit of Concord Silver- 


Our present, introductory sale 
will establish immediate cus- / 
tomers for the pattern and 

give you a sales founda- 
tion for this fall. 





watches in order that 
favorably on world markets with similar Swiss products. 
German manutacturers do not appear to doubt that 


foreign clock and watch industries are making progress. 


‘The United States, which possesses a very important clock 
and watch industry, protects this industry by what clock 
and watch producers in the Stuttgart consular district 
consider “insurmountable” tariffs. It is reported that 
Switzerland is becoming more and more the chief competi 
tor of Germany in the field of clock production, in which 
phase of work it is giving increased attention to the produc 
tion of alarm clocks. 

The United Kingdom continues to be one of the main 
foreign buyers of clocks and watches produced in Germany. 
Important sales of clock and watch products are also made 
to the Netherlands, Belgium, Denmark, France, Sweden 
and, before the civil war, to Spain. 

During the spring and summer months of 1936, exports 
were approximately 70 per cent of production, which 
dropped to 50 per cent during the autumn season, chiefly 
because of seasonal demands in Germany. At certain 
times during the year, a number of firms are said to have 
been able to export as much as 80 per cent of total produc- 
tion. ‘These are not believed to have been the largest 
firms in the district, but rather the smaller concerns which 
were forced to cater more strenuously to export trade in 
view of their larger competitors’ control of a great part 
ot the home market. 

Employment in this industry is reported to have been 
relatively good during 1936. At various intervals during 
the year, some of the concerns found it necessary to operate 
on a temporary overtime basis. 
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Modern as a new 


Other Concord Patterns: 
Colonial * Danish * Chi- 
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chester * Troubadour * Laconia 


Old Hampshire * Concord. 
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A? SHOE LEATHER! 


7, The Chicago Gift Show will save you a lot of shoe leather—but even more 
important, it will give you a complete review of the best gift merchandise the 

market has to offer. More than 250 exhibitors. These leaders in their respective 
lines display their latest and most salable merchandise, in a comprehensive 
exhibit which fills three great floors at the Palmer House. 

It would take you weeks—perhaps even months—and cost a small fortune, to 
try to cover all this in the open market. Even then, you'd be almost certain to 
miss some of the most desirable items. But here, at the Chicago Gift Show, 
you'll find the pick of the whole market collected for your quick and easy 
selection. See all the newest merchandise, foreign and domestic. Compare the 





various lines. Note the latest trends. Set 


these dates aside now— August 2nd to AUGUST Ind TO 13th 


13th. Reserve them for the Chicago Gift 


Show at the Palmer House. —_ ted 
w at he Palmer House ‘gm. PALMER 
ul HOUSE 






Hours for business (except by appointment)...9 A.M. 
to 6 P.M. Saturday, August 7th, 9 A.M. to 5 P.M. 


CHICAGO GIFT SHOW 


EASTERN MANUFACTURERS AND IMPORTERS EXHIBIT: INC 











A. STANLEY BRUSSEL, President - S.CRAIG PRESTON, Vice-President - GEORGE F. LITTLE, Managing Director - 220 Fifth Avenue, New York 





66 THE JEWELERS’ CIRCULAR-KEYSTONE 
for July, 1937 








Cem is perhaps 
yne of the oldest and best known virgin metals in the 
history of the human race and most likely runs second 
to gold in general use. 

Let us not go into the story of the lost art of hardening 
copper, the search for which has eluded and baffeled sci 
entists these many years, but take up the modern uses ot 
this important metal, in as much as it affects our daily 
lives from a decorative viewpoint, than a strictly utili 
tarian one. 

Copper is a warm, friendly metal. No pressure is re 
quired to gain public acceptance for copper, as it has 
always been part of the American picture. It has the 
smoothness of a child’s hand and can be as rosy as 
the sunrise, glowing as the mid-day sun and mellow as 
a cloud obscured sunset, in the twilight of a summer day 
THE JEWELERS’ CIRCULAR-KEYSTONE 

for July, 1937 


COPPER 


It's surface can be polished bright, and of course, be 
tected and preserved against tarnish over a considerable 
length of time, then re-finished at a trifling cost 

Based upon many years of personal experience in the 
manufacturing and selling of this beautiful metal, the 
writer prefers an acid and wax finish, which takes on it’s 
own natural color tones as time goes by, giving the object 
from vear to vear, a depth of rich shadings that man cannot 
duplicate. 

Copper, after a short space of time, seems to acc limate 
itself and soon makes the owner teel that it had always 
belonged or been in a particular room or place hat 
elusive feeling that fine decorators strive so hard to 
ichieve in their work, that homey, friendly touch of ease 
omtort and fitness, that make tor relaxation and pleasure 


in the home, are more of the characteristics of copper. 





























Rhee is a rare opportunily 
for the jeweler to realize profit from the sale of the finer 
porcelain decorative objects so necessary to the home fut 
nished in good taste. 

While such art figures are rich in tradition, interesting 
in history, and their manufacture fascinating from the 
technical standpoint, as pointed out in a previous article 
on “Dresden Figures as Gifts’ we can now pass ove! 
these features to consider their more practical side—as an 
investment for profit. 

Most jewelers will agree that the department stores, 
and the so-called “nifty Gifty Shoppes” do not offer this 
type of better ceramic artware, for the reason that such 
wares are beyond “popular price appeal’’—or they are not 
“volume.” 

This leaves the field wide open for the enterprising 
jeweler, who, with a clientele who can afford diamonds, 
silver or jewelry, has the logical trade to buy these bette1 
decorative pieces, and a trade, who by education, can 
better appreciate their beauty and value. 

In this class let us consider the lace Dresden figures 
one of which is shown herewith. In such a line are found 
other subjects, like dancing groups, children, musical 
groups, equestrian figures, single ballet subjects, and many 
others. The delicate lace work is exquisite, the colorings 
done in soft pastels of pink, blue, yellow, or white, high- 
lighted in contrasting colors. 

Then, from another world-famous factory—not only 


teminine figures—draped, or nudes, but unusually hand- 
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Fine 
porcelains 
like 
these 
harmonize 
with 
jewelers’ 
offerings. 


some modelings of deer, birds, dogs, etc. In this group 


we illustrate three types—lifelike in form, expression and 
colorings; groups or single subjects running the entire 
vamut of human interest. In this grouping are delicately 
colored flowers with thin, translucent petals. 

To appreciate the appeal of this type of merchandise 
one should walk past the large window displays of some 
of the great Fifth Ave. stores which display such figures 


in conjunction with china, glassware and silverware. In 


variably these porcelain articles are the focal point of 


interest. 

It will be seen therefore, that a window dressed with 
such distinctive artware will attract not only great atten 
tion, but will definitely sell the merchandise. ‘he eve 
appeal of such ware is well nigh irresistible and the cus 
tomer’s admiration is quickly crystallized into the desire of 
possession, 

Discretion must be used by the jeweler in the selection 
ot this tvpe of merchandise. Design, detail, coloration are 
as vital considerations in the selection of porcelains as 
fineness in gold and authenticity in gems. If high stand 
ards are not maintained in this department it will impugn 
the reputation of the store. 

Words can weave a story of tradition, romance, historic 
association and craftsmanship handed down for genera- 
tions, and it is all true, but let a customer examine and 
literally drink in the beauty of these pieces, and the sale 
becomes a reality. 
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Gift Buyers at January Market 


Attend this all-important market . . . America’s 
creative leaders will be here, with the pace-setting 
merchandise, the money merchandise, for fall 
and winter. 


Whether you buy for a million dollar store or for 
one of the thousands of successful smaller stores, 
here is the one market that will give you the com- 
plete picture . . . under one roof, so you can 
analyze and compare and know you're right. 


Now is the time to write for registration blanks. 


THE MERCHANDISE 
MART « CHICAGO 


° WELLS STREET AT THE RIVER 
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CGLASSMAKING 
3400 YEAR OLD 


ART 


By Hewitt Warburton 


om making is 


yne ot the oldest arts. Nobody knows who first discovered 


that a mixture of sand, limestone, and potash, when sub 
jected to heat, liquefied and cooled in a homogeneous 
mass which, still warm, could be worked into more dur- 
thle and useful vessels than any the ancients had previ- 
ously known. But it is indisputable that glass was well 
known to the Egyptians, and that glass bottles for the 
toilet table and glass goblets and bowls for the dining 
table were in common use by them. In Persia, China, 
India, Greece. and later Rome, glass making was an 
incient art. We know definitely that it extends back at 
least as far as the 14th century before Christ, as in the 
\etropolitan Museum in New York there is an opaque 
vlass goblet made in Egypt about 1490. B.C. 

For centuries glass was shaped by hand or in crude 


] 


molds, and it was just before the dawn of the Christian 


era that the invention of the blow-pipe made possible blown 
viass as we know it today. From then on, glass was blown, 
either in a mold or off-hand, where the shaping of the 
vlass depends on the skill of the blower. ‘The art of pour- 
ing molten glass in a mold and pressing it to shape was 
lost in the fifth century, when the vandal hordes overran 
Italy, and not rediscovered for centuries. 


Blown glass reached a high state of development in 


Venice during the loth century. The glass industry 
became one ot the chief sources of wealth for the Vene 
tians, and their famous glass was highly prized by the 
rovalty and nobility of all Europe. The Venetian glass 
makers were segregated on the island of Murano, and 
the secrets of their craft were so jealously guarded that 
any glassmaker who escaped courted death for himselt 
and imprisonment tor his family. 

Eventually, promises of rewards and honors lured some 
ot the Venetian crattsmen to other European countries, 
and glass factories were established in Germany, France, 
England, and northern Europe. It was in England, in 
the 17th century, that two important innovations in glass 
making were introduced. Until then, wood had been used 
tor fuel, and all glass works were located near forests. 
Queen Elizabeth torbade the cutting down of forests by 
the glass industry, and coal was substituted in the glass 
furnaces. [It was not until well on in the 19th century 
that gas and oil began to be used. It was also in Queen 
Elizabeth's reign that lead flint was discovered, and lead 
glass developed. Lead glass was more durable and bril 
liant than Italian glass, and lent itself admirably to cut 
ting. 

Caspar Lehmann ot Prague rediscovered the casting of 


Please turn to page 72) 
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OF NEW MERCHANDISE IDEAS 
AND PROFIT POSSIBILITIES... 


It's a veritable Bonanza—the Great New York Gift Show to be held at 
the Hotel Pennsylvania, Aug. 23rd to 27th. The newest, most attractive, 
most interesting developments in the giftware world, all displayed for 
your convenience on three floors filled with novelties and suggestions. 
No wonder these New York Gift Shows have become the pace-setter 





for the entire nation—no wonder the gift buyers of the country’s great- 





est stores come on the opening day and keep on coming day after day. 


Set the time aside now—stake your claim to this gold mine. 
August 23rd to 27 th 
SPONSORED BY THE NATIONAL GIFT AND ART ASSOCIATION, INCORPORATED 


NEW YORK GIFT SHOW 


GEORGE F. LITTLE MANAGEMENT - 220 FIFTH AVENUE - NEW YORK, N.Y. 
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Glassmaking Old Art 


From page 70) 


class, made cut glass, and invented engraving by means 
of abrasive wheels. George Schwanhardt of Nuremberg, 
a pupil of Lehmann’s, learned how to etch glass with 
hvdrofluoric acid. 

The pressing machine, invented early in the 19th cen- 
tury, made possible the inexpensive imitation of cut glass. 
It was the first step in the mechanization of the art, and 
signalized the greatest revolution in glass making since the 
introduction of the blow-pipe 18 centuries before. 
This machine consisted of a metal mold into which the 
molten glass was poured, and a plunger which fitted into 
the mold, forced out any excess glass, and gave the glass 
that remained the desired shape. 

The middle part of the 19th century witnessed the 
springing up of many factories for the making of pressed 
or molded glass, which was mostly imitative of earlier 
blown shapes and was of little artistic value. 

During the latter part of the 19th century, in America, 
two great developments in machine-made glass occurred. 
The first was the invention of the blowing machine, and 
the second was the invention of automatic presses. 

It remained for Rene Lalique, about 1906, to develop in 
France what amounted to virtually a new decorative treat- 
ment for molded glass. Lalique, an artist, jeweler, and 
sculptor, seeking for a medium which would permit the 
economical reproduction of his designs in limited quan- 


tities, experimented with wood, metal, horn, and shell; 





and finally, when working on a piece of jewelry of roc 
crystal, conceived the idea of using molded glass. Hi 
skill as an artist and sculptor enabled him to create mold 
which for beauty of design and fineness of detail have sel 
dom been surpassed to this day. He used, and uses, opales 
cent glass, clear crystal, and clear glass with delicatel: 
applied color in pastel shades. Much of his glass is presse: 
into molds; some of it is blown into molds. The surta 
of the glass is often acid etched to bring out the design 
the plane portions are buffed and polished; the etche 
design is buffed to bring out the highlights; and on som 
pieces definition is given to the design by use of the en 
graving wheel. His subjects are from nature—flowers 
birds, animals, fish, fruits, and, occasionally, nudes. H: 
has created a new art, and examples of his work are show: 
in museums throughout the world. 

It was only natural that Lalique’s originations shoul 
have proved an inspiration to other workers in glass, but 
it is noteworthy that the general type of design and treat 
ment that Lalique stands for has been done and most fre 
quently in France. Daum Brothers, Subino, and more re 
cently Verlys, are all producing today glass of distinct 
decorative and artistic merit, hand pressed and hand fin 
ished, in the modern French tradition. All of this glas 
is obtainable only on import, with the single exception 
of Verlys, which established an American factory over a 
year ago in order to overcome the heavy duties on imported 
glass. (It is interesting to note that Haviland has this yea: 
opened an American plant to bring out French Haviland 
china, made in America, at prices considerably lower tha: 
their import prices. ) 
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LANBEE PLAN 
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The Elanbee Plan is a unique method of merchandising DOLLAR Handbag Departments. We 
have successfully operated Handbag Departments on this basis for over five years. A large 


number of jewelers are enjoying the advantages and profit of this specialized service. 


GUARANTEED PROFIT 


No capital investment is required on your part to install an Elanbee DOLLAR Handbag De- 
partment. An excellent guaranteed profit on every sale is assured. Markdowns, seasonal 


carryovers, buying expenses, and transportation charges are entirely eliminated. 


SMARTEST STYLES—HIGHEST QUALITY 


Elanbee Handbags have achieved distinction for their smartness. They are expertly styled for 
the Season's mode, and are presented in Fashion's leading colors. Modern methods and ma- 
terials produce astonishing values, placing DOLLAR Handbags in the quality classifcation 


FEATURED BY LEADING JEWELERS 


We pioneered in promoting DOLLAR Handbags in the finest type of jewelry stores. Our 
handbags are designed to tie-in with the character of such stores. No extra profit item 
better fits into the jewelry store set up, attracting new customers and bringing them back 


repeatedly, season after season, and year after year. 


DETAILS UPON REQUEST 


We invite inquiries from responsible jewelers whose location will enable them to capture the 
DOLLAR Handbag business of their community. Write for the details of the unique Elanbee 


Plan at once. 


ELANBEE 


SALES COMPANY, INC. 


19 East 22nd Street, New York 
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What You Will See at the Gift Shows 


When the Chicago Gift Show at the Palmer House 
swings open its doors Monday, Aug. 2 to welcome buvers 
ittending the Eastern Manufacturers and Importers Ex 
hibit, china, glassware, metal goods and the latest crea 
tions in novelties of all kinds will occupy the spotlight 
as the aristocrats of the 1937 Fall Show with Chinese 
merchandise close competitors. More fine merchandise, 
especially in the quality line, indicates a stronger demand 
for better goods than ever before. Hand forged alumi- 
num has become a staple. Many splendidly designed 
pieces will be seen in all the shows this coming season, 
especially the finer grades. 

Novelty china pieces are notable this fall for the pro- 
tuse designs and colorings, for the wide assortment of 
beautiful models used and for the return to formal de- 
signs of the Louis periods, the French Empire, the Early 
English and the Georgian periods. Never before was 
fine novelty china used so extensively. 

Lamps like furniture, are inclining toward the more 
formal types. For table lamps, white is the thing, since 
it’s fashionable to have a touch of white in a room and 
a lamp provides the ideal medium. Utility is of increas 
ing importance in the lamp field and the new models have 
joints that enable the light to be thrown in almost any 
direction. ‘This is true of boudoir lamps as well as those 
for the living room. 

Buyers will discover that all this talk about won 
derful values which have preceded every show in history 
is fully justified this time. At Palmer House some ot 





the oldest and best firms in the country are exhibiting 
on the three floors. 

The demand of the retail jeweler today is tor market 
where merchandise will be shown by the leading manu 
facturers and importers of this country under one ro 
where time and convenience can be assured and wher 
the merchandise exhibited is of the highest standard. 

Manufacturers themselves need the gift shows primar 


Gift Shows 


July 
WwW ne W 11 te Ne A Yc rKe 
ly 19-23 
August 
Chicago Gift Show, at Palmer House, Aug. 2-13 
New York Gift Show, at Pennsylvania Hote 
5 23 rs | 
September 
Tt" how it Statler Hote >ept 
I Je|pt f hor Ber Fran 


ily to maintain buyer-contacts but also to keep then 
in touch with style developments. It has been stated 
that, as a matter of fact, there was really no such thing 
as style before the birth of the gift shows. Buyers, fresh 
from constant contact with the public, know what the 
consumers want and this information is valuable t 
the manufacturer wise enough to heed it. 

The gift shows afford the manufacturer an oppo: 
tunity to assist the retailer, by personal demonstration 





225 FIFTH AVE. 





ARTHUR ARMOUR ALUMINUM 





Showing a Cigar Box and a Cigarette Box in the New Combination of Hand Forged Aluminum 
and Genuine Black Calfskin. Exclusive With the Armour 


A. STANLEY BRUSSEL 


(SOLE REPRESENTATIVE) 
SUITE 803-805 


THE ARISTOCRAT 
of the 


METAL LINES 


Successfully Handled 
Everywhere by High 
Class Retail Jewelers 
Who Stress Quality 
Rather Than Price 


Famed for Beauty and Detail of 
Decoration and for Weight. 
Balance and Lifetime Finish 


Illustrated Brochure and Price 
List Covering the Entire Line 
Line Will Be Sent On Request 


NEW YORK, N. Y. 








~] 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for July, 1937 














education to successfully merchandise the merchan 
he buys. ‘The manufacturer owes it to the trade 
|, above all to his own business, to help the retailer 
ve his stock atter it reaches the retail store. The ideal 





portunity tor such educational work is afforded by the 
sonal contact made possible by the gift shows. ‘The 


xchange ot ideas between retailers in various sections 


+ 


he country, coming together at the gift shows, 
eneficial to the industry as a whole. 





Program Under Way For Big A.N.R.].A. 
Convention 


© Dasteninin that more than 
500 persons will register at the 32nd annual convention 

if the American National Jewelers Association, the week O 
st Aug. 23, at New York’s famed Waldorf-Astoria Hotel, 
ssociation chieftains predicted last week that the gather 
ng will be one of the most important events of the sort 
n the histery of the jewelry industry. ‘The goal is 500 
etter than last year’s attendance and 1300 better than 

the 1935 registration. 

Outstanding addresses are slated by Dale Carnegie, 
ithor of ““How to Win Friends and Influence People,” 
nd Dr. Paul H. Nystrom, president of the Limited Price 
Variety Stores Association and professor of marketing at 

Columbia University, who will talk on ‘Vocational 
[raining for Retail Store Workers.”’ e 
Hour-long clinics will be held each afternoon, Aug 
4-26, as follows: Gemology, directed by Robert M. Ship 
ev, G.L.A. president, Los Angeles; horology, Howard F. 

Beehler, research specialist, Hamilton Watch Co., Lancas Ave nd 
er, Pa.; silver, Paul W. Monohon, the Watson Co., ) Clella arclay 


\ttleboro, Mass. ; store arrangement and window displays 





Expressing the spirit of the latest 
creations by the master 





Kenneth N. Whatmore, general advertising manager, In this original model will feature the 
‘rnational Silver ae Meriden, Conn., and advertising new displays of his works in the 
rected by a widely known authority in that field. summer gift shows. 


\ style symposium will be conducted one afternoon for 
the Jewelers’ Publicity Committee, of which William D Other distinctive items which will highlight 
McNeil is chairman, by June Hamilton Rhodes. his exhibits include the weir’ floor-lamp hale 

Ample time will be allowed to inspect the exhibits _ De Rey ween & aetten motis ; sag “ 

puppy bookends, a new desk calendar and 


vhich will be greater in number and diversification than several ash trays—all in McClelland Barclay 
ny previous ANRJA convention, while maintaining the green, genuine bronze plate, ivory, the new 
customed high standard. With all spaces sold in the burn-proof gold or combinations of these. 
nain ball room, the east and west fovers and the Ast Also a revolutionary new kind of finish on 
illery, a number has been chartered in the mezzanine. exhibit for the first time. 

inkerton Detective Agency, supplementing city police and Look for them all at Chicago—our Western 
otel officers, will admit only retail jewelers, exhibitors Headquarters, 15-111 the Merchandise Mart, 


in charge of Harry Neville, and the Mollie 
Boynton, Inc., Suite 733, The Palmer House. 
Also in our new permanent New England 


dvertisers and participators to the exhibit halls. 


‘The list ot exhibitors who had contracted for space 














late last month follows: ; ; 2 ; 
display, in charge of Dick Harpin, at 8 Com- 
Grand Ball Room enlaces Avenue, Boston, and our other 
oth No.: Name lddress SHOW TOOMs. 
: Walter Lamp! New York ee I ee ee or 
4 J. F. Sturdy’s Sons Co \ttleboro Falls sculpture into the American home, so it furthers « 
( Buttalo Jewelry Case Co Buffalo policy, which is not to se ou goods, but to HELI 
Jacques Kreisler Sales Corp...New York YOU SELL 
Papazian Brothers New York | 
ae Es Philedeiphic McClelland Barclay Art Products, Inc. 
erman iler or uf an ict 
_M. A. Reich Buffalo 305 East 45th Street New York 
- ee - Chicago Downtown Display: MOLLIE BOYNTON, INC., 225 Fifth Ave | 
a ut R ‘erg Some, 5a ag ja Western Headquarters: 15-111, The Merchandise Mart, Chicago | 
sm ; eae eae See New England Headquarters: 8 Commonwealth Ave. Boston 
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What You Will See at the Gift Shows the oldest and best firms in the country are exhibiting 


; ~~ mt on the three floors. 
When the Chicago Gift Show at the Palmer House Bes aha 
Che demand of the retail jeweler today is for market 


swings open its doors Monday, Aug. 2 to welcome buyers ; : 
y where merchandise will be shown by the leading manu 


attending the Eastern Manufacturers and Importers Ex ; tere 
my facturers and importers of this country under one root 
hibit, china, glassware, metal goods and the latest crea- ‘ ; 7 
: ji where time and convenience can be assured and wher: 
tions in novelties of all kinds will occupy the spotlight 

ie : : sige 
as the aristocrats of the 1937 Fall Show with Chinese 


merchandise close competitors. More fine merchandise, 


the merchandise exhibited is of the highest standard. 
Manufacturers themselves need the gift shows primar 

especially in the quality line, indicates a stronger demand eae 

for better goods than ever before. Hand forged alumi- Gift Shows 


num has become a staple. Many splendidly designed July 
pieces will be seen in all the shows this coming season, New York Lamp Shov tel New Yorke 
especially the finer grades. uly 19-23 
Novelty china pieces are notable this fall for the pro- August a 
tuse designs and colorings, for the wide assortment of Chicago Gift Show, at Palmer House, Aug. 2-1 = 
beautiful models used and for the return to formal de- A ty * a Cift Show, at Pennsylvania Hote 
signs of the Louis periods, the French Empire, the Early _—s September 
English and the Georgian periods. Never before was ton Gift Show, at Statler Hotel, Sept. 13-1 
fine novelty china used so extensively. hi ladelpt Cite Geew. ot Baie, Bronk! 
Lamps like furniture, are inclining toward the more lotel. week of Sept. 27 (tentative) 


formal types. For table lamps, white is the thing, since 


it’s fashionable to have a touch of white in a room and a 
; sapere ily to maintain buyer-contacts but also to keep then 

a lamp provides the ideal medium. Utility is of increas ; 
ois: shane the Geld i lels } in touch with style developments. It has been stated 
ing importance in the lamp field and the new models have , : 

| : | . , that, as a matter of fact, there was really no such thing 
as style before the birth of the gift shows. Buyers, fresh 
from constant contact with the public, know what the 
consumers want and this information is valuable t 
the manufacturer wise enough to heed it. 
derful values which have preceded every show in history The gift shows aftord the 


joints that enable the light to be thrown in almost any 
direction. ‘This is true of boudoir lamps as well as those 
for the living room. 

Buyers will discover that all this talk about won 


manufacturer an oppo! 
is fully iustified this time. At Palmer House some ot tunity to assist the retailer, by personal demonstration 





ARTHUR ARMOUR ALUMINUM 


‘ THE ARISTOCRAT 
of the 


METAL LINES 


Successfully Handled 
Everywhere by High 
Class Retail Jewelers 
Who Stress Quality 
Rather Than Price 


Famed for Beauty and Detail of 
Decoration and for Weight, 
Balance and Lifetime Finish 





Illustrated Brochure and Price 
List Covering the Entire Line 


Showing a Cigar Box and a Cigarette Box in the New Combination of Hand Forged Aluminum : 
and Genuine Black Calfskin. Exclusive With the Armour Line Will Be Sent On Request 


A. STANLEY BRUSSEL 


(SOLE REPRESENTATIVE) 


225 FIFTH AVE. SUITE 803-805 NEW YORK, N. Y. 




















74 THE JEWELERS’ CIRCULAR-KEYSTONI 
for July, 1937 











| education to successfully merchandise the merchan 


he buys. ‘lhe manufacturer owes it to the trade 
d, above all to his own business, to help the retaile: 
we his stock after it reaches the retail store. “The ideal 
portunity for such educational work is afforded by the 
rsonal contact made possible by the gift shows. ‘lhe 
xchange of ideas between retailers in various sections 
the country, coming together at the gift shows, is 


eneficial to the industry as a whole. 


Program Under Way For Big A.N.R.J.A. 
Convention 


CDosinnintc that more than 
3500 persons will register at the 32nd annual convention 
if the American National Jewelers Association, the week 
it Aug. 23, at New York’s famed Waldorf-Astoria Hotel, 
issociation chieftains predicted last week that the gather- 
ing will be one of the most important events of the sort 
n the history of the jewelry industry. The goal is 500 
etter than last year’s attendance and 1300 better than 
the 1935 registration. 

Outstanding addresses are slated by Dale Carnegie, 
uthor of “‘How to Win Friends and Influence People,”’ 
nd Dr. Paul H. Nystrom, president of the Limited Price 
Variety Stores Association and professor of marketing at 
Columbia University, who will talk on ‘Vocational 
[raining for Retail Store Workers.” 

Hour-long clinics will be held each afternoon, Aug 
24-26, as follows: Gemology, directed by Robert M. Ship- 
ey, G.LA. president, Los Angeles; horology, Howard F. 
Beehler, research specialist, Hamilton Watch Co., Lancas 

Pa.; silver, Paul W. Monohon, the Watson Co., 
\ttleboro, Mass. ; store arrangement and window displays, 
Kenneth N. Whatmore, general advertising manager, In- 
ernational Silver Co., Meriden, Conn., and advertising 
irected by a widely known authority in that field. 

A style symposium will be conducted one afternoon for 
the Jewelers’ Publicity Committee, of which William D. 
\[cNeil is chairman, by June Hamilton Rhodes. 

Ample time will be allowed to inspect the exhibits, 
vhich will be greater in number and diversification than 
ny previous ANRJA convention, while maintaining the 
ccustomed high standard. With all spaces sold in the 
nain ball room, the east and west fovers and the Astor 
rallery, a number has been chartered in the mezzanine. 
Pinkerton Detective Agency, supplementing city police and 
otel officers, will admit only retail jewelers, exhibitors 
dvertisers and participators to the exhibit halls. 

The list of exhibitors who had contracted for space uj 


» late last month follows: 


Grand Ball Room 


0th No.: Name lddress 

2 Walter Lampl New York 

+ J. F. Sturdy’s Sons Co Attleboro Falls 

6 Sutfalo Jewelry Case Co Buttalo 
Jacques Kreisler Sales Corp...New York 
Papazian Brothers ...New York 
Nouis Sickles ... Philadelphia 
Herman Miller Clock Co Zeeland, Mict 

.M. A. Reich Buttalo 

swartchild & Co . Chicago 

+-15 ..J. R. Wood & Sons, Ine Brooklyn 

»-17 3. & E. J. Gross Now Vark 
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Expressing the spirit of the latest 
creations by the master 


) ‘Clelland Garelay 


this original model will feature the 
new displays of his works in the 
summer gift shows. 


Other distinctive items which will highlight 
his exhibits include the first floor-lamp ever 
put in our line, with a catrail motif; a pair of 
puppy bookends, a new desk calendar and 
several ash trays—all in McClelland Barclay 
green, genuine bronze plate, ivory, the new 
burn-proof gold or combinations of these. 
Also a revolutionary new kind of finish on 
exhibit for the first time. 

Look for them all at Chicago—our Western 
Headquarters, 15-111 the Merchandise Mart, 
in charge of Harry Neville, and the Mollie 
Boynton, Inc., Suite 733, The Palmer House. 
Also in our new permanent New England 
display, in charge of Dick Harpin, at 8 Com- 
monwealth Avenue, Boston, and our other 
show rooms. 


As Victory—companion piece cf the popular Rhapsody 
statuette — bespeaks your success in getting beauvtif 

sculpture into the American home, so it furthers our 
policy, which is not to sell you goods, but to HELI 
YOU SELL 


McClelland Barclay Art Products, Inc. 
New York 
Downtown Display: MOLLIE BOYNTON, INC., 225 Fifth Ave 


Western Headquarters: 15-111, The Merchandise Mart, Chicago 
New England Headquarters: 8 Commonwealth Ave., Boston 


305 East 45th Street 













































Spode dinnerware in your store 
appeals to your best customers. 


Sole Agents and Wholesale Distributors 


COPELAND & THOMPSON, INC., 206 Fifth Ave., New York 











Sterling $1.00 AN OUNCE 
NEW PLAN TO SELL STERLING 


TALK OF 
THE 
INDUSTRY 
201-Bon Bon, 

6 in. 5% oz. $3.60 


703-Pepper & Salt, 
5 oz. $6.00 


1002—Water 
Pitcher—Applied 
mount on Neck 
Fitted handle, 
22 oz., $22.00 





Write today for our new plan and photographs 


EMPIRE SILVER COMPANY 
EMPIRE STATE BLDG. — NEW YORK, N. Y. 








~ 
oo 


18 a, S.C Sree 
19 . Manchester Silver Co. . Providence 
20 ..B. A. Ballou & Co. Inc. . Providence 
BE hos. hcusarety Leo Heilbrun Co. ...... New York 
22 .. Leo Elwyn & Co. Inc. New York 
23 ........ Bert L. Kaufman .New York 
24-25-26 . Wolfsheim & Sachs, Ince. New York 
27-28-29 .M. Fred Hirsch-Schefheld 

SEE Os: va acecspers anes: Jersey City 
30. ... Kestenman Brothers Mfg. Co.Providence 
31-32 ..... Gold Recovery & Refining Corp.New York 
33 ae ee eee Providence 
34-35 ...d. Luria and Sons .. nee .-New York 
36-37-38-39 International Silver Co. ....... Meriden 
ares Ingersoll-Waterbury Waterbury 
ee  — res ['avannes of America ...e---New York 
43 ...... Bristol Seamless Ring Co. New York 
a ee: Parker Watch Co. .. ....New York 
45 . eign American Co. .......... Elgin 
46. .. 4. O. Hurlburt & Son ........ Philadelphia 
47-48 ....Hamilton Watch Co. Lancaster 
ees .. Cyrille Steiner Studios . New York 
§0-51-52-53 Gruen Watch Co. ....... . Cincinnati 
54-55 .......Longines-Wittnauer, Inc. New York 
ee \. Dunhill of London New York 
jf) eee Ollendorff Watch Co. . New York 
59-60 (71-72)Elgin Natl. Watch Co. . Elgin 
SS rer gh me Teeaey COs 6.65 6c «s Providence 
63 Jules Jurgensen Corp. .New York 
64 ..Swank Products, Inc. . Attleboro 
65 ..Leys, Christie & Co. . New York 
66-67 1... 6 \isenstein-Woronock and 

Sons, Inc. ... New York 
68-69-70 ...Oneida, Ltd. Oneida 
71-72 (59-60)Elgin Natl. Watch Co. .. Elgin 
PS) coruteees Heller-Deltah Co. Inc. New York 
74-75 . Waltham Watch Co... . Waltham 
PO -Sivarseal 4. Sauer Co. Inc. ............. Cincinnati 
77-78 .. A. Cohen & Sons Corp. .......New York 
TORO. awawe Gemex Co. Inc. ..... . Newark 
81 wccovsdhe M, Gamens Co. .. Attleboro 
ree .N. H. White & Co., Inc. New York 
83-84 . General Electric Co. 

(Electric Clock Div.) ..... Bridgeport, Conn 
By oe eien Onyx Noyeny C0... iccvccens New York 
86 Lignum Vitae Products Corp... Jersey City 
87 .. Gelbros Watch Co. .......... New York 
88 , eee ©, Bensee, FOG. nck ces: Newark 
89 Lehmann Brothers Silver Co. .. New York 
90-102 


A.N.R.].A. Convention 


(From page 75) 


(inclusive ) 


West 


107 
108 
109 
110 
114 


Fover. Henry Paulson Co. 


Ball Room Mezzanine 





Plans 


Providence 


Chicago 


.. Frankart, Inc. (E. I. deVarona).New York 


. Joseph H. Meyer Brothers ... 
Warner Jewelry Case Co. 
....Warner Jewelry Case Co. 

....\merican Jewelers’ Bureau, Ine. 


Astor Gallery 


201-202-203 .The Watson Co. 


204 . Manhattan Novelty Co. . New York 
re! Research Div. Filled & Rolled 

Gold Plate Mfrs. Providence 
206 Mueck Casy Co., Inc... «0060-5 Bound Brook, N 
207 .S. Stieg Silver Co. ... New York 
208-209 .....Chomas S. Poole, Inc. Providence 
BEG’ isaseven Standard Novelty Box Co., Inc.New York 
“ee pv EINE ack. bexce side ers case New York 
212 J. J. Schmukler & Son New York 
213 ..Wm. C. Boyajian, Inc. New York 
214 . Seth Thomas Clocks ... CThomaston, Conn 
215 A. & Z. Chain Co. ; Providence 
216 ..Untermeyer-Robbins Co. New York 
217 .. Norman Morris, Inc. ....... New York 
218 .. Wefferling, Berry, Walraff Co. Newark 
219 Gemological Institute of Amer- 

ica - ee Ae .Los Angeles 
220 A. D. Leveridge—MM Guage 

One Weight Estimator New York 


(Please turn to page 77 
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A.N.R.J.A. Plans 


From page 76 


The Wahl Co. .. ; Chicago 

Jabel Ring Mfg. Co. ...-- Newark 

coodman & Co. W indianapolis 
225 Warren Telechron Co. . Ashland, Mass 





Charles Brauenstein, Inc. .....New York 
pier & Gterm, 106. .k< icc New York 
3ron Shoe Co. . ...Columbus, Ohio 


) ...eet. Chesler & Sons Co. ae . Brooklyn 
Floor Benrus Watch Co New York 
te. OY” 
Floor ..A. Cohen and Sons Corp. ..... New York 
issigned .Royal Silver Company . ..New York 
Foreman Bros, Brooklyn 


Work of Jewelers Vigilance Committee 


lhe activities of the Jewelers Vigilance Committee are 


ways of interest to the jewelry trade at large. A great 
iny cases have been prosecuted to a satisfactory end, and 
number of others, of considerable import, are under con 
leration. 

Resumes of some of the most interesting cases handled 
ently are given herewith. 


port of Cases Handled by the Jewelers Vigilance Committ 
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SO WUStIUL SO CHARMING 


$2 / z f 4 f 
and tn suck per €Cl laile 
/ 


EVERCRAFTS 
~s LADY BALTIMORE 
DEMI-TASSE StI 





See the Evercraft Giftware Line at the Merchandise Mart Gift Show 
August 2-13. On display in The Zangs Company's Rooms, [598 
Merchandise Mart, Chicago. 





3 EAST STREET © FREDERICK @ MARYLAND \\ 


+ 











Finest blown and cut crystal for the Jewelry trade. 


See the complete line at the Fall Gift shows. 


Write for illustrated literature. 








ZENI SHEK 4 


fh 


225—5th Ave. New York, N. Y. 


9th Floor 

















we wee 















rit mn oe 


In the Field of Advertising 
and Trade Promotion 

















R. Wallace & Sons Mfg. Co. has an- 
nounced it will not issue a printed insert 
nor furnish catalog electrotypes of its Sil- 
ver Shod and Luxor Plate lines, as it is 
not the firm’s desire to have these two 
lines illustrated in catalogs. 

~ * call 

Warren Telechron self-starting electric 
clocks have been selected by House & 
Garden to tell time in the “ideal houses 
of 1937” being built as part of a promo- 
tional plan sponsored by the magazine. 
I'he ideal houses will be erected in vari- 
ous sections of the country and will fol- 
low the most advanced practice in home 
construction and interior decoration. Four- 
teen different rooms of the first ideal 
house have already been laid out, each 
containing a different Telechron clock. 


* * i 


Bone Snuff 
Bottle 


goods. 


art 


Soo Chow 
Jade Box 


and 


screens 


L. C. Smith & Corona Typewriters, Inc., 
Syracuse, has launched in 33 newspapers 
in 24 branch office cities, and in business JAMES H. HETZEL 
magazines, its largest campaign for L. C. James H. Hetzel, Director of the Eisens 
Smith standard typewriters, Newell-Em- Manufacturing Company of St. Louis, sper 


: : ageing 4, es Magitcd several weeks in the jewelry markets in t 
mett Co., New York, supervising the ac East, and while there attended the Conve) 


Ivory 
Carving 


furniture, 


count. Corona portable typewriters are tion in Providence of the National Whol 
being advertised in magazines and news- sale Jewelers Association 

paper magazines, A. J. Brewster, Syra Mr. Hetzel has built a line of both gold a 
cuse, advertising manager. 


Enamel Box 
and Trays 


gold-filed jewelry items for Fall, which, } 
states, far surpass (in the way of styles ar 
strikingly new articles) anything that 


F. C. Dahnken, Salt Lake City, has been shown for years 


° . Kisenstadt travelers by tl ti . s ti 
been appointed jobber for Parker pens | jf “jublished will be out in a se 
. . . . . a) ! ce il 
in the inter-mountain territory. gauged by our sales the past few month 
there is every indication that they are goir 
to have a record breaking Fall Season 





embroideries, 











New Products 


sn wan Gaupuane | PERIOD REPRODUCTIONS 


The Efco Mfg. Co., 50 Columbia St., 
Newark, N. J., is making a de luxe model 
watch cleaning machine in conjunction 
with its heavy duty unit. The new ma- 
chine cleans one watch at a time and has 
a drying chamber with a disk heating ele- 
ment. ‘The machine is priced moderately. 














Cloisonne 
Jar 





CHINESE PORCELAINS, 


Ronson Decanter 


of 


The newest member of the Ronson 
lighter family, designed for desk and table 
use, looks like a decanter, holds liquid like 
a decanter, but does things no decanter 
ever did. Finished in chromium plate 
with base channels enameled in color, it #2234—11)44"” Crystal Etched Vase on 
carries enough fuel to furnish many hun Silvered Base. $12.00 pr. 
dreds of lights at one filling, and is said #2242—10” Dia. Crystal Etched Fruit 
to be as effective for lighting pipes as it Bowl on Silvered Base $7.50 ea. 
is for cigarettes and cigars. #2240-3505—14” High-Etched Crystal Hur 
ricane Candlesticks on Silvered Base 

$14.50 pr. for Candle—$17.50 pr. Elect 
DORSEY TO WALLACE CO. #2909—8” Gold Finish Drapery Hold 

MERIDEN, ConN.—Don J. Dorsey, for 14 Backs $3.50 Pr. 
years associated with Holmes & Edwards #1348—414,” Dia. Glass Flower Door Stop 
Division, International Silver Co., in the $7.50 ea. 

Middle West, has joined the R. Wallace #1348—334” Dia. Glass Flower Paper 
& Sons Mfg. Co. as special field repre- Weight $4.00 ea. 

sentative in connection with its Silver | #1348—234” Dia. Glass Flower Papet 
Shod and Luxor Plate flatware lines. | Weight $9.00 Doz. Above prices are net 
Send in your Order Now 

| Catalog on Request--Thousands of Re 
| productions in Stock. Also made to orde1 
| 


Cloisonne 
Vase 


Le LLL Saw tINES. CO. 


importers 


largest 


e 
Cinnebar 
Box 





EDWARD F. MAYER 


Butte, Mont.—Edward F. Mayer, who 
once owned one of the largest jewelry 
stores in the Northwest, at this place, 
died May 6, in a local hospital. He was 
ne of the earliest jewelry merchants in 

ie Mining City. He was a life mem- | Jemes A. a Ave. 
| ber of the Elks lodge. : 


Period Art Reproductions, Inc. 
Manufacturers and Importers 
19 West 24th St., New York City 


Pacific Coast Representative 

















78 THE JEWELERS’ CIRCULAR-KEYSTON! 
for July, 1937 









LOS ANGELES 


H. C. Hollard, in business for 12 years 

Coronado, San Diego beach resort, has 

{ his store to L. W. Hughes, formerly 

Calexico. 

Gensler-Lee Jewelry Co., credit jewel 

with the main store at 460 S. Broad 
ay, 1S Opening a new branch store at 
N. Brand Boulevard, Glendale 
Albert Arthur, proprietor of Arthur's, 
at San Bernardino, has opened a 
cond store on Pacific Blvd., Huntington 
Park. The new store is of modern archi 
cture and design and features electrical 
ppliances, radio, ete., in addition to 
ewelry. 

B. Lawson, formerly in the company’s 

ain store at W. 5th and Broadway, has 
een made manager of Gensler-Lee Jew 

Iry Co.’s new branch store at 110 N 
Brand Blvd., Glendale. The company 
vill also open a branch in Huntington 
Park shortly. 

Slavick Jewelry Co., Inc., 427 W. 7th 
St., has completed plans for doubling the 
size of its store. An adjoining room has 
een taken over and the partition will be 
emoved, the whole interior finished to 





onform to the present set-up. The en 
irgement will double the frontage on 
th St. 


Jewels originally owned by Napoleon 
ind presented by him to Marie Hapsburg, 
have been loaned by Trabert & Hoeffer, 
Inc., Mauboussin, Beverly Hills, to Metro 
Goldwyn-Mayer for use in the new veh 

le “Marie Walewska” of Greta Garbo 
ind Charles Boyer. Armed guards bring 
the jewelry to the store each day and 
eturn it nightly. 


GIFT 





AND ART 


A $16,000 diamond piece was snatched 
by a clever thief when purporting to be 
a prospective customer at Brock and Co 
Inc., store, 515 W. 7th St. The clerk was 
showing the piece when the man grabbed 
it and bolted through the door. ‘The thief 
was captured June 14 by special detectives 
after a four day search and the merchan 
dise was recovered. 

Roy E. Martindale of George E. Hoving 
Co., Glendale, has completed the building 
of a watch rating machine with complete 


equipment embodied in one unit Vhe 
rating 1s based upon the lapsed time be- 
tween synchronization points of the master 
watch and the watch to be tested Che 
device is unpatented and has been put 


into daily use in the store 

Arthur H. Dibbern, Glendale jewele: 
and gemologist, A.N.R.J.A. regional vice 
president and executive secretary of the 
California Retail Jewelers \ssociation 
has returned to Glendale after a trip t 
Seattle, Vancouver and Portland He at 
tended the convention of the Washington 
Retail Jewelers’ Association at ‘Tacoma 
He was accompanied by Mrs. Dibbern 

Parr Brothers, Inc., George Parr, presi 
dent, have moved from their former loca 


tion at 6437 Pacific Blvd Huntington 
Park, to a fine new store at 6421 Pacific 
Blvd. The new store is modern in its 
appointments and a line of electrical ap 
pliances has been added Ihe store was 


in its former location for several years 
rhe firm operates a second store at Ingle 
wood. 

Percy F. Jones, in charge of the silver 
department for the E. W. Reynolds Co., 
Inc., left Los Angeles June 18 on a trip to 
New York, Boston, Providence, and Meri 
dian, Conn. The trip was won in a six 
months sales contest conducted bv the 


nest homes—The jeweler who displays and sells our importations earns the respect and confidence of the cultured, discerning people 
s community—AND to the jeweler comes that pride of possessing a worthwhile thing. 


International Silver Co., Mr. Jones w 

ning first honors in the southern Cali 
fornia territory. He was accompanied on 
the trip by his wife, returning to Los 


Angeles July 15. 

Leopold Kahn, Jr. of Manila, P. 1., and 
Jose Beltri of Mexico City, preparing as 
Certified Gemologists, have taken up res 
lence in Los Angeles so as to be in close 
touch with the Gemological Institute of 
\merica. Mr. Kahn is of the Phillipine 
firm of Levi Hermanos Mr. Beltri is 


being trained as a gemologist by the Gov 


ernment of Mexico to take charge of the 
national gemological laboratory in_ the 
City of Mexico 

Sert Staz, who until locating in Cal 


fornia a vear ago operated a jewelry 
store at 49th and Broadway, New York 
City, has taken a new location next doo: 
to the famed Brown Derby restaurant on 


Vine St., Hollywood On the first floor 
is a compact sales room and a private 
selling room, and upstairs are othces, tw 
private sales rooms and the “nautica 
room.’ Chester Reed and Elmer |. Golol 


are associates in the business. Mr. Staz 
daughter, Frances Sage, holds a contract 
with RKO. 

Lewis Jewelry Co. has opened a new 
store at 239 N. Brand Boulevard, Glen 
dale, moving from a former location a 
133 N. Brand Boulevard. The new store 
multiplies the floor space by three ‘1 
feature is the staggered windows allow 


ing much more display space than in the 
former store. Burt Unstead remains as 
general manager, Dell Trailer as head of 
the watch and clock repair department 
and Fred Pierce in charge of credits 
Free delivery service has been intro 
duced and all departments greatly e1 





MERCHANDISE 


As selected by Friedlaender & Co., Inc., with all its beauty of design, rare materials, and craftsmanship, is useful—artistic—for Americas 


- 


Largest complete display of Gift and Art merchandise in America 


CHICAGO LAMP SHOW, JULY 5-17, ROOM 1555 MERCHANDISE MART 





CHICAGO SALES ROOM 
555 MERCHANDISE MART 


CHICAGO, ILL. 2, — 


Tmponte 


INCORPORATED 





nena ===) 


ard “Aran tifacturert— 


NEW YORK GIFT SHOW, AUGUST 23-28, ROOM 395 HOTEL PENNSYLVANIA 


LOS ANGELES 
SALES ROOM 

860 SO. ANGELES STREET 
LOS ANGELES, 





CSo= 
53-57 WEST 23RD STREET, NEW YORK, NEW YORK 
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CALIFORNIA 

















EFCO Presents 1937's BIGGEST VALUES 





Pe Tae 








































EFCO HEAVY DUTY WATCH CLEANING MACHINE—designed 
A DURABLE PRECISION-BUILT EFCO DE-LUXE especially for large repair shops and factories where fast produc- a 
WATCH CLEANING MACHINE with Dumore tion and superior quality work is desired. 
Motor (A.C. or D.C.) at an amazingly Low Price THE ONLY MACHINE that Cleans three movements at one time in 
with such important features as: individual baskets in one frame. ; 
d ° THE ONLY electric watch cleaning machine equipped with individual : 
e Square pivot post for automatic placing motor driven fan 
baskets in jars. blower in heating ; 
© Divisional monel baskets with spring chamber. 
tension frame for easy attaching. INCLUDED with this 
e Bakelite snap-on covers. or . -. —™ 
arge aske or 
e Cast aluminum base with built-in drying dealins small clocks 
chamber. and jewelry. 
e Disc type heating element, for rapid 
drying. 
e L shaped mone! baffles for perfect agi- 
tation. ( 
e Canopy motor bracket to prevent COMPLETE ‘ 
evaporation. with 3 Watch bas- 
kets—! clock basket 
50 and 3 qts. of 
$ EFCO Fluid. ( 
1] 
COMPLETE 
with | qt. each of 
EFCO Fluid 













On Sale at All Leading Jobbers 





MANUFACTURING CO. 


50 Columbia St. Newark, N. J. 












A SHORT COURSE IN 
ENGRAVING FOR JEWELERS 


Illustrated and Comprising Information Regarding the 













care and Sharpening of Gravers, Attractive Monograms 
and How to Make Them * * * * The Bending and 


Tempering of Gravers, Removing Engraving, etc., etc. 






















The remaining copies The JEWELERS’ CIRCULAR-KEYSTONE 

of this book are avail- 239 West 39th Street, New York 
able @ 50¢. Send postpaid one copy A SHORT COURSE IN 

ENGRAVING FOR JEWELERS, By Wm. Kassel. Remittance 


50¢ enclosed. 













NAME 






STREET 









POSTOFFICE 
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55 Indicted as Members of International Smuggling Ring; 


Said to Have Cheated Duty on Diamonds Worth $13,000,000 


Group Hired Women as 


Carriers; Used 
Many Ruses 


Numbering among them several New 


York diamond importers and officers of 
the Diamond Dealers Club, Inc., of New 
York City, 55 persons were named de- 
fendants in two indictments for smuggling 
ind conspiracy to defraud the revenue 
if the government, returned by a Fed- 
ral grand jury in the U. S. District 
ourt, in New York city, June 23. 

The indictments, which culminate sev- 
ral years of intensive investigation on 
the part of the U. S. District Attorney’s 
othce and the Customs authorities, are 
hailed by leaders of the jewelry industry 
is the greatest achievements of these en- 
forcement agencies in years. 

One indictment charges that ‘more 
than $1,000,000" in cut diamonds was 
iverted through illegitimate channels into 
he United States during the seven years 
he chain was in operation. Charles T. 
Murphy, Assistant U. S. Attorney, who 
spent considerable time in Europe last 
ear studying the activities of the ring 
ind who generaled the coup, revealed 
that $13,000,000 is a fair estimate of the 
xtent of the smuggling. 

Following the custom of legitimate im 
orters of diamonds, the ringleaders of 
he gang made regular trips to Antwerp, 
}elgium, where they maintained their 
wn offices and had extensive connections 
vith the trade. From there they sent 
omparatively small quantities of dia- 
nonds through the regular channels as 

“cover” for their nefarious trade, 
vhile at the same time the greater part 
f their purchases was smuggled into 
he States by carriers, principally women. 

While a very small proportion of the 
ipital of the ring was invested in stones 
o be sent through customs, the major 
hare was put into smuggled goods on 
ilmost the same proportionate basis 
early, during the past seven years. 


29 Plead “Not Guilty” 


At presstime it was learned that 29 of 
the 55 defendants who have been arrested 
to date pleaded “not guilty’ when ar- 
raigned before Federal Judge J. W. 
Clancy. The State Dept. is cooperating 
with the Dept. of Justice by cancelling 
Passports of the Americans now abroad 
for one reason or another. Bail is $5,000 
for eight. 

—— —o —___—________ | 
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Miss Annabelle Casaroff, chief stenographer of U. S. District Attorney Lamar Hardy, showing the 
week-end bag with a false bottom which, the Treasury Department charges, was used to smuggle 
$285,000 worth of gems into this country. (International News Photo) 


Mr. Murphy told THE JEWELERS 
CIRCULAR-KEYSTONE that the’ govern 
ment will prosecute all at the same 
trial. Conviction under the first indict- 
ment carries with it heavy fines and jail 
sentences of four years, two years on 
each of two counts; and the second in- 
dictment fines and six years’ imprison- 
ment, two years on each of three counts. 

The business of the alleged ring had 
many complexities. Many principals 
worked together under various styles; 
some in partnerships of two and three. 
According to the investigators, however, 
many of the suitcases, handbags and 
other pieces of luggage, which were clev- 
erly supplied with false bottoms and com- 
partments, were packed in the office of 
Max Proujansky, at 72 Rue Pelican, 36 
Mercator St., The Hotel Century, and 
other places in Antwerp. 

The carriers, mostly women, actors and 
actresses, and one who was a Bronx 
school teacher, would then depart to 
Paris, London or other European cities, 
prior to sailing to America on the fast- 
est, most luxurious boats. All expenses 
were met by the ring. 

According to the Treasury depart 
ment many of those indicted have been 
under suspicion for ten years, but they 
escaped arrest because they engaged also 
in legitimate trade, and were members 
of diamond dealers’ clubs, here, and 
abroad, which have gone on record as 
unalterably opposed to smuggling, and so 


81 


had clever'y concealed the shady side of 
their business lives. 

It develops that many of those arrested 
maintained offices at 95 Nassau St., and 
held membership in the Diamond Deal 
ers’ Club, Inec., which maintains quar 
ters in the building. [The rooms are 
benefited by a northern exposure, advan- 
tageous for the examination of diamonds 
Solomon Brandes, one of those arrested, 
held the office of president last year 
David Maringer, who is also named as a 
defendant is a director of the club. 

Activities of the alleged ring seem 
to date from about June 17, 1930. On 
or about this date, according to the in 
dictments, the defendants, Max Prou- 
jansky, dealer, of Antwerp, Mark Ginz- 
burg, and Samuel Dimenstein, dealers at 
95 Nassau St., were engaged in the dia 
mond business as a co-partnership un 
der the names and styles of “Pogrin 
and “S. Dimenstein and Mark Ginz 
burg,” in Antwerp and in New York 
City: that Solomon’ Brandes, Samuel 
Brandes and Abraham Brandes engaged 
as a co-partnership in their own names 
and also as Brandes Fréres; that Jo 
seph Grafstein, Max Grafstein and Al- 
bert Grafstein engaged as Grafstein 
Bros. It is also alleged that certain 
of the defendants formed a corporation 
under the laws of New York State 
known as the Eventoy Diamond Co., for 
the purpose of importing and _ selling 

Please turn to page 85 
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Tricky Mechanical Games Test Skill of 24 Karat Club Members at Outin: 


The annual outing of the Jewelers’ 24 
Karat Club which was held at the North 
Shore Golf Club near Roslyn, Long 
Island, on Tuesday, June 22, was not 
attended by as large a number of mem- 
bers as has been the case in some previous 
outings but the day was enjoyed by all 
who had the privilege of attending and 
despite a shower in the afternoon, proved 
to be a most successful affair. 

Che North Shore Golf Club is a delight 
ful place equipped with all of the em- 
bellishments of a fine country club. Mem- 
bers of the 24 Karat Club began to arrive 
about 10 o’clock and after a short interval 
Sigmund Cohn announced that the games 
were ready. There were four of these 
events, one a contest similar in every 
respect on a large scale to the old “pigs- | 
in-clover”’ of some years ago. This event | 
was won by Alan L. Brown, who made 
a score of 575. 

Ihe seesaw, an interesting and difhcult 
game which was worked electrically, was 
won by President W. Waters Schwab. 
Ihe game which required the most atten- | 
tion was the one which offered contestants 
an opportunity to throw colored balls into 
pockets. When the machine was in oper- 
ation the covers of the pockets rose and 
fell and if you were quick enough to 
throw the right colored ball into the right 
pocket it counted. There were six con 
testants who tied in this event and the 
award finally went to Charles Sommer. 

Perhaps the most difhcult game was the 


revolving disk on which was placed a if it got out of balance a bell would ring 
number of red, green and yellow much numbers which would be recorded on an 
smaller disks of various weights. The indicator. The trick was to move the 
big revolving disk was so arranged that small disks to the edge of the large: 














THE NEW YORK 
THAT MATTERS | 


In the very midst of important New York | 
and with direct connection to Grand 


Central, The Biltmore offers the luxurious 


| comfort, distinctive atmosphere, and deft, 


flawless service of a fine, well-ordered home. 


WORLD-FAMOUS DINING ROOMS 


THE BILTMORE 


| David B. Mulligan, President 


Madison Ave. at 43rd St., N. Y.— 
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CANDID CAMERA shots by A. D. Leveridge show some of the outing participants. Upper left 

a group watches the ball tossing contest; upper right, President W. Waters Schwab, Eugen: 

Abbott and G. H. Niemeyer; lower left, Sigmund Cohn and Jacob Mehrlust at the ‘‘see-saw game 
and lower right, the ‘‘pigs-in-clover” game. 


revolving disk and maintain the balan 
of the big disk. This event was final 
won by Edward H. Muhlfeld. 

At 12.30 p. m. the dinner was serve 
and just prior to that time a contest wa 
held which proved exciting and interest 
ing. Cocktails were served and a toas 
was drunk to President Schwab. ‘The 
members were invited to estimate the 
weight of the liquor and the cherry an 
olive in all of the toasts which were con 
sumed. This event was won by G. H 
Niemeyer. 

Ihe golf tournament was run off in the 
afternoon. ‘The low net score was wo! 
by E. L. Stern, who made the course in 84 
and had a handicap of 13, his score bein 
71. The second low net was a tie betwee! 
Walter Scheer and Louis A. Schwob. The 
award of the prize went to Mr. Schwol 

The kicker tournament was won bi 
Henry E. Oppenheimer, Jr. 

The trip to the club was made in pri 
vate cars this year, there being no bus 
chartered for the event. The total at 
tendance was 48 at this vear's outing 


PLATINUM TAKES A DIP 


Ihe price of platinum fell a few do 
lars during the past month, due in part 
to the quiet tone of the market, and pos 
sibly to the unsettled condition in labo: 
The demand for the white metal was 
good from the detail businesses but was 
off slightly so far as large volume bus 
nesses were concerned, during June. 

Quotations as of June 23 were: 


Sott . $52.00 

Containing 5% tridiun 54.50 

Containing 10% iridium 57.00 

Iridium .. 110.00 

Palladium . 25.00 

BAR SILVER 

Nez York I ondoi 

O ficial Spot 

Ih ne ~- 45 20 5 1 
Jane 9.x... 447% 20d 

Tune 16 443% 1938d 

June 23. 44.3, 19}¢8d 
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(Under a cloudless sky the largest crowd 
ever attend a summer affair of the 
\iaiden Lane Outing Club gathered on 
e lawn of the Elks Club, Oakwood 
Heights, Staten Island, Saturday, June 5 





\iembers and invited guests numbered 
fhe work of the committee headed 
‘Jimmie’ Thiese, was exceptional 
! every pleasure of the picnickers was 
ticipated. 
Baseball under a broiling sun, and less 
lent diversions under shade trees was 
order of the day A satisfving 
ncheon of cold cuts and “suds” was 
rved under the trees at noon and _ the 
v's program was concluded with a 
thsome chicken dinner in the banquet 


tfter a hectic baseball game... varied sports ... lunch under the maple trees 


hall, with a floor show and music as 
features One hundred souvenirs do 
nated by manufacturers were distribute 
A Longines wrist watch was awardcd 
James Soscia John Gearns won a tray 
eling bag for guessing the number of 
rings in a jar, and Myron Grecne won a 
clock for estimat.ng the time at which it 
stopped \ memento was given to eat 
member of John Poole’s winning baseball 
team. 

Other winners at games were in orde 
named: Horseshoes, George Engelhardt 
and .\ndrew Scott (sus Kamien and A 
Bohrman;: Ben Biffar and William Hock 
ing, and William and George Bechtold 
hi-l), J. Baden, Arthur Tuvert, Ross Don- 


Hadley Co. Holds Successful Week-Long Sales Conference 








PROVIDENCE, R. I.—The annual sales 
mterence of the Hadley Co. was held at 
s main office and factory the week of 
ine 8. The company’s representatives 
roughout the country arrived in Provi- 
nce Monday afternoon, June 7, and to- 
ther with the factory executives had 
nner that night at the Lafayette House. 
Prospects for 1938 and the continuance 
the Hadley advertising and merchan 
sing programs inaugurated in 1935 were 
ighly approved by all. On Wednesday 
fternoon a golf tournament was_ held 
etween the sales force and the factory. 
his is an annual affair and it was won 
the factory. The conference adjourned 
riday. 
On Saturday, the entire sales depart 
lent, together with factory executives 
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ONFEREES—Sitting, |. to r.. C. W. Harris, accounting department: G. A. Ingleby, vice-president 

nd general manager; F. M. Birch, plant manager. Standing, |. to r.. E. T. Abbott, New York: 

A. Rosenquist, advertising manager: H. M. Teeple, Los Angeles; H. Lynch, New York, and 
F. N. Whitney, Chicago. 


were guests of G \. Ingleby, general 
manager of the company, aboard his 
cruiser “Evelyn May” for a sail down 
Narragansett Bay around Point Judith, 
giving everyone aboard a chance to view 
both the American and British boats which 
will race in the International Cup races 


SHORTER HOURS AT LONG BEACH 

LonGc BeacH, CALI The Association 
of Long Beach Jewelers, at a_ recent 
meeting adopted a schedule of shorte1 
hours designed to give emploves more 
leisure without causing inconvenience to 
the public. Store hours for week-days 
were set from 9 a. m. to 5.30 p. m., and 
Saturday hours were fixed at 9 a. m. t 
9 p. m. 


Vaiden Laners All-Day Outing atOakwood Heights Sets A ttendance Record 





. outing participants pose for the camera. 


tIdson and Al Betz: tumbling ball, San 
Brager, Louis Bendheim, William Hock 
ing and .\. Rosenfelt; bagatelle, H. FE: 

rrett, William Furte \. Bohrman and 
| Levitan: bowling, Maurice Me i] 


Hutchins, George Schwarz and Pa Os 
erberg, and mirror game, Elliott Marks 
Max Stein, Harry Rosenthal and M s 
Sherry 


The committee of James Thiese, Ha 
S. Wiltshire, Sol Gordon, John Kuel 
John Poole and Walter Uttrich appoint 
ed the following to constitute the cor 
mittee for next summer's outing: Williar 
Richards, chairman; Louis Cutler, Ha 
Lynch, Henry Blasi, John Tonry and D 
Weinberg 


126 Brave Stormy Weather to Take 
Part in C.J.A. Golf Outing at 
Idlewild Country Club 


CHIcCAGO—It is traditional that thos 
who attend the annual golf outing of th 
Chic ago Je welers \ssociation play part of 
the game in the iin but it is seldon 
that the entire game must be plaved 
the rain as was done June 16 at Idlew 
Country Club. It was a doused looking 
crowd when thev wandered in at the 19ti 
hole ate in the afternoon but every 

the 97 who teed off finished and some 
emarkably good cards were turned in 


It was a great dav regardless of the 


veather and the automatic handica 
vhich was sed was more devastating 
to the net score of some of the plaver 
han the weather. About 126 members 
and guests raved the weather. to ¢ 


present. This vear the golf committe: 

which Hlerman Havnes is chairman, a 
anged an unusual program of entertait 
ment for the dav and evening \fte 
linne! results of the lav we 


nounced by Tom MeMahon, of the hand 


cap committee. Forty-eight prizes  selecte 
DY Gus Weinfeld, a one-man commiuttec 


were ottered tor both members na 
guests in low gross and low net [he 
low gross for members went to Alvin N 
Long 77 and Hamilton Allen & 

for guests, Norman Obendort 58) and 
Dave Newman (66 Leaders of low net 


> 


for members were J]. J. Broucek (62 
William Burns 62 
63), Mead Montgomery (65) and Henry 
Vidt (65). The room was then cleared 


(C;seorge Hughes 


for entertainment 
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"OUT!" That's the decision you'll make 
about the high cost of fire insurance when 
you consider this fact: Since 1914, The 
Jewelers Mutual has saved its policyholders 
over $650,000.00 on the cost of their in- 
surance. 

Remember this fact when it's time to renew 
your fire or windstorm insurance. 


2) of a ee 


EWELERS 
eUT OAS 


FIRE INSURANCE COMPANY 
JEWELERS INSURANCE BUILDING 


NEENAH, WISCONSIN 


Grade 


Reconditioned 
Watches 


vex ST One 


Kieron 
ULE Fea GOLOPLATE 


Famous (Thin Model) 12 Size 


17 JEWEL COLONIAL 
WALTHAM 


14K White Gold Filled 
10K Yellow Rolled Gold Plate 12.00 
Same in Streamline Elgin 12.50 
For many other exceptional 
values, send for our new sixteen 
page illustrated catalogue. 


WEKSLER & GOODMAN, Inc. 
Distributors of Keystone, Star, Belove, 
Master and |. D. Watch Cases 


5 SOUTH WABASH AVE., CHICAGO 

















502 Jewelry Stores’ Sales Up 27.9% in May 


Number Sales reported 
of Percentage change Thousands of dolla 
firms From From 
report- May, Apr., May, May, A 
Regions and States ing 1936 1937 1937 1936 l! 
East North Central ..... ree . 243 +31.4 +28.1 892.1 678.7 6 
ee ae ieee mie ahae carina 75 + 17.6 +32.0 289.6 238.6 2 
Indiana ..... Re oe eka ere 33 + 43.8 +-27.1 124.7 86.7 { 
i (ee se tice ; ‘ £4 +-36.8 +-25.1 368.8 269.6 29 
Wisconsin ..... +e ss vee 51 +-40.8 + 29.7 118.0 83.8 9 
West North Central .. steers 140 +24.4 +33.6 382.5 307.5 28 
BR aiaio.n reels Gia 5s are or oat ~e 44 +-12.9 +-41.6 84.7 75.0 
MONO occa cs eT Sara 36 +21.5 + 48.8 86.6 71.3 2 
Missouri a , Galea nae hee orton 41 +-34.8 + 24.7 184.5 136.9 1 ) 
eee Setsrgre fons : 19 + 9.9 +31.5 26.7 24.3 
West Beuth Contral .........00085 $0 +24.9 + 32.9 396.7 317.7 298.4 
AYEMMBAS ....0.000% (tudusewnweweewed 8 +-32.4 7.8 29.4 22.2 ) 
Oklahoma .. phage cates cine eee 24 +13.6 +31.4 36.0 31.7 { 
ae aie re ore 58 + 25.6 +-38.6 331.3 263.8 2 
Mountain ...... ‘ ee : 29 +21.2 +36.6 74.2 61.2 
ee PC rere ere rr rere 19 + 20.6 + 35.2 48.0 39.8 } 
New Mexico and Wyoming combined. 10 +22.4 +39.4 26.2 21.4 18.8 
og | rere ae eee 502 +27.9 +30.7 1745.5 1365.1 1335.2 
Ce BE RE ices ce skcewcnnes pits 2 + 5.3 + 32.8 116.7 110.8 s 
co de ee a er errr rere err 14 +42.3 + 16.6 93.5 65.7 2 
Source: Market Data Section, U. 8. Chamber of Commerce. 








Market data facilities of the Bureau of Foreign and Domestic Commerce 
are being enlarged, so that within the next year THE JEWELERS’ CIRCULAR- 
Keystone will publish data on monthly jewelry sales in all 48 states, similar 
in nature to the above table which covers jewelry store sales in the 14 


states where the sales reporting program is now in effect. 


The Bureau's 


San Francisco office this summer plans to start gathering monthly sales 
data for 11 Western states, eight of which are not now covered. They are 
Washington, Oregon, California, Montana, Idaho, Nevada, Utah, Wyoming, 


Colorado, Arizona and New Mexico. 


Contacts will then be made with 


retailers, including jewelers, in the New England and the Southern States, 
and, finally, with the populous Central Atlantic and East Central states. 
The Bureau releases individual store data to no one; all reports are abso- 
lutely confidential. This journal urges retailer cooperation with the Market 
Data Section as its program becomes effective in additional states. 


Wisconsin Watchmakers Association Has Successful Convention 
at Milwaukee; B. W. Heald Discusses Watchmaker Licensing Act 


MILWAUKEE, Wis.—Spurred on by its 
achievement in securing passage of a bill 
licensing watchmakers of the state, Wis- 
consin Watchmakers Association held an 
enthusiastic convention at the Hotel 
Plankington, here, Sunday and Monday, 
June 6 and 7, which was voted one of 
the most successful conventions of its 
kind ever held in the United States. 

A vital part of the program was a 
resume of the provisions of the law which 
calls for registration of all watchmakers, 
given by B. W. Heald, Milwaukee, sec- 
retary of the newly-constituted Board of 
Examiners in Watchmaking. Both lawyer 
and watch-maker, Mr. Heald was instru- 
mental in securing passage of this 
measure which makes Wisconsin one of 
the first states to require state examin- 
ations for the watch-making industry. 

The bill requires immediate registra- 
tion of every individual engaged in re- 
pairing, replacing, rebuilding, recon- 
ditioning, cleaning, adjusting or regulat- 
ing of the mechanical parts of watches and 
the manufacturing and fitting of parts de- 
signed for use or used in watches. Every- 
one entering the trade in Wisconsin sub- 
sequent to April 29, 1937, must pass a 
state board examination before being 
permitted to repair watches. 

Other provisions of this law (which 
was summarized in this journal last 
month) prohibit advertising of prices of 
watch-repairing; the giving of crystals, 
etc., gratis or at less than cost; cleaning 
of watches without completely disassem- 
bling; representing that parts are needed 
when in fact such parts are not needed or 
used, and unworkmanlike performance. 
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At the first session of the convention 
Sunday afternoon the principal speake: 
was Judge F. A. Kremer, of Phillips 
Wisc., a member of the Legislature. He: 
gave an inspirational address and told 
of some of the problems confronted in s¢ 
curing passage of the legislation. After th: 
discussion of the new law at the evenin 
session entertainment was furnished by 
Kilb-Beck-Keusel Co., local wholesalers 

E. C. Schattschneider, instructor « 
watchmaking at Milwaukee Vocationa 
Training school, lectured on fine adjus 
ments on a watch, at the Monday mor! 
ing session, at which William H. San 
elius, dean of Elgin Watchmakers colle; 
Elgin, Ill., gave an address. 

C. & E. Marshall Co., Inc., mate: 
wholesale house, was host to 76 wat 
makers at luncheon after which the fi 
presented a discussion of friction jew: 
ing. In the afternoon the assemblage w 
addressed by E. R. Fuchs, president 
the Wisconsin Retail Jewelers Associ 
tion, and by Charles Kruse. 

Election resulted in the retention 
R. R. Meissner, Racine, as president, a 
Mr. Heald as secretary. Others named 
othce were: Joseph Soltis and Anton Mi: 
chinski, both of Milwaukee, as vice-pre 
dent and treasurer, respectively, and 
L. Bringolf, Madison, national truste¢ 

Mr. Schattschneider as toastmaste! 
the banquet, Monday night, provid 
much merriment with his stories and 
troductions. A floor show followed. | 
tertainment was furnished for the lad 
throughout the convention, and Het 
Paulson & Co., Chicago, furnished 
luncheon and cards, Monday afterno 
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‘*Peddlers’’ Win Extra-Inning Slugfest from “Buyers” 
At Golden Roosters’ Field Day; 9 Members Initiated 





Chicago—June 23 was a typical Golden 
Rooster day, without rain and ideal for 
annual all day outing; about 130 
were present for the fun and athletic 
events. 

In the morning 60 players contested 

ver the Twin Orchard country club golf 
course. 

After lunch nine candidates were obli- 
gated and branded so they could be iden- 
tified, after which a memorial service for 
departed members was held around the 
flagpole and taps were sounded for those 
who passed away during the year, Harry 
C. Graffe, John Sproehnle and Wilder 
Harris. 

What happened during the next hour 
is only for those present but the atten- 
tion given to the nine embryo Roosters 
will long be remembered and the follow- 
ing men will surely not forget: Richard 
W. Showerman, B. A. Ballou Co.; F. E. 
Warnecke, Bechard Mfg. Co.; Walter A. 
Miller, E. I. duPont Nemours; Hamilton 
\llen, Oneida Ltd.; Edward J. Losos, A. 
C. Becken Co.; Chester D. Rich, Kirk- 
Rich Dial Corp.; J. H. Schwartz, Louis 


Maine Jewelers Turn Attention 
to Licensing Watchmakers 


LAKEWwooD, Me.—At the annual con- 
vention of the Maine Retail Jewelers As- 
sociation, at the Lakewood Country Club, 
June 7, attended by 89 members and 
guests, the matter of licensing watchmak- 
ers, and the advisability of afhliating with 
the United Horological Association of 
\merica was considered. ‘The associa- 
tion was advised that it has attained its 
A. N. R. J. A. quota of paid-up mem- 
pers. 

Officers elected for the year were: D. 
Fortin, Waterville, president; L. J. Eno, 
Skowhegan, vice-president, and Bernard 
Blake, Freeport, secretary-treasurer. Di- 
rectors will be appointed soon. L. E. 
Daniels, Rockland, as retiring president, 
»nducted the election. 

Thomas J. Fagan, president of U. H. 
\., told of efforts to elevate the stand- 
irds of watchmaking and jewelry-selling. 
Charles T. Evans, A. N. R. J. A. secre- 
tary, gave talks on installment selling and 
lanket life insurance. 


55 Indicted for Smuggling 
(From page 81) 


jiamonds and other jewelry, and that 
it various times principal stockholders 
vere Osias Lukin, 580 Fifth Ave.; Max 

Silber, 608 Fifth Ave.; Berl Sonen 
erg, 170 Broadway; Gussie Firstenberg, 
lealer, Antwerp, and Nat Lukin, Antw erp 
lealer. 

It is further alleged that in many in- 
tances and at various times the dealer- 
lefendants, following the custom prevail- 
ng in the importing trade, would asso- 
ate together and would operate as a 
o-partnership for the purpose of buying 
ind selling diamonds for and in behalf 
1 one another, one of them acting as 
uyer and consignor, principally in Ant- 
verp, while the other would act as re- 
eiver in New York. 

Twenty-two are defendants on the first 
ndictment, which pertains to the seizure 
t a handbag, shown on page 81, by 
Customs agents in New York, last No- 
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Schwartz & Son, and F. A. 
Sears, Roebuck & Co. 

One of the most exciting soft ball 
games ever played by the “Peddlers” 
and “Buyers” went to the 10th inning 
and was won 16 to 15 by the Peddlers 
for the first time in several years. Mead 
Montgomery directed the “Buyers” with 
Gordon Petersen pitching and Harry Los- 
sau catching and Max Cohn directed the 
Peddlers from the catcher’s box with 
Leonard Goodman pitching. Umpires 
were William Schlossman, Frank Bruns 
and George Gubbins. 

During the dinner Chanticleer Leonard 
Lewy announced that Dave Newman 
would distribute the 96 prizes. There 
was a prize for nearly everyone. Prin- 
cipal events were in golf, low gross 
awarded to Ray Rust and Leonard Lewy. 
Low net was won by Henry Vidt and 
John Kotek. The horseshoe event went 
to C. F. McLane and Leland Faye with 
William Schlossman and Wesley Jackson 
second. Minor events in golf, dart 
throwing, etc., were then rewarded and 
another big Golden Rooster day was over. 


Donnelly, 











vember 23. ‘This bag, which was being 
carried by Mrs. Pearl J. Weinberg, Bronx 
housewife, is said to have contained cut 
diamonds, having the weight of 3,395.61 
carats, and a domestic value of $286,- 
346. Eighteen envelopes, designated for 
various parties here, were in the false 
bottom. This provided a tip which re- 
sulted in the eventual break-down of the 
system. U. S. Attorney Murphy, and 
William Finck, a customs agent, went to 
Europe to conduct a first-hand investiga- 
tion. 

The second indictment includes 40 
names, some of which are mentioned in 
the first indictment. This charges con- 
spiracy to defraud by smuggling “more 
than 15 shipments containing diamonds, 
cut, suitable for jewelry of great value, 
in excess of $1,000,000.” 

The following, listed by authorities as 
dealers, have been arrested and are free 
on bail ranging from $1,500 to $5,000: 

Mark Ginzburg, one of alleged ring- 
leaders; Solomon Brandes, alleged ring- 
leader; Samuel Dimenstein, Israel Man- 
delkern, Albert Grafstein, all of 95 Nas- 
sau St.; Morris Best, 71 Nassau St.; Leon 
Proujansky, a third alleged ringleader, 
1 W. 47th St.; Isaac Firstenberg, 95 Nas- 
sau; Harry J. Silver, 2 W. 46th St.; 
Louis Cohen, also known as Label Cohen, 
95 Nassau; Osias Lukin, 580 Fifth Ave.; 
Hyman Koval, 95 Nassau; Samuel Oll- 
man, Matthew Trushin, Antwerp, and 
Abraham Belman, 95 Nasasu St. 

Dealer-defendants listed as fugitives, 
on June 23, were: Max Proujansky, Ni- 
oma Krawetsky, Leopold Bartnowsky, Jo- 
seph Grafstein, all of Antwerp; Max 
Grafstein, 95 Nassau, said to be abroad; 
Aaron Bezdesky, Samue! Brandes, Abra- 
ham Brandes, Jacob Firstenberg, all of 
Antwerp; Solomon Halper, 95 Nassau 
St.; Charles Zackheim, 68 Nassau St.; 
Jack Zackheim, Solomon Kunick, Gussie 
Firstenberg, Nat Lukin, Antwerp; Alex- 
ander Bezsmertny, Paris; Maurice For- 
elle and Solomon Lachman, Antwerp. 
Others named defendants, not arrested 
on June 23, are: Joseph Borek, 68 Nas- 
sau St.; Max I. Silber, 608 Fifth Ave.; 
Berl Sonenberg, Aaron Feldstein and 
David Maringer, all of 170 Broadway. 
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J. M. FISHER COMPANY 


Manufacturer to the Wholesaler for over Fity Years 
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DESIRABLE 
SPACE 


At Attractive Rentals 
Now Available in 


PROMINENT 
JEWELERS’ 
BUILDING 


20 WEST 47th STREET 
NEW YORK CITY 


Some equipped with 
Built-in Vaults 


Among our Tenants are: 


Chinese Gems Co., Inc. 

Davidson & Sons Jewelry Co., Inc. 

Max Fine & Sons, Ine. 

Harry & Ben Frackman, Ine. 

Hadley Co., Ine. 

Hamilton Watch Co. 

Wm. S. Hedges & Co.. Ine. 

Walter Lampl 

Michael Levy Jewelry Corp. 

Louis Manheimer & Bros., Inc. 

Charles Marx 

David Mayer & Bros., Ine. 

Milton S. Meyer 

H. & M. Michelson. Ine. 

M. Nass & Son 

New Haven Clock Co., Inc. 

Ollendorff Watch Co., Ine. 

Chas. Preiser 

Jules Racine & Co. 

Reichman Bros., Inc. 

Aaron Rosenberg 

Shaw & Davis, Inc. 

Star Watch Case Co., Ine. 

Sterling Silversmiths’ Guild of America 

Sundial Watch Co. 

Superb Diamond Cutting Corp. 

Towle Mfg. Co., Inc. 

Paul Vallette Watch Co.. Inc., of 
America 

Wolfsheim & Sachs, Inc. 

Wurster & Herr 


Inquire of 


WALTER J. JOYCE 
Managing Agent 
20 West 47th Street 
Telephone: BRyant 9-5821 








New York Jewelers’ Dinner Raises 
$15,000 to Aid Victims 
of Oppression 


A fund of $15,000, approximately one- 
third of the quota set for the jewelry 
industry in New York City, was realized 
at a testimonial dinner tendered to E. I. 
Kaufman, Washington, D. C., president 
of the Kay Jewelry Stores, by 125 mem- 
bers of the industry, at the Biltmore Hotel, 
June 17, under the sponsorship of the 
1937 Greater New York Campaign of the 
American Jewish Joint Distribution Com- 
mittee. 

Mr. Kaufman, who is intensely inter- 
ested in the cause of bringing relief and 
rehabilitation to the oppressed minorities 
of Germany, Poland and other Eastern 
and Central European countries, declared 
that it is in the interest of all who enjoy 
the benefits of life in a free country to 
devote themselves against the scourge 
working against democracy. He is a 
member of the National Board and also 
of the Plan and Scope committee. 

Speakers were William Rosenwald, son 
of the late Julius Rosenwald; James N. 
Rosenberg, well-known New York = at- 
torney, both vice-chairmen, and Morris C. 
T'roper, executive vice-chairman. — Ira 
Guilden, vice-president of the Bulova 
Watch Co., was toastmaster. 

Real enthusiasm was expressed by those 
in attendance and by acclamation it was 
agreed that everyone present solicit three 
other persons in the industry. 

Ihe committee in charge was composed 
as follows: Louis Aisenstein, Aisenstein, 
Woronock & Sons, Inc.; Alexander M. 
\rnstein, Arnstein Bros. & Co.; Benjamin 
Eichberg, Eichberg & Co.; M. S. Gold- 
namer, E. M. Rosenthal Jewelry Co.; Ben- 
jamin Gross, Benjamin and Edward J. 
Gross Co., Inc.; Mr. Guilden; Albert E. 
Levy, England, Klein & Levy, Inc.; Royal 
C. Linthicum, Buss-Linthicum-Thorson, 
Inc.; Herbert Ollendorff, Ollendorff Watch 
Co., Inc.; Milton Rosenberg, B. F. Hirsch, 
Inc., and Nathan J. Stern, Stern Bros. 
& Co. 


APRIL IMPORTS 


Irticle Number Value 

Watches and watch 

movements .... , 234,016 $587,573 
Watch parts : : 93,569 
Clocks and clock 

movements i ehietas 799 4.035 
(lock parts . 7,088 
Diamonds 

Rough, uncut 5.467 cts. $83,931 

Cut, unset : 59,765 cts. 3,552,889 
Pearls ; ; 140,166 
Other precious and semi 

precious stones 

Rough, uncut ...... 7,167 

Cut, umset ..... 253,070 
Imitation stones except 

opaque... sy 125,867 
Imitation opaque .. : 2,45 
Sterling tableware ; 25.969 
Gold, platinum jewelry 

and parts 4,177 


Eight More Registered Jewelers 
Are Announced 


Los ANGELES, CALIF.—The American 
Gem Society announces the awarding of 
the title of Registered Jeweler to the fol- 
lowing men: 

Clayton A. Brodt., Auburn, N. Y.; Carleton 
G. Broer, Broer-Freeman Co.. Toledo, Ohio; 
lames A. Hall, Chicago, Ill.; Wm. H. — 
Broer-Freeman Co., Toledo, Ohio; Frank 
Lukitsch, Milwaukee, Wis.; Michael M. sed 
lar, Wawautosa, Wis.; Harry Thiele, Alliance, 
Neb.: M. L. Wellentin, Wellentin & Sons, 
Madison, Wiis. 
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JEWELERS FINDINGS 








. . . . . for finest work on 
white gold use NOBLE ALL- 
PURPOSE WHITE GOLD 
SOLDERS. Sold by Jobbers 


everywhere. 


F.H.NOBLE & CO. 


manufacturers 


| 535-559 W. 59th St., Chicago 
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Genn of S. Genn, Inc., 630 Fifth 
, sailed June 19 on a two months’ trip 
isit the firm’s othces in Antwerp. 
\irs. Alex S. Christie, of Butte, Mont., 
ter of James D. Leys, of the firm of 
s, Christie & Co., importers of cultured 
irls at 65 Nassau St., died June 8. 
|. Kleinberg of Kleinberg & Son, Inc., 
Fifth Ave., returned on the J/ de 
ince recently after spending four 
ynths in the Antwerp diamond markets. 
W. H. Combes, West Coast repre- 
itative of Sloan & Co., Inc., manufac- 
ing jewelers, of Ne wark. N. J i 
«pected to return to the New York office 
15 Maiden Lane, about July 1. 
Carl R. Spiro, importer of diamonds 
64+ W. 48th St., sailed for the European 
mond markets, June 12, on the Cham- 
un. Mr. Spiro expects to be gone from 
country about two months. 
Max Dworkin, formerly with Rowes 
welers, Inc., has opened a retail shop 
205 W. 50th St., specializing in 
imonds, watches and fine jewelry, trad- 
under the name of Dworkin Jewelers. 
lulius Kroll of Kroll Co., diamond im 
ters, 580 Fifth Ave., returned June 26 
the Lafayette after a two months’ pur- 
ising trip in the European diamond 
irkets. 
William Hauser, of the firm of Lee 
iuser, diamond importers, 9 Rockefelle: 
iza, who sailed May 25 to visit the 
m’s Antwerp headquarters, will return 
ut July 16 
Lawrence F. Coville, assistant adver- 
ng manager of J]. R. Wood & Sons, 
c., Brooklyn, jewelry manufacturers, has 
en promoted to the post of sales pro- 
ition manager. 
George N. Wallace, Jules Racine & Co., 
vatch importers, 20 W. 47th St., sailed 
May 26 on the Deutschland to visit the 
ictory in La Chaux-de-Fonds,, Switzer- 
nd. He expects to return about July 15. 


Milton S. Mayer, importer of diamonds 
1 colored stones, at 20 W. 47th St., 
iled June 2, aboard the Normandie, and 
ll remain in Europe until the end of 
s month, visiting the stone markets of 
igland, France and Belgium. 
Simon Gershey, Central states sales 
inager for the Gruen Watch Co., with 
thees in Chicago, was a June visitor to 
e Eastern sales ofthce of the company ip 
e International Building of Rockefeller 
enter. 
Max C. Stein, representing a number of 
‘ew England manufacturing jewelers, 
th offices at 9 Maiden Lane, has been 
pointed grand representative to the 
rand lodge of New York of Free and 
ccepted Masons from the Grand Lodge 
Saskatchewan, Canada. 
Louis E. Smith, 83, connected with the 
welry trade for half a century, traveling 
the middle-west and maintaining offices 
Chicago, died recently at his home in 
srooklyn, where he had been living, re- 
red, for about ten years. He was un- 
irried and is survived by one sister. 
The firm of L. Lelong & Bro., Inc., 
melters and refiners, Newark, N. J., will 
‘lebrate its 79th anniversary July 3. 
ouis Lelong, president and treasurer of 
he firm, who has been associated with it 
nce 1903, is the son of the late Dr. 
\lexander Lelong, one of the two original 
artners. The firm also manufactures 
ental goods. 
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NEW YORK: 


Joshua M. Wingerd, at one time a 
member of R. Wallace & Sons Mfg. Co., 
sales organization has rejoined the com- 
pany as ofhce manager of the New York 
branch. Alfred Taylor, who recently re- 
signed as sales representative for Reed & 
Barton Corp., has become associated in 
the same capacity with the New York 
branch of the Wallace Co. 

Mayor F. H. LaGuardia, after a statu 
tory public hearing June 16, signed the 
New York city laws extending until June 
30, 1939, the four emergency taxes for 
unemployment relief, one of which is a 
personal property tax of two per cent 
which is collected from persons who buy 
high-priced articles, such as jewelry and 
automobiles, out of the city to escape the 
sales tax of two per cent. 

Loss-leader advertising and price 
switching were subjects discussed June 24 
at a meeting of the Metropolitan Retail 
Jewelers Association at the Commodore 
Hotel, the last until September. H. Gold- 
schmidt, president, urged manufacturers 
of jewelers’ merchandise to confer with a 
committee of rank-and-file jewelers before 
signing price-maintenance agreements 
under New York State’s Feld-Crawford 
Act. 

Othces of the Diamond Setters Associa 
tion of New York were removed to 198 
Broadway, May 29, when many members 
and representatives of related organiza 
tions attended an informal celebration 
that day. Max Weinman, executive mem 
ber, disclosed that the association has been 
urging uniform trade practices and stand 
ards in correspondence with other organ- 
ized “outside’’ diamond setters in Boston, 
Chicago, San Francisco and Los Angeles. 

Don R. Leveridge returned June 10 on 
the Manhattan from the Antwerp ofthce 
to the home office of the firm of A. D. 
Leveridge, diamond importers, 607 Fifth 
Ave., and probably will remain in 
America until autumn. He made a large 
detour, taking in Eastern Europe and 
Scandinavia, as a vacation trip. The 
Leveridge family is reunited at its sum- 
mer home in Pompton Plains, N. J., the 
elder son having returned from his medi 
cal studies at McGill. , 

Seymour Whitelaw, son of Louis White- 
law, recently graduated from Johns Hop- 
kins University, Baltimore, Md., has 
joined his father’s firm, Whitelaw Bros., 
Inc., importers of diamonds at 48 W 48th 
St. Mr. Whitelaw who was given recog- 
nition for his thesis on the diamond indus- 
try, left, late in June, aboard the Staten- 
dam for Europe where he will spend be- 
tween six months and a year in all the 
diamond centers in order to get a thor- 
ough understanding of the industry before 
becoming actively engaged in trade. 

More than 350 employes in the nine 
New York and one New Jersey stores of 
Finlay-Straus, Inc., retail credit chain, 
are affected by a contract signed by the 
management and three Committee for 
Industrial Organization unions, according 
to Eliot P. Hirshberg, president. The 
contract provides for a closed shop, wage 
increases ranging from $1.50 to $6 a 
week; a 40-hour week for all employes 
except the selling force, who are to work 
48 hours; time-and-a-half for overtime; 
vacations with pay; seven holidays a 
year; a week’s sick leave with pay and 
for arbitration of all disputes arising 
during the term of the contract. 
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WEDDING RINGS 


Every day more jewelers are handling 


these wedding rings exclusively. 


119 W. 23rd St. 


BLANCARD & CO. ia76 NEWYORK 


Biemonde, Peasla, Precious, 
Synthetic & Imitation Stones 
8S. NATHAN & CO., Ine. 


71-73 Nassau Street. New York 


Orders for Jobbing Stones and Lapidary 
Work Carefully and Promptly Filled 





Diamonds 
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Diamond Mounted Jewelry 


WHITELAW BROTHERS 
Diamond Importers and Cutters 


Solky Bros., Inc. 
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DIAL REFINISHING 
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j 2: HIGH GRADE EUROPEAN METHOD 
8 2 24 Hour Service 
£268 5 Write for Price List 
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HIGHEST GRADE SINCE 1886 


NORMAN M. MORRIS 


'NCORPORATED 
608 FIFTH AVE. NEW YORK 
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Lys Thislic Hb 
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CHINESE GEMS CO. 
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BRAUNFELD & MEHLMAN 
108 FULTON STREET 
Drilling NEW YORK, N. Y. Gem Cutting 
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TRADE WATCH REPAIRING 
All W ork Guaranteed One Year. 


Write for Price List 
GEDDES & CRAMER 


1113 Chrisler Ave., Schenectady, N. Y. 
Service That Satisfies 








Watch and Jewelry Repair Tags 


“Patent Slot’ with claim check and 
others; also Claim Check Job Envelopes 
—improved Stylea Priced very tee 
Special trade discount to jobbers 
Write for samples 


SUPREME TAG CO. New vert Nt'Y: 
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STOP WATCHES 


Low-Priced Line. 

7 Jewels—Popular Sellers 
Fully Guaranteed. 
Write for free Catalogue 
No. E-7 
BRENET WATCH CO. 
266 W. 40th St., New York 











ESTA SCHAGRIN 


Expert Pearl and Bead Stringing 
Loose Pearls and Beads for Additions 


Nice selection of clasps 


10 West 47th St. New York, N. Y. 














The Stephen Varni Co., cutters and im- 
porters of precious and semi-precious 
stones announces the reorganization and 
change of the entire personnel now under 
direct supervision of Stephen Varni. 
Muriel J. Doherty has joined the selling 
force and will represent the firm in New 
York City and the East. 

Charles Navis, who covers the Southern 
territory of the Louis Watch Co., Inc., 
arrived at the home office at 580 Fifth 
Ave., late last month, after ten weeks 
spent in the Baptist State Hospital, Little 
Rock, Ark., where he was taken in a 
serious condition after an automobile acci- 
dent in which his car was wrecked. He 
is now completely recovered and will set 
out to cover his territory later in the 
month. 

Maurice Y. Nathan, president of S. 
Nathan & Co., importers of precious and 
semi-precious stones, at 71-73 Nassau St., 
returned here, June 11, aboard the Cham- 
plain after an extended trip to the stone 
markets in Germany, France, Belgium, 
Czechoslovakia and England. He ob- 
served that fine goods, especially star 
sapphires, were scarce and prices notice- 
ably higher. Business there was on the 
up-grade. In England he was privileged 
to watch the Coronation procession. 

By action of the Brooklyn Retail Jewel- 
ers Association at its last meeting, 
Wednesday, June 16, Phineas Peters, 
president, was instructed to send letters 
to all the principal manufacturers of fixed- 
price merchandise, requesting their opin- 
ions on price maintenance. The letter 
suggested that New York area should 
prove an ideal laboratory for testing of 
price-maintenance and suggested that the 
retail trade associations of the area be 
consulted before the companies decide on 
national policies in this regard. 

New York police are still investigating 
the robbery of Samuel Kirsch, itinerant 
jewelry salesman, who reported that three 
armed men gained entrance to his room 
at the Hotel Wellington, 7th Ave. and 
55th St., May 17, slugged him unconscious 
and then left with $7,500 in diamonds and 
$1,800 in cash. Kirsch is said to have 
been uninsured against his loss. At one 
time he had maintained quarters in the 
Jeweler’s Exchange on the Bowery and 
later shared an office at 106 Fulton St. 
He bought pawn tickets, redeemed them 
and resold the merchandise. 

Someone in New York is probably en- 
joying new-found wealth as the result of 
the loss of an envelope of cut diamonds, 
with a $22,000 cost value, which disap- 
peared from the pocket of Jack Milner, 
diamond merchant, June 5, somewhere 
between his safe deposit box in the 
Marine Midland Trust Co., 110 William 
St., and his office at 95 Nassau St. The 
envelope bore his name and address. The 
diamonds were uninsured. It is under- 
stood that Mr. Milner is holding meetings 
with his creditors, offering 50 cents on 
the dollar. 

M. G. Peters and Bros., for the past 12 
years at 470 Fulton St., will move into its 
brand new home at 480 Fulton St., during 
the first week of the month. The store 
has a two-story white marble front, with 
Belgian marble trim. Offices will be at 
the rear of the sales rooms on the first 
floor, with additional offices for buying on 
the ground floor. The front will be 
adorned with a large electric clock, mea- 
suring 42 inches across the face, and the 
firm name in neon. The property mea- 
sures 20 by 50 feet. Phineas and Charles 
E. Peters are the present members of the 
business founded 37 years ago by their 
brother, M. G. Peters. 
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A TORCH FOR EVERY PURPOSE 
I 
"71" Jewel—for fine soldering I 
"'74''—for soldering and small melts 
I 
''55""—for melts from | dwt. to 15 oz. ' 

of platinum 

"'Senior'—for melts up to 100 oz. of | I 
platinum ( 
Folder J77 gives further details 
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GOLD SOLDER ALLOYS 
SPECIAL ALLOYS FOR ENAMELING GOLDS 

H. HENRICH. INC. 
64 FULTON STREET MEW Y LK 





We Solve Repair Problems! 
+ Jewelers 
* Silversmiths 


¢ Platers 
GUARANTEE REPA'R & PLATING SERVICE 


“25 Years’ Practical Experience” 
71 Nassau St. New York City 


Parts Replaced 





Order Work 





8 
WATCH DIAL 
REFINISHING 


P. J. BREIVOGEL 
65-A Nassau St., NEW YORK CITY 
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Henri Duizend, of Jacques Mandelbaum, 
inc., 2 W. 46th St., will sail on the Agua- 
inia, July 14, to visit the European dia- 
iond markets. 

Andre Fleuridas, of Fleuridas Vauges 
Co., 62 W. 47th St., sailed on the 
Normandie, June 23, for Paris, where he 
will attend the International Exposition. 

The factory and ofhce of David Pfeffer 
Co., Inc., manufacturers of jewelry find- 
ings, at 106-108 Fulton St., will be closed 
for its annual vacation, from July 3 to 
July 12. 

G. L. Vrabec, of the Period Art Pro- 
juction, Inc., 19 W. 24th St., has just 
returned after a four months’ visit to 
England, France and Czechoslovakia, 
where he gathered glass, porcelain and 
metals adaptable to the requirements of 
the jewelry and gift trade. 

Benrus Watch Co., 200 Hudson St., an- 
nounces the addition to its sales staff of 
Carl Levine and I. Richman. Mr. Levine 
is well known to the trade throughout 
western Pensylvania, eastern Ohio and 
West Virginia, which will be his territory. 
Mr. Richman w.ll cover parts of Indiana, 
Illinois and Wisconsin. 

Ofhcers of the organization committee 
of the Bronx Watchmakers’ Guild are 
Harry B. Kahn, 372 E. 138th St., chair- 
man; Martin Green, 3395 3rd Ave., trea- 
surer, and Solomon Shapiro, 801 E. 168th 
St., secretary. On July 6, a meeting will 
be held at the offices of Mr. Green to con- 
sider afhliation with the United Horologi 
cal Association. 

It is a rare trade which has members 
who can hob and nob with nabobs from 
far-off India and with queens of major 
powers, but such has been the privilege 
of one New York jeweler, Paul Flato, of 
1 E. 57th St. Reporters who met Mr. 
Flato, June 8, upon his return from 
Europe were told that he carried with 
him a commission to sell all of the per- 





CLOISONNE ENAMELED 
ORNAMENTS 
for 
Dresser Sets - Compacts - Novelties 


F. J. COOPER 


140 Park St. Attleboro, Mass. 








BLACK FOREST 


CUCKOO CLOCKS gph i 






and PARTS 
Write for price list 


FRANK KAUFFMANN 


IMPORTER 
_.w/ 485 3rd Ave., Dept. A, New York, N.Y. 
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sonal jewelry of former Queen Victoria 
Eugenie, of Spain. One of the greatest 
pieces in the grand collection is a most 
unusual emerald cross of 65 carats, worn 
by four queens, including the late Queen 
Victoria of England. This was appraised 
recently at $75,000, and is expected to 
arrive in this country in the very near 
future. 

Guest of honor at a supper tendered in 
his home on East 62nd St., Wednesday, 
June 16, and attended by distinguished 
company, was the Prince of Baroda, hei 
to the Gaekwar of Baroda. Mr. and Mrs. 
Flato will be the guests of the Prince of 
Baroda and other Indian nabobs when he 
goes to their country again next winter 
in search of rare and interesting jewels. 

Hi-jackers driving a stolen car held up 
two employees of the Gold Recovery and 
Refining Corp., 53 W. 47th St., New Yo.k, 
Monday morning, June 21, at 9.30 a. m., 
in Hillside, N. J., and robbed them of 20 
silver bars, valued at nearly $3,000 which 
were being transported. The autombile of 
the refining company employees, William 
Cohn and Emanuel Goldstein, was way 
laid by the four robbers, each of whom 
wore smoked glasses. The bandits forced 
Cohn and Goldstein to enter their car 
and lie on the floor and then drove them 
several blocks away before releasing them 
Another bandit drove away with the car 
containing the silver bars, which weighed 
25 pounds each These were numbered 
No. 439 to No. 458, inclusive They were 


insured 


L. BURTON HALL 





Maiden Lane and the jewelry indus- 
try lost a most familiar figure with the 
passing of L. Burton Hall, former vice- 
president of the International Silver Co., 
on Sunday, June 6. Mr. Hall, active to 
the very end, died suddenly in his apart- 
ment in the Hotel Granada, Brooklyn, 
at the age of 79 

Mr. Hall had been on Maiden Lane 
for half a century, always with the New 
York office of the International Silver Co., 
or its predecessor companies. A native of 
Meriden, Conn., he entered the silver 
business there with the Wilcox Silver 
Plate Co., of which his father, the late 
Lewis Hall, was a part owner. Since 1897 
he had been at 13 Maiden Lane. 

He was a member of the Brotherhood 
of Traveling Jewelers and a trustee and 
deacon of the Emanuel Baptist Church, 
Brooklyn. Surviving is his widow and a 
son, Lewis B. Hall, Jr., 7 W. 81st St 

Funeral services were held at the Fair- 
child Chapel, Brooklyn, June 8, at 2 P. M 
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(Bejure) Siiverware Repaired 
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WM. HERTEL & CO., Inc. 


Silversmiths & Platers 
17 W. 45th St. 
New York City 
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CASH OFFER 


Send us your odds and ends in NEW 
or USED silver, bo hHOLLOWWARE 
and FLATWARE, for our cash prop- 
osition,. 

Check covering our offer sent same 
day that consignment 1s received and 
silver held intact awaiting acceptance 
or rejection of our offer 

If not accepted, shipment returned 


“express paid 


JULIUS GOODMAN & SON, 
43 South Main St. Memphis, Tenn. 


Reference: First National Bank, 
Memphis, Tenn. 
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OPTICIAN 


Open An Optical Department 
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During the Summer 
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BOWMAN 
Technical School 


Courses for Success for 
Watchmakers 
Engravers, Jewelers 


Write for free book ‘‘Your Future and Qur Seheool.’’ 
JOHN J. BOWMAN, Director 
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Manufacturer of Distinctive Diamond 


Mountings and Wedding Rings 
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ORDER YOUR 
TELECHRON and REVERE 


Electric Clocks 


SETH THOMAS CLOCKS 
WESTCLOX PRODUCTS 


MT. VERNON—Amer. Watches 
Repair Dept. Supplies 
From authorized Distributors 
JOS. B. BECHTEL & CO., INC. 
729 Sansom St., Philadelphia 


(Satisfactory service for 42 years) 








EKLGIN & CYMA 
—— WATCHES 


LOUIS SICKLES 
1015 Chestnut St., Philadelphia, Pa. 
‘‘Wholesale Distributors to the Trade” 
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HAND-MADE 
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PHILADELPHIA 








MOUNTINGS 
OF RECOGNIZED MERIT 


FuLMER & GIBBONS, INC. 








117 So. 10TH St. PHILADELPHIA 
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Repairing & Replating 
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“SILVERSMITHS" 


KEYSTONE SILVER CO., INC. 
733 SANSOM ST. PHILADELPHIA, PA. 
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SMELTING & REFINING CO. 


JOIN THE RANKS OF OUR 
SATISFIED CUSTOMERS. IT PAYS. 


GOLD — SILVER — PLATINUM 


713 SANSOM ST. PHILADELPHIA 








PHILADELPHIA: 


Keystone Silver Co., Inc., 733 Sansom 
St., moved last month to 804 Sansom St. 

Edwin Koshland, of Koshland Bros., 
1015 Chestnut St., left last month for a 
sales trip through Pennsylvania. 

Brown Gold Co., 110 S. 8th St., enlarged 
its quarters by leasing the entire second 
floor of 108-110 S. 8th St. in June. 

Hugh Johnson, Pittsburgh representa- 
tive, of H. O. Hurlburt & Sons, 817 Chest- 
nut St., visited the Philadelphia office last 
month. 

Phillip Kind of S$. Kind & Sons, Inc., 
1110 Chestnut St., returned to business last 
month after an eight-weeks’ illness with a 
heart ailment. 

George Mayer & Co., manufacturing 
opticians, 728 Sansom St., moved June 15 
to more spacious and up to date quarters 
at 111 S. 8th St. 

Fred Weisberg, of the House of Milner, 
706 Sansom St., was recuperating last 
month after a serious operation in Uni- 
versity Hospital. 

Schwartz & Colgan, manufacturing 
jewelers, of 704 Sansom St., were elected 
to membership in the Philadelphia Board 
of Trade June 21. 

John M. J. Costello, jeweler at 731 San- 
som St., and president of the Sansom St. 
Business Men’s Association, was stricken 
ill by influenza June 18. 

Mrs. George Johnson is the propri- 
etoress of the new Father Time Jewelry 
Shop at 1969 W. Main St., Jeffersonville, 
Pa., which was opened recently. 

Charles Bush, president of the Bush 
Mfg. Co., 112 S. 8th St., manufacturers of 
jewelry cases, returned to work late last 
month after an eight-weeks illness. 

Morris Rabinowitz, of J. Rabinowitz & 
Sons, 721 Sansom St., and Herman Korn- 
feld, of Kornfeld & Margolis, 719 San- 
som St., left June 26 for a 15-day auto- 
mobile trip to Mexico. 

George Kleitz, Sr., and his son, George 
Kleitz, Jr., both of B. Kleitz & Bro. Co., 
wholesale jewelers at Sixth and Market 
Sts., Wilmington, Del., who had been ill, 
have recovered and are again at business. 

Fire that swept the second floor dam- 
aged a workroom of the John J. Herman 
& Co. store, 735 Walnut St. June 3. 
Private detectives and city police guarded 
the stock of the store from intruders while 
firemen worked. 

Officers reelected at the annual meeting 
of the Sansom St. Business Men’s Associa- 
tion last month were: John M. J. Costello, 
president; Samuel Lashof, vice-president; 
Joseph B. Bechtel, treasurer, and Irvin 
Margolis, secretary. 

Announcement that its partnership 
would be dissolved was made last month 
by the firm of Weinstock & Greenblatt, 
714 Sansom St. The partners, Daniel 
Weinstock and L. Greenblatt, established 
independent businesses. 

William Broeg, 80, for 60 years a retail 
jeweler, died recently, May 27, at 3705 
Haverford Ave., where he maintained his 
store and residence. Despite his age, Mr. 
Broeg continued in active supervision of 
his business until his health failed two 
years ago. 

Oscar Kahn, Jr., nephew of Phillip 
Kind of S. Kind & Sons, 1110 Chestnut 
St., qualified last month as a registered 
jeweler upon completion of courses of- 
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Gemological Institute of 


fered by the 
Kahn is associated with 


America. Mr. 
the Kind firm. 

After alterations, the House of Milner 
will move into new quarters Sept. 1, 
occupying the entire first floor of a two- 
story building at 728 Sansom St. The 
new front of the quarters at 728 will be 
of bronze, glass and marble and will be 
Colonial in architecture. 

Winners in a silver selling contest, 
salesmen of each Philadelphia distributor 
of the International Silver Co., Meridan, 
Conn., were scheduled to sail from New 
York July 1 aboard the Cunard liner 
Georgic for a five-day trip to Halifax as 
guests of the company. 
of 733 Sansom St., 
Hoffman, Sansom 


Irving Hoffman, 
son of the late Abe 
St. jeweler, and Miss Jean Levitt, 
Philadelphia beauty contest winner in 
1934, were married June 6. They re- 
turned to this city after a wedding trip 
to Montreal and New York. 

Executives and members of the sales 
forces of Bailey, Banks & Biddle Co., 
1218 Chestnut St.; J. E. Caldwell & Co., 
Inc., Juniper and Chestnut Sts., and S. 
Kind & Son, 1110 Chestnut St., were 
guests at a luncheon given by the Gorham 
Co. at the Bellevue-Stratford Hotel. Miss 
Alberta E. Brenner spoke on “The Ro- 
mance of Silver.” 

Penrose Myers, who has just observed 
his 79th birthday, has entered into his 
62nd year in business at the same location, 
12 Baltimore St., in Gettysburg. After 
learning his trade under the late F. G. 
Stark, Hanover, he started his own busi- 
ness and has taught watchmaking to 19 
employes during his long career. For 
several years he served as county treas- 
urer. 

Members of the Sansom St. Young 
Men's Business Association celebrated the 
completion of the first year of the organ- 
ization’s existence June 24 at the last 
business meeting until September. An 
anniversary banquet will be held in the 
fall. The Sansom St. Times, published 
by the association for the first time 
this year, either will be enlarged in format 
or increased to an eight-page paper in 
September. 
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\lfred Riley of Evans Case Co., Inc., 
‘orth Attleboro, is in Europe on a busi 
ess trip. 

Edmund C. Mayo, president of the Gor- 
im Mfg. Co., and family are at Woods 
lole, Mass., for the summer. 

Bernard Boas, manager of Foster’s, was 
»perated on for a serious abdominal ail 
nent at the Miriam Hospital May 28. 

Ihe Kay Jewelry Co. has leased the 
store at 151-153 Main St., Woonsocket, for 
10 years from August 1 at $300 a month. 

I. W. Lind Co., Inc., has announced 
that its representative covering the New 
York territory is Harold Berg, who will 
iter have his headquarters in New York 
City. 

Whitney & Co., Maurice S$. Alch, pro- 
rietor, retailer, has removed from 174 
» 66 Washington St. Whitney & Co., 
nanufacturing jewelers at 158 Pine St., 
s is no way connected. 

Harold E. Sweet, of the R. F. Simmons 
Co., Attleboro, and his wife have returned 
om an extended European trip. ‘They 
vere among the spectators at the coro- 
ation ceremonies in London. 

The New England Manufacturing Jew 
lers’ and Silversmiths’ Association has 
ssued a “Buyers’ Guide” in which is 
sted the members of the Association with 
the type of their productions and the 
pproximate retail selling prices. 

Colin D. Barrett, 57, who died re 
ently at his home in Watertown, Conn., 
vas employed as a designer for more 
han 20 years at the Gorham Mfg. Co. 
nd was a former faculty member of 
he Rhode Island School of Design. 
Charles Beecher Donle, former manu 
facturing jeweler, president of Charles 
8. Donle & Sons, Inc., jewelry toolmak- 
rs, and nationally known as a children’s 
vangelist for nearly 50 years, died June 

at his home in Strathmore Road. He 
vas in his 79th year. His death fol 
owed a shock suffered the previous day. 

Withdrawals for payroll purposes from 
Rhode Island banks during the month of 
May by the manufacturing jewelry and 
ilverware industries totaled $951,540, an 
nerease of 18.7 per cent over May of 
ist year although but 2.6 per cent over 
he preceding month. The labor disputes 
vhich agitated the industry early in May 
iffected the month's totals. 

Ihe four-story brick building at 59 
Page street, this city, familiarly known 
hroughout the trade for more than a 
century as the “Richardson-Hicks Build- 
ng,” is soon to be razed under condem- 
lation proceedings. It was one of the 
arliest buildings to be erected for oc- 
upancy for manufacturing jewelry pur 
“ses and has been used continuously by 
that industry. 

Miss Mable Johnson, secretary of the 
Uneas Mfg. Co., was guest of honor at 
i bon voyage party on June 2 at the 
Bavarian Hofbrau, Pawtucket. Miss 
Johnson, with the firm 25 years, will 
visit Europe for two months, accompanied 
’y her mother. Gifts were presented in 
ehalf of the 100 persons present, by Karl 
\nderson. Vincent Sorrentino, president, 
xpressed best wishes. 

Joseph V. West, president of the Inter- 
national Jewelry Workers Union Local, 
ind salesman and superintendent for 
James H. O’Neil Co., Inc., manufactur- 
ing jewelers, 185 Eddy St., died June 17 
n St. Joseph’s Hospital, following a short 
lIness. He was a former Democratic 
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PROVIDENCE: 


member of the Common Council, past 
commander of Richard J]. Dennis Post 
American Legion, and candidate for the 
othce of senior vice-commander of the 
Rhode Island Department. 

The Metal Finding Manufacturers’ As- 
sociation at its annual meeting last month 
re-elected its entire board of ofhcers fo1 
the third successive term as _ follows: 
President, Edgar E. Baker, president 
treasurer of the W. R. Cobb Co., Inc.; 
vice-president, Joseph P. Whitaker, of 
Whitaker-Fielding Co.; secretary, Wil 
liam A. H. Wells, president-treasurer of 
the Wells Findings Corp., and, treasurer, 
Frank E. Farnham, president, treasurer 
and general manager of Jewelers’ Supply 
Co., Inc. The firm of P. A. Willemin 
was added to the list of members. 

Arraigned June 17 in the first prose- 
cution in Providence under the minimum 
wage law in the jewelry industry, Nich- 
olas D’Ambra of the Star Novelty Co., 
manufacturing jewelers, 80 Clifford St., 
was fined $25 and costs on one complaint 
and was granted probation on another. 
Assistant Attorney General John E. Mul- 
len told the court that the basis of the 
prosecution was alleged failure to keep 
and furnish pay rolls records and of hin 
dering and delaving in the filing of such 
data. Mr. Mullen stated that the de 
fendant had been asked to submit such 
reports but had failed to comply. 

Margaret H. Carpenter, Elizabeth Chid 
ley, Ernest J. Kison, William L. Me 
Crerry and Dorothy Louise Nisbet won 
diplomas in jewelry and _ silversmithing 
at graduation exercises of the Rhode 
Island School of Design. Edward O 
Otis, Jr., executive secretary of the New 
England Manufacturing Jewelers and 
Silversmiths Association, presented pro 
ficiency medals as follows: Engraving 
Dorothy L. Nisbet; hub and die cutting, 
Brono Wurzbacker:; 
Elizabeth C. Patton: jewelry making, Eva 
Korenbaum; modeling, Philip Kraczkow 
ski; sample making, Laurence Valcourt; 
silversmithing, Dorothy L. Nisbet; silver 
ware design, David Isham; toolmaking, 
Edward Lee, and a scholarship for the 
greatest improvement during the year, 
also given by the N. E. M. J. & S. A., was 
awarded to John M. Lowe. Prizes for 
engraving offered by Samuel M. Magid 
of the Brier Mfg. Co., were awarded to 
Elizabeth C. Patton and Ernest J. Kison 
The Uncas Mfg. Co. scholarship went to 
Lillian Ossipoff. 


E. W. MacAllister Has Post With 
Harvey & Otis, Inc. 


PROVIDENCE.—Ellis W. McAllister, who 
for many years was vice-president of 
Irons & Russell, emblem manufacturers 
of Providence, is now treasurer and gen- 
eral manager of Harvey & Otis, Inc., 
Providence, manufacturers of fraternal 
and school emblems. To this old firm, 
which was organized in 1884 and incorpo- 
rated in 1934, Mr. MacAllister brings a 
long experience in the emblem business. 
Fred Otis is president; William Otis, vice- 
president, and Samuel Otis, secretary. 
Mr. MacAllister is a former president 
and director of the Jewelers Board of 
Trade, and a former director of the New 
England Manufacturing Jewelers and 
Silversmiths Association. He has a num- 
ber of progressive ideas tending to the 
improvement of the emblem business. 
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GRAU & HUBER 


Manufacturing Jewelers 
Diamond Setting 
Special Order Work 
Watch and Jewelry Repairing 
Engraving and Carving 
Of All Kinds 
Founded 1918 


416 CLARK BUILDING 
PITTSBURGH, PA. 


Telephone: ATlantie 1465 








HEEREN & CO. 


SPECIAL ORDER WORK 


GOLD & SILVER 


PLATING 
JEWELRY REPAIRING 


New Location 
603 Manufacturers Bldg. 
530 Duquesne Way, Pittsburgh, Pa. 














ANNOUNCING 
THE PRESENTATION OF TWO 
IMPORTANT LINES FOR THE 
1937 FALL TRADE. 


Queen Quality 
TOILETWARE 


DESIGNS AND CASES WILL PLEASE 
YOU — PRICES WILL SURPRISE YOU 


RADIOS 

27 NEW MODELS AND COLORS 
$10.00 to $59.50 

INCLUDING FLOOR - MODELS 
THE SENSATION OF THE 

CHICAGO SHOW 
SEE OUR SALESMAN OR WRITE FOR 
INFORMATION 














THE SAMUEL 


WEINHAUS 


COMPANY 
720-722 PENN AVE., PITTSBURGH, PA. 














PITTSBURGH: 


Walter M. Bonn, treasurer of M. Bonn 
Co., Inc., 713 Penn Ave., has returned 
from a buying trip to New York. 


A. Zimamon, New Kensington, Pa., re- 
tail jeweler, is adding new fixtures and 
redecorating the interior of his store. 

Abe Levinson, Charleroi, Pa., retail 
jeweler, was in Pittsburgh recently on a 
buying trip. 

Harry Landaw of Landaw Bros., Clark 
Building, has returned from an extended 
trip through West Virginia. 

Clay DeWeese of Sidney, Ohio, is now 
in charge of the newly opened Thomas 
Jewelry Store at Bryan, Ohio. 

James J. Gluck has taken quarters at 
315 Clark Building, where he is handling 
a line of jewelers’ and watchmakers’ sup- 
plies. 

R. W. B. Roe is now located at 305 
Clark Building where he represents Louis 
Sickles, Philadelphia, and Ramel Mfg. 


| Co., New York. 


N. P. Landay and David Finn, of Lan- 
day & Finn, wholesale jewelers, Clark 
Building, have returned from the East 


| where they purchased Fall merchandise. 


Chester G. Hall and J. C. Keppie, Hall 


| Bros. Co., Inc., Clark Building, have 


returned from a vacation spent along the 
Atlantic coast. 

Sam Goodman, of McKeesport, is pre- 
paring to move to a new location. Busi- 
ness is brisk there because of the activity 
of the steel mills. 

Samuel A. Meyers, Washington, Pa., 
retail jeweler, has organized the Darling 
Jewelry Company, Inc., and opened a 
new store, under that name, in Erie, Pa. 

George Niesslein, for many years a 
watch-maker in the Westinghouse Build- 
ing of this city, is now engaged in a 
similar capacity with Frank Lincoff, re- 
tail jeweler, of Weirton, W. Va. 

Marion Skaggs, for many years asso- 


| ciated with G. W. Loar Jewelry Co., of 


Grafton, W. Va. has opened a new 
jewelry store in Elkins, W. Va., where 
he now resides with his family. 

W. D. Bertini, special representative 
of the International Silver Co., Meriden, 
Conn., and Mrs. Bertini, were dinner 
guests recently of William Grafner, of 
Grafner Bros., Liberty Ave., a distribu- 
tor for the International line. 

A new jewelry store is being opened 
at 421 Chillicothe St., Portsmouth, Ohio, 
by Roberts & Company, credit jewelers. 
A five-year lease for the location has been 
signed by M. Schusterman of Zanesville, 


| head of the company. Mr. Schusterman 


plans to install a new front and remodel 
the interior of the store. 


Emil Freyer, president of Samuel Wein- 
haus Co., Inc., 720 Penn Ave., and his 
son, Albert E. Freyer, have returned 
from Providence, R. I., were they at- 
tended the National Wholesale Jewelers’ 
Association meeting. The younger Mr. 
Freyer was elected to the executive com- 
mittee. 

D. H. DeNardo, Braddock, Pa., jeweler, 
is receiving the sympathy of the trade 
because of the recent death of his mother. 
Mr. DeNardo is making a number of 
changes in his store, which includes a 
new lighting system and complete re- 
decorations. He is also modernizing his 
wall cases. 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 


SPECIALIZING 
IN 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 








WATCH MATERIALS 


JEWELRY SUPPLIES 
il 
We carry a complete line of 


all genuine American and 
Swiss watch materials. 


VTF—BB—KK and GS 
Watch Crystals 


LANDAW BROS. 


406-7 Clark Building Pittsburgh, Pa. 











C. F. HILLEGAS 


Expert Jewelry Engraving 
Ring Carving and Designing 


415A Clark Bidg., Pittsburgh, Pa. 
COurt 6688 


























GOLD and SILVER 


Scrap and Wastes 


PURCIHASIEID 


Highest cash rates, by as- 
say or over the counter. 
Get cash for your scrap 
promptly. This is the only 
complete gold refinery op- 
erated in this section of 
the country. 
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GOLD, SILVER, PLATINUM, alloys 
and KARAT GOLDS, etc., furnished. 
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Peter Muller-Munk, associated profes- 
sor of industrial design of Carnegie In- 
stitute of Technology in Pittsburgh, is 
exhibiting specimens of metal craft of his 
fesign in the United States pavilion at 
the Paris Exposition. Prof. Muller-Munk 
ontributed a _ chalice, centerpiece and 
meat platter, all fashioned from sterling 
silver. 

One of the recent laws enacted by the 
Pennsylvania Legislative Assembly af- 
fects pawnbrokers, who must now be li- 
censed, pay a fee of $1000 per store and 
post bond of $2000. The new law limits 
interest to 6 per cent a year; two per 
cent per month for the first three months, 
one and a quarter per cent a month 
thereafter. The act becomes effective 
Ost 4. 

Ben Vey, 77, who spent half a cen- 
tury in the jewelry business on the North 
Side of Pittsburgh, died June 1, in the 
Suburban General Hospital, Bellevue. 
Mr. Vey was a member of Alleghany 
Council No. 285, Knights of Columbus, 
the Holy Name Society and Branch 3, 
Knights of St. George. He leaves five 
sons, Elmer, Joseph, Benedict, Eugene and 
Charles Vey, all of Pittsburgh. 

Climaxing several years effort by the 
Pennsylvania Optometric Association, a 
bill prohibiting price advertising and the 
setting up of temporary offices by op- 
tometrists, was signed by Gov. Earle, 
May 25, and goes into effect July 1. The 
action is of unusual interest to jeweler- 
opticians, particularly many of the credit 
jewelry houses, because of the large news- 
paper advertising campaigns employed. 

Handel’s Credit Jewelry Store is now 
ocated at 1060 Market St., Wheeling, 
W. Va., in the building formerly occu- 
pied by the C. D. Kenny Co. The entire 
tirst floor of the building has been com- 
pletely remodeled and a modern up-to- 
late front has been installed. Attractive 
oriental walnut woodwork and display 
fixtures, with walls finished in a sky blue 
tint, give the store a very attractive ap- 
pearance. James Handelsman is the pro- 
prietor and the formal opening took place 
June 11. 

Henry Wilkens & Co., Inc., credit jew- 
elers, 615 Liberty Ave., held the formal 
opening of its new store in Homestead, 
8th Ave. and Ann St., June 2. This is 
the fourth Wilkens store to operate in 
the Pittsburgh district, other stores being 
located in East Pittsburgh and Ambridge. 
Che exterior of the n w store is of black 
Carrara glass trimmed in natural metal, 
and fixtures and show cases were installed 
by C. Proessler & Son of this city. Gus 
Bastheim is the president of the com- 
pany and Louis Silberman general man- 

ager. 


FREDERICK F. LANG 


PITTSBURGH, PA.—Frederick F. Lang, 
65, vice-president of Gillespie Bros., Inc., 
Jenkins Arcade Building, and active head 
of that firm, died Sunday, June 13, at his 
home, 3634 Brighton Road, North Side, 
Pittsburgh. He had been ill since shortly 
after the first of the year, when he con 
tracted influenza, which developed into 
pleurisy. 

“Fred” Lang, as he was known in the 
trade, entered the employ of Gillespie 
Bros. in 1896, when that firm was situated 
in the Park Building. Before that, he had 
been associated with Heeren Bros. & Co 
Mr. Lang was a life-long resident of 
Pittsburgh and during the past 41 years 
had been continuously associated with the 
Gillespie firm. 
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Schoppy Is New Head of N. J. Retail Jewelers’ Association 


Le cy 








Garden State jewelers dining at recent Atlantic City convention. 


Newark, N. J.—Under its new form of 
government the New Jersey Retail Jewel- 
ers Association elected William Schoppy, 
Atlantic City, president, at an executive 
meeting, held at Hotel Douglas, June 15. 
Others elected were: L. J. Rad, Union 
City, vice-president; George Fort, Tren- 
ton, secretary, and Bertrond A. Weber, 
Ridgewood, treasure! 


JOSEPH P. HARTNETT 

Joseph Patrick Hartnett, vice-president 
and director of Cartier, Inc., 653 Fifth 
Ave., New York, died suddenly, May 29, 
at his home in Pelham, N. Y., after a 
very active life, at the age of 75. 

Mr. Hartnett taught school in Council 
Bluffs, Iowa, and later was secretary- 
treasurer of the Rumsey Mfg. Co., St. 


/ 





JOSEPH P. HARTNETT 


Louis, Mo., manufacturers of plumbing 
until 1917 when he came to New York to 
become general manager of Cartier 
When the firm was incorporated in 1919 
he was elected to the presidency, in which 
capacity he continued until 1926. He was 
active in the business until his death 

The deceased had always been active 
in civic, religious and charitable activi 
ties. During the war he was a membet 
of the draft board in St. Louis As 
supreme chief Sir Knight he headed the 
Kn-ghts of Father Matthew, a Catholic 
temperance organization and was active 
in the affairs of the St. Vincent de Paul 
Society He was a director of the Fifth 
Avenue Associaton and a member of the 
Merchants Association and president of 
the Irish-American Society. He was presi 
dent and director of the Jaeger Watch 
Co. and a director of the European Watch 
and Clock Co 

His widow, three sons and three daugh- 
ters survive 


93 


Other trustees, elected at the annual 
convention, held at Atlantic City, May 
23-25, are Louis Haimann, Morristown; 
H. V. Paul, Newark; Arthur C. Reichel, 
Union City; Joseph Imbelloni, West New 
York, and Carl Lund, East Orange. 

It was decided to invite A.N.R.J.A. to 
New Jersey for its 1939 convention. 


FREDERICK W. SCHULER 

PHILADELPHIA.—Frederick W. Schuler, 
founder of the Philadelphia College of 
Horology, died suddenly at his home in 
Elkins Park, June +. Born in Germany, 
Mr. Schuler came to this country as a 
young man and founded the school in 
1894, remaining as its active head until 
1917 when the college was sold to Arthur 
I. Johnson, a member of the faculty since 
1904, and now principal of the institution 

Well known to jewelers throughout the 
United States, Mr. Schuler was recog 
nized as an authority on escapements and 
wrote a number of tracts and lectures on 
the subject. More than 3000 pupils studied 
under his direction during his association 
with the college. 

After 1919, Mr. Schuler joined the 
faculty of the Widener Industrial School 
in this city, teaching watchmaking to 
crippled students. He continued in this 
capacity until his death. He formerly was 
a staff correspondent on horology for 
The Keystone. 


SAM STEINBERG 

La Porre, INp.—AII of La Porte’s jew- 
elry stores closed the afternon of May 
24 during the funeral of Sam Steinberg, 
53, owner of Steinberg’s Jewelry Store, 
who died May 22 from a rare blood dis- 
ease. He began business here 31 years 
ago, moving 16 years ago to the firm’s 
present location, 516 Lincoln Way. He 
was a member of many fraternal and 
civic organizations. 


PITTSBURGH 
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terling 
by STIEFF 





Nothing quite so refreshing, on a hot sum- 
mer day, as an ice cold drink served in 
Stieff Sterling. 


0850 Pitcher $45.00 

Capacity 5 Pt. Approximate Weight 23!/, Oz 

0700 Beverage Cup . $8.50 
Approximate We 

0100 Tray 12 $30.00 
Approximat Ww } 

Iced Tea Spoon $2.25 


If your city has no Stieff agent, write for 
full details TODAY. 


THE STIEFF COMPANY 
BALTIMORE, MD. 











ALL LINES 
LEAD TO 


ENGEL’S 


And ENGEL'S New 
1937 FALL LINE 
LEADS ALL—— 


Soon our 





salesmen _ will 
bring to you the best line 


we have ever assembled. 


Wait for it!!! 





INC. 
BALTIMORE, MD. 














BALTIMORE 


Emanuel Kohner, associated with Max 
Kohner, 104 W. Fayette St., has returned 
to his desk after an illness of several 
weeks at Sinai Hospital. 

John William Price, 70, who was in 
the retail jewelry business in Thayer, 
Mo., until illness forced him to retire 
several months ago, died at his home, 
near Thayer, May 27. 

William Byrd Parrish, 71, who was in 
the jewelry business at 120 S. 4th St., 
Paducah, Ky., until illness forced his 
retirement, died June 1 after an illness 
of eight months. His widow and a son 
survive. 

Mrs. Carolyn Atherton, buyer of the 
jewelry department of the Hecht Co., 
Washington, D. C.; A. Levy, of Dalton 
& Co., Petersburg, Va., and Fred R. Saum, 
jeweler, of Hagerstown, Md., were in 
Baltimore recently on business trips. 

The Elgin National Watch Co. has in- 
stalled an artistic neon sign and electric 
clock here at the headquarters of J. En- 
gel & Co., Hopkins Pl. and Baltimore St. 
The sign, two by fifteen feet, located on 
the city’s principal street, can be seen 
at night for many blocks. 

James A. Cayce, president of the B. H. 
Stief Jewelry Co., Inc., 214 6th Ave., N., 
Nashville, Tenn., sailed from New York, 
May 20, for Nice, France, where he 
ofhciated as sergeant-at-arms at the con- 


vention of Rotary International, June 
4-12. 

Leon Engel, of J. Engel & Co., is on 
a business trip in the South. Jay G. 


Engel, of the same firm, has returned 
after a Southern business trip. George 
Schafer, of the same staff, has returned 
after a successful six weeks’ trip in Vir- 
ginia, North and South Carolina and 
Tennessee. Mr. Schafer reported busi- 
ness conditions good. 

Friends in Baltimore of Leon A. Tas- 
hof, of Washington, D. C., trading as 
the New York Jewelry Co., have been 
advised that early in July the firm’s busi- 
ness will be removed from 721 Tenth St., 
to 727 Seventh St., N.W., Washington. 
Mr. Tashof will have larger quarters on 
a more prominent business street and will 
install new fixtures and lighting arrange- 
ment. 

Mrs. Emma B. Mulford, owner and 
president of the Mulford Jewelry Co., 6 
S. Main St., Memphis, Tenn., since the 
death of her husband, J. N. Mulford, six 
vears ago, died May 28 at her home, 52 
S. Evergreen. She took an active interest 
in the business, founded 55 years ago by 
her husband, until her illness several 
weeks before her death. A niece, Kath- 
leen Harwell, was left all her real estate 
and all of her stock in the jewelry store. 

Jewelers throughout Maryland reaped a 
harvest of business during June, generally 
asserting that the June business was the 
best in seven years, and general condi- 
tions were reflected in the tremendous 
amount of advertising of watches and 
jewelry in the newspapers. Local and 
national advertising campaigns unques- 
tionably had a tremendous effect and 
caused a positive revival of jewelry giv- 
ing. Many jewelers have been obliged 
to keep their stores open at night to ac- 
commodate their trade. 

Edward S. Dawson, one of the pioneer 
jewelers of Baltimore, and head of the 
old established firm of Edward Aker’s 
Son, 6 Pratt St., died June 14 at his home, 
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2447 Maryland Ave., after an illness ot 
several weeks. Mr. Dawson was 72 year; 
old. He was a native of Snow Hill 
Md., and had been associated with th 
Aker’s firm for nearly 50 years. Hun 
dreds of Eastern Shore boat captains 
bought their watches, marine clocks and 
jewelry from the Aker’s firm. Mr. Daw 
son is survived by his widow, Mrs. Leo 
nora Akers Dawson, whom he marrie 
30 years ago. 


Georgia Jewelry Stores Assessed 
Under Chain Store Tax 

ATLANTA, GA.—Every retail jewelry 
store in Georgia must pay the $2 annual 
chain store tax on individual stores, it 
has been announced by Morgan S. Belser 
head of the chain store tax division of the 
Georgia State Revenue Department. If 
there are two stores in the chain, the tax 
will be $10 on the second store; if three, 
$15 on the third, and so on until the tax 
comes to $200 per store on stores Ove! 
40 in a jewelry store chain. Half of the 
tax, for the latter half of 1937, is due 
and payable July 1. Indications are that 
chain stores in the state will not contest 
the law or tie up collections by legal 
procedures. me 


KIMBERLY JEWELRY CO. MOVES 

ATLANTA, GA.—The Kimberly Jewelry 
Co., which has been located in the At 
lanta Savings Bank Building, 84 Peach 
tree St., for the past eight years, is mov- 
ing July 2-4 to new quarters on the top 
floor of the Volunteer Building, at Peach 
tree, Broad and Luckie Sts. This firm has 
developed from a one-man concern to 
one employing 25 experts and from one 
room to a suite of 11 ofhces and work 
rooms in its new location. C. C. Kimberly 
is president and proprietor of the com 
pany, which is one of the largest manu 
facturing and jewelry repair houses in th 
Southeast. sae 


TENNESSEE R. J. A. REELECTS 

NASHVILLE, TTENN.—The Tennessee Re 
tail Jewelers Association, meeting here 
May 20, re-elected its offcers and again 
selected Nashville as the place for the 
1938 convention. ‘The officers are: C. C 
Breese, Franklin, president; D. E. Diddle, 
Johnson City, vice-president for East Ten 
nessee; L. E. Bush, Nashville, vice-presi 
dent for Middle Tennessee; L. P. Jack- 
son, Jackson, vice-president for West 
Tennessee, and D. M. Meeks, Dyersburg, 
secretary. 


WILLIAM R. BELL, SR. 

MURFREESBORO, —TENN.— Funeral was 
held June 1 for Wm. R. Bell, Sr., 79, 
jeweler in this city for 50 years, who 
died the previous day. Mr. Bell was 
active at his work until a week before 
his death. His wife, six children and 
six grandchildren survive. Services were 
conducted from his residence on East 
Main St. 


HUTCHESON TO EVEREDY 


FREDERICK, Mp.—Ray Rice Hutcheson is 
now associated as resident designer for 
the entire line of chrome cooking utensils 
and Evercraft gifts made by the Everedy 
Co. The firm will show its new products 
at the New York Housewares Show, July 
11 to 17. 
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Firm to Discontinue Claim That 
Crucifix Ring Brings Luck, 
Happiness or Health 


WASHINGTON, D. C.—Discontinuance of 
allegedly false and misleading advertis- 
ing in the sale of rings and watches 
has been agreed upon through stipula- 
tions entered into with the Federal ‘Trade 
Commission. 

David R. Siegel, trading as Bedevere 
Products Co., New York, in selling a so- 
called crucifix ring, agreed to discontinue 
advertising that such ring is responsible 
for the good luck, happiness or health of 
the purchaser, that it was created by a 
Spanish goldsmith, and is guaranteed 
14-K gold shell, when such is not a fact. 

Earl Hall, trading as United Watch 
Co., Minneapolis, stipulated that he will 
cease using the words “railroad,” “jew- 
eled” and “gold-plated” as descriptive of 
his watches, which, respectively, the Com- 
mission said, are not of the type possess 
ing the accuracy and durability generally 
required of watches used by railroad 
workers; do not contain jewels or the 
number of jewels indicated, and have a 
plating of gold of a thickness of less than 

1000 of an inch on the outside and 
1/1000 of an inch on the inside. Hall 
also will discentinue selling used watches 
as new without definitely informing cus- 
tomers that such watches are second-hand, 
rebuilt or reconditioned. 


Atlanta Jeweler’s Mother Slain by 
Former Chauffeur 


ATLANTA, GA.—Friends of J. D. Fluker, 
with the Jewelers’ Supply Co., 84 Peach 
tree St., will sympathize with him in the 
tragic death of his mother, Mrs. Adele 
Fluker, which occurred May 29. Mrs. 
Fluker was stabbed and beaten to death 
by a former colored chautteur following 
an argument over 75 cents which the 
chauffeur claimed was due him. Her body 
was then stuffed in the china closet of 
her home, and the home set on fire. The 
chauffeur was captured in the Fluker car 
and confessed the crime. Mrs. Fluke: 
was also the mother-in-law ot George R. 
Newton, president of the Jewelers’ Supply 
Co. 


ALMA T. TAPPAN 

SHERMAN, Tex.—Mrs. Alma ‘Taylor 
l‘appan, wife of M. H. Tappan, a jeweler 
of this place, died May 24 at a sani- 
tarium. She had been in poor health for 
a number of years. A member of a pio 
neer Texas family, Mrs. Tappan was 
born in Kaufman County, the daughter 
of Mr. and Mrs. George B. Taylor. She 
had been a resident of Sherman for the 
last 12 years and was identified in the 
church work and social circles of that 
city. Surviving are a husband, a step- 
son and a sister, Mrs. Paul Bond. 





JEWELERS' SUPPLIES 
Genuine American Watch Material 
Complete line of all Swiss Material 

B.B. Glasses—Flexo U.B.C. 
Tools and Findings 
Westclox Products 
JOHN A. TSCHANTRE 
25 N. Liberty St. Baltimore, Md. 














THE JEWELERS’ CIRCULAR-KEYSTONE 
for July, 1937 


| 








and the SOUTH: 


$10,000 Bond for Jewel Thief Held 
at Washingon Under National 
Stolen Property Act 


One of the country’s most sought after 
jewel thieves, Jewell Ashby Gould, is 
being held in Washington, D. C., to face a 
charge of transporting stolen jewelry 
across state lines, after being arrested in 
New York City by Federal Bureau of 
Investigation agents on May 6, after a 
hunt extending since November, 1935. 

Following his arrest in New York, 
Gould was identified, police said, as a 
member of a gang which killed Max 
Silverstein, New York diamond salesman, 
who was found strangled in an empty 
room at 83 Canal St., to which he had 
been summoned by telephone to show his 
merchandise on Dec. 11, 1934. The dia- 
monds, valued in excess of $6,000, were 
missing. 

At a police line-up after his recent 
arrest Gould is said to have been identi- 
fied as one of the two men to whom the 
room had been rented. At the same line- 
up he was pointed out as the perpetrator 
of 36 daylight robberies in homes in West- 
chester, Connecticut and New Jersey. 

When arraigned before District Su- 
preme Court Justice Gordon, in Washing 
ton, D. C., on a charge of the violation 
of the National Stolen Property law, June 
17, he entered a plea of not guilty His 
bond was fixed at $10,000. If indicted 
in New York Gould may be turned ove 
to the metropolitan authorities tor prose 
cution. 


Texas R.J.A. Holds Series of 
Round-Table Meetings 


AustTIN, TEX laxation and matters of 
legislation affecting Texas jewelers were 
discussed at the first of a series of six 
meetings of the Texas R. J. A., held 
here, late in May. Speakers were Lieut. 
Gov. Walter Woodul, Secretary of State 
Edward Clark and Rep. J. M. Heflin. 
The next meeting will be held July 18, 
at Galveston 


ADS LAUD WAYNESVILLE STORE 

WAYNESVILLE, N. C.—Chandler & Co. 
in connection with the opening of its 
modern new store on Main St., June 3 
conducted an intensive one-day adver 
tising campaign in the Waynesville 
Mountaineer The firm, together with 
others of the town which extended con 
gratulatory 
inches of advertising space, in return for 
which considerable editorial notice was 


messages, used 239 column 


given to the event. 


JACOB KLAR 

Fort WortH, Tex.— Jacob Klar, 52, 
jewelry store operator here for the past 
25 vears, died June 11 at his home, 2400 
Mistletoe Blvd., after a year’s illness. He 
was a member of the firm of Wolf & 
Klar, 1505 Main St., a Mason and a 
Shriner. His widow, four daughters and 
two sons survive. 


Lorain, On10o—H. P. Nielsen Sons, 419 
Broadway, oldest jewelry store of the city, 
celebrated its 60th anniversary on June 4 
with an open house party. 
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SPECIAL ORDER WORK 
REPAIRING 
GOLD AND RHODIUM 
PLATING 


We specialize in College Jewelry 
—Rings, Pins, Belts and Buckles 


enkins 


20 W. REDWOOD STREET 
BALTIMORE, MD. 





104-106 WEST 

FAYETTE STREET 
BALTIMORE, MD. 

“AN INSTITUTION 
of DEPENDABILITY” 


ESTABLISHED 1885 











‘ALBERT S. SMYTH CO. 


5 HOPKINS PLACE, BALTIMORE, MD 





STERLING SILVER © 
HOLLOWWARE 





A. G. SCHULTZ CO., Inc. 





REPAIRS 423 E. LOMBARD ST. 
REPRODUCING BALTIMORE, MD. 
REPLATING Inquiries Invited 


U. S. JEWELRY CO. 


WHOLESALE JEWELERS 
BALTIMORE & LIBERTY STS. 
BALTIMORE, MD. 


e 
DISTRIBUTORS FOR 


NICHOLL ELECTRIC SHAVER 
ELGIN WATCHES 
WESTCLOCKS - INGERSOLL 
INGRAHAM - NEW HAVEN 
PLYMOUTH 
CLOCKS & WATCHES 


e 
IMPORTERS OF 


EASTON WATCHES 























— TRY US — 
FOR PROMPT EFFICIENT SERVICE 


J'LRY REPAIRING—DIAMOND SETTING 


ENGRAVING 
KAPLAN ENGR. & MFG. CO. 


BALTIMORE & LIBERTY STS. 
BALTIMORE, MD. 


























Which Case Fepaning 
OUR WORK COSTS NO MORE THAN 
ORDINARY WORK o 


BECKER-HECKMAN CO. 
28 E. Madison St. 


CHICAGO, ILL. 





(;) USE site 
NEWALL <i 
“Quality” Findings 


Your Wholesaler has them. 








CENTRAL WATCH CO. 


WATCH REPAIRING FOR THE TRADE 
Best Workmanship at Lowest Prices 


Prompt Service 
5 South Wabash Ave. CHICAGO, ILL. 








( SILVER 


: CHROMIUM] 
PLATINUM 


iatia | SILVERWARE | 23% 





Replated Renmelined 


SWARTZ & CO. 


10 S. Wabash Ave. Chicago, Ill. 


Relined Repaired - 














SIMON BROS. 


Watch Repairers for the better 
trade since 1910. 

References from best concerns in 
the trade. 


5 S. WABASH AVE. CHICAGO 








McRAE & SHAW 
168 N. Michigan Ave. 
CHICAGO, ILL. 


Originators of 
‘THE OLD TATTLER" RADIO PROGRAM 
"EXCLUSIVELY FOR JEWELERS" 








Wuen You TuHink Or 


FINDINGS 


THINK OF 


FULLER 


ORDER FROM YOUR JOBBER 

















An inexpensive 
way to improve 
DISPLAY 
WINDOWS 


Camden Artcraft Co 
i 160 N. Wells St. 
= ‘ CHICAGO 





VALANCES 


Send Glass Sizes for 
Samples and Designs. 
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CHICAGO: 


H. J. Lumsen, jeweler in the Heyworth 
building, has recently established his busi- 
ness in larger quarters in room 1702. 

Charles Brown, jewelry buyer for Stein 
& Ellbogen Co., remained in the East 
some time after the N.W.J.A. convention. 

Clifford Falldin, S. H. Clausin & Co., 
Minneapolis, spent several days in Chi- 
cago on business last month. 

George J. Klinick, of Heller-Hope Co., 
spent several days in Chicago last month 
calling on the trade. 

Benjamin M. Engelhardt, who has been 
associated with the diamond business for 
many years, will be connected with A. & 
J. Roselaar, Inc., from July 1. 

Walter Heurich, well known retail 
jeweler at 4026 Milwaukee Ave., was 
elected a director of the Triangle Lions 
Club. 

S. A. Peck & Co., jewelers located in 
the Pittsfield building, have moved to 
room 817, where they have larger and 
more commodious quarters. 

A. W. Levy, Chicago manager for Star 
Watch Case Co., made an extensive busi- 
ness trip to cities of the Middle West 
last month. 

Fred Whitney, manager of the Chicago 
ofice of Hadley & Co., spent most of 
last month at the factory and in the 
East. 

Fred Haller, representative of Wm. C. 
Greene Co., was accompanied by Mrs. 
Haller on his trip to the factory at Provi- 
dence last month. 

O. D. May, formerly of May & Malone, 

is now located in suite 1608 of the Hey- 
worth building, operating as O. D. May 
& Co. His formal opening was on June 
Ls. 

Dave Felsenthal, of Hart Jewelry Co., 
accompanied by his family, is spending a 
three weeks auto vacation. He went by 
way of Washington and New York, 
through New England and Canada. 

Mrs. Nannie B. Barney, 66, mother of 
Allan F. Barney, who represents Gruen 
Watch Co. in Chicago, Detroit and 
Toledo, died at her home here on June 
12 after a brief illness. 

C. A. Lundquist, of Geo. H. Fuller & 
Son Co., and manager of the Chicago 
office, returned last month from Pawtucket 
where he attended a conference of execu- 
tives and salesmen. 

Ted Sachs, vice-president of Gruen 
Watch Co., spent several days in Chicago 
last month calling on friends in the trade 
and visiting their representative. Allan 
Barney. 

J. T. Montgomery, president of M. A. 
Mead & Co., spent two weeks in the East 
on pleasure and business following the 
convention of wholesale jewelers at Provi- 
dence. 

Max Cohn, Arsea Sales Co., returned 
last month from an extensive business trip 
south and west, and his associate, Her- 
man Rubin, is now making a trip through 
the Middle West territory. 

John H. Detrich, silverware distributor, 
37 S. Wabash avenue, and Mrs. Detrich 
drove to New Jersey last month to visit 
relatives and will visit in New York and 
at the Oneida, Ltd., factory before return- 
ing home. 

Emil Noel, wholesale jeweler located 
in the Heyworth building, who was con- 
fined to the hospital several weeks re- 
cently after an operation for appendicitis, 
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is reported on the way to complete re 
covery. 

Arthur Manheimer, of Manheime: 
Watch Co., who was elected president of 
the National Wholesale Jewelers Associa 
tion at their convention in Providence, is 
spending two months with his family ai 
their new summer estate, “Watchmere, 
on the coast near Cohasset, Mass. 

Milton Weill, of Arrow Mfg. Co 
Hoboken, N. J., called on the trade here 
and visited the firm’s Chicago manager 
George Boergerhoff. Mr. and Mrs. Weil! 
sailed from New York by way of the 
Panama canal to California and returned 
here and home by airplane. 

Fred Gottlieb, Frederick M. Gottlieb & 
Co., sailed on the Washington from New 
York June 30 to visit the firm's office in 
Amsterdam. He was accompanied by his 
wife and will spend a vacation in Switz 
erland, Vienna, and Budapest after his 
buying is concluded, returning to Chicago 
the last of August. 

Two Negro gunmen entered the store 
of M. Kople & Son, 809 E. 47th St., June 
1 and escaped with 25 wedding rings and 
75 watches, 32 of which were in the store 
for repair. They forced Dennis Kople, 
alone in the store, to the back room, bound 
him and taped mouth and eyes. Mr. 
Kople valued the stolen merchandise at 
about $1800. 

Mr. and Mrs. Ferdinand Wolfson, of 
San Francisco, spent a few days in Chi 
cago, returning from a business and 
pleasure trip which included India, 
Europe, and New York. They left home 
February 16 and spent a month in India 
where Mr. Wolfson bought star sapphires, 
in which he specializes in his precious 
stone business. 

Joseph J. Broucek, who succeeded to 
the business of C. T. Gustafson & Co. 
a few years ago, has liquidated this busi- 
ness and is associated with Ed. Cain & 
Co., in which company he has purchased 
an interest. Mr. Broucek will continue 
to cover his same territory and in addi- 
tion will have charge of the jewelry de- 
partment of the Cain company, enabling 
Mr. Cain to devote more time to the 
diamond and ring departments. 

Miss Gene Hammerberg, 18-year-old 
daughter of Axel Hammerberg, jeweler 
at 7 W. Madison St., died suddenly early 
June 5 while she slept. She had returned 
home from a party about midnight and 
when her father and mother left that 
morning she was not called; they were 
summoned home later by another daugh 
ter. Miss Hammerberg was to have 
graduated from Oak Park High School 
the following week and had been awarded 
a scholarship in Knox College. 

The Silver Corner, Inc., opened June 
19 in quarters occupying the entire second 
floor of 31 N. State St., which was massed 
with flowers from friends and well wish- 
ers. It is perhaps the largest exclusive 
silver retail store in the country. Its line 
consists of complete assortments in both 
sterling and plate in holloware and flat 
ware with a line of crystal table acces- 
sories. Officers of the company are: 
President, Mooney Weinstein, of B. Wein 
stein Co.; vice-president and secretary, 
Chester Schultz; treasurer, Samuel Kaye 
Merchandise manager is Dave Mlasky, 
for many years with R. Wallace & Sons 
Co., and Miss Jane Feldman, formerly 
buyer for Macy’s, is assistant buyer. 
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A. E. Newmark Elected President 
at Dinner Meeting of Chicago 
Credit Jewelers Group 


CuicaGo.—The Credit Jewelers Asso- 
ition of Chicago started off another 
ar of activity the night of June 7, 
eeting in the “house on the roof” of 
Sherman Hotel for the annual dinner 
ind meeting. A. E. Newmark, of New- 
nark’s, was named for president and 
ther representative men of the trade to 
| the other offices: Harry J. Iglow, of 
Wolf's Jewelry Stores, vice-president; 
Ben Halprin, Charles Co., Inc., secretary; 
L. Litt, of Litt Jewelry Co., Inc., treas- 
irer, and Hugo Marks, of Marks Bros., 
lewelers, Inc., Charles Baumrucker, Jones 
& Baumrucker Co., Inc., and L. L. Ko- 
sinski, Edward Alberti, Inc., members of 
the board of directors. 

About 70 members, their largest at- 
tendance, and several guests were pres- 
ent when Retiring President William E 
Renich called the meeting to order. The 
membership is now the largest in the 
history of the organization. 

[he newly elected ofhcers all made 
short talks and pledged their efforts in 
vehalf of the organization and trade dur 
ing the year, including the months until 
September during which there will be no 
monthly meetings. Harry Iglow then pre- 
sented to the retiring president and Mr. 
L. L. Kosinski, suitable gifts in recogni 
tion of their service and both responded 
with expressions of appreciation. 

William Gibson, president of the Na- 
tional Credit Jewelers Association, was 
present and gave a glowing account of 
the condition of that organization in- 
luding the fact that they have enrolled 
nearly 170 new members during the past 
year, have a very substantial cash bal- 
ince, have sold all but seven of the ex- 
hibit spaces for the convention in Chi 
ago in September and expect to have 
the largest convention in their history 

Tom O'Connell, Elgin National Watch 
Co., and Claud Wheeler, JEWELERS’ CiRcU- 
AR-KEYSTONE, were called upon to speak 
for the visitors present, after which space 
vas cleared for entertainment 


Wholesale Jewelry Improvement in 
April Tops All Trades 


WASHINGTON, D. C.—The jewelry 
vholesaling group led all trade groups 
n trade improvement in April last as 
ompared with April, 1936, according to 

joint statement issued by the Bureau 
f Foreign and Domestic Commerce and 
the National Association of Credit Men. 
\ll the wholesale groups showed im- 
rovement, ranging from 6.9 per cent for 
farm products to 57.8 per cent for 
ewelry. 








Good Motion and Better Timing 
Sure results when you use 
SANDSTEEL QUALITY MAINSPRINGS 
For American or Swiss Watches 


Crosscurved Construction gives them More 
Power and Lasting Resilience 


Made in U. S. A. by Specialists 
WATCH-MOTOR MAINSPRING CO., INC. 
145 Hudson St. New York City 


Order from any first class material house 
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Shortstop’s Tumble Into Lake 
Delays Ball Game at 
Cincinnati Outing 


CINCINNATI. With an attendance of 94, 
the annual outing of the Cincinnati 
Wholesale Jewelers & Manufacturers 
association in conjunction with the Town 
Criers at Ryland Country Club, was a 
huge success. 

Highlight was the ball game between 
teams selected by Norb Mehan and Maury 
Solomon, won 25 to 7 by Solomon’s team. 
One of the features of the contest was the 
dive that Jimmy Fenstermacher took into 
the lake while trying to catch a foul over 
the left field line. He was playing short 
for Mehan’s club and mistook a group of 
pond lilies for firm ground. The game 
was delayed a few minutes while the 
shortstop changed shoes. 

In addition to the ball game there were 
those who played golf, shuffle board, 
pitched horseshoes and tennis. Doc Haert 
and Jake Litwin devoted most of the day 
to the tennis courts. Charles Grift, of the 
Greenwold Grift Co., was host to the 
groups as he is a member of the country 
club 


Ohio Watchmakers’ Trade Practice 
Committee Is Named 


CINCINNATI.—Another step to write sta- 
tutes on the law books of Ohio to embrace 
activities in the watch making and repair 
profession was made by the Ohio Watch 
makers Association, with the creation of 
a permanent Fair Trades Practice Com- 
mittee, composed of Frank Foegler, chair- 
man, Ruddy Flaxmeyer, Cincinnati; L. W. 
Heimberger and L. E. Luce, Columbus; 
M. C. Rife and B. E. Shaw, Dayton; 
M. A. Roujeux and Elmer Schneider, To- 
ledo, selected by W. H. Johnson, Toledo, 
president of the state group. 

The Horological Society of Akron is 
interested in the proposed legislation and 
will do whatever it can to assist and may 
afhliate with the state association because 
of the United Association's recent afhlia- 
tion with the Horological Institute of 
America 


Teviah Sachs Elected a Director 
of Gruen Watch Co. 


CINCINNATI. —At the recent annual 
stockholders’ meeting of the Gruen Watch 
Co., Teviah Sachs was elected to the 
board of directors, which now consists of 
Fred G. Gruen, George J. Gruen, David 
C. Jones, Benjamin S. Katz, Mr. Sachs, 
Robert A. Taft and Clifford R. Wright. 
William C. Blackham having resigned as 
vice-president and comptroller, and no 
longer associated with the company, ofh- 
cers for the ensuing year are: Fred G. 
Gruen, chairman; George J. Gruen, vice- 
chairman; Mr. Katz, president and treas- 
urer; Mr. Sachs, vice-president and 
assistant treasurer; George T. Gruen, 
secretary, and Alfred T. Reis, comptroller 


South Bend Jewelry Stores Agree to 
6 P.M. Closing Saturdays 


SouTH BEND, IND—A new schedule of 
Friday and Saturday operating hours has 
been adopted by South Bend’s six jewelry 
establishments. Stores will be open until 
9 o’clock Friday nights and will close at 
6 o'clock Saturday nights. Heretofore they 
have been open later Saturday nights. 
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WHERE TO BUY 











WATCH DIALS 





IN KEEPING 


WITH 


THE Wodeon. MODE 
KIRK-RICH DIAL CORP. 


HEYWORTH BLDG. METROPOLITAN 
LOS ANGELES, 
CHICAGO, ILL. CAL 
SEABOARD BLDG. ALLEN BLDG. 
SEATTLE, WASH. DALLAS, TEX. 


CLARK BLDG., PITTSBURGH, PA. 








PETER HENRY & SON 
WATCH CASE REPAIRING 
GOLD AND SILVER REFINING 


Prompt Service, Maximum Returns 
610 Glenn Bidg., 5th & Race Sts., Cincinnati, Ohie. 
Give us a trial. 








GOLD and SILVER 
PLATERS 
SILVERWARE — REPAIRING 


RELIABLE 
FOR—40—YEARS 


CISKE & DRESCH " 8, \2280°%.0"" 








A Short Course in Engraving for 
Jewelers 
By WM. KASSEL 
Price 50¢ 


The Jewelers’ Circular-Keystone 


239 W. 39th St., New York 














ome WATCH CO. 
USED WATCH = 
MATERIALS 


USED MOVEMENTS 1 | 


Running Condition 
Good Dials 
THE PRICE OF 
NEW MATERIALS 


-size Elgin, Waltham 
Wheels, pinions, 


$2.25—153, $3.25 
pallet forks, etc., 








or 16 size Hunting 
$1.75 15J, $2.75 
size Open Face 
73, $2.25 —15J, $3.25 
16 size Open Face 
7J, $2.00 —15J, $3.00 
18 size Htg. Elg., Wal. 
73, 75¢—153, $1.25 
18 size O.F. Elg., Wal 


—3=—NO 


901VLVD YOd ON 


} a” a for all watches. 
7J, $1.25—15J $1.75 Send sample of 
what you want! All 
Guaranteed! Remit 
only if satisfactory 


+ Htg. 
75¢— 153, $1.25 


































Where to Buy 
IMPORTED 
China and Glass 











THEODORE HAVILAND 


FINE FRENCH CHINA 
BOOTHS, LTD. 

JOHN MADDOCK & SONS 
English Earthenware 
“GENUINE QUIMPERWARE” 
All in New York Stock 
THEODORE HAVILAND & CO., Ime. 
26 W. 23rd St. New York 











JUSTIN THARAUD, Inc. 
129 Fifth Ave., New York, N. Y. 


MYOTT SON & CO., England 
ROYAL BAYREUTH CHINA, Bavaria 
CHATEAU CHINA, Czechoslovakia 
FRANCISCAN WARE, Gladding McBean & Co. 


Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 
Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 


ROYAL DOULTON 


English Bone China and Earthenware 
THOS. WEBB & SONS 
Hand made English Crystal 
IRISH BELLEEK 
The original production 


WM. S. PITCAIRN CORPORATION 
104 Fifth Ave. New York, N. Y. 


Famous the World Over 
Available from New York Stocks 
ROSENTHAL CHINA CORP., 149 5th Ave., New York 


CHINA AND GLASSWARE 
ESPECIALLY FOR JEWELERS 


in stock for immediate delivery. Great 
variety of patterns and designs. 
Wire your urgent orders. 


PAUL A. STRAUB & CO., Inc. 
Importers, 105-107 Fifth Ave., New York 














FINE 


CHINA 





ROYAL CAULDON and COALPORT 
China and Earthenware 
ROYAL CROWN DERBY CHINA 
Service plates and short lines 
WOOD & SONS EARTHENWARE 
GIBSON & SONS TEAPOTS 


EDWARD BOOTE ew vor ny: 
SHORT LINES—SERVICE PLATES 
Dinnerware from the 
Heinrich & Co. and 
Winterling Factories 
FROM NEW YORK STOCK 


Heinrich and Winterling, Inc. 
49 W. 23rd St. New York, N. Y. 


W. E. LINDEMANN 


CANDELABRA CANDLESTICKS 
STEMWARE DECANTERS 
VASES BOWLS 
GIRANDOLES LAMPS 
FROM STOCK 
225 FIFTH AVENUE, N. Y. 


Jewelry and Gems Not Likely 
to Be Banned from Free Port 


WasHINGTON, D. C.—The exemption of 
jewelry and precious stones from regula- 
tions governing the Free Port of Staten 
Island, as urged by the American Jewel- 
ers Protective Association, appears doubt- 
ful. This view, which has prevailed from 
the outset, has been strengthened by the 
position of customs police who have told 
the Foreign Trade Zone Board that pos- 
sibility for smuggling is remote. Customs 
officials feel that the protection afforded 
the port is virtually “air tight.” However, 
the Board is seeking further information 
on which to base a final decision as to 
whether it will stand by or reverse its 
decision of Feb. 10, 1936, that the law 
does not permit them to grant the exemp- 
tion requested. 

Smuggling of jewelry and gems from 
the port with the resultant loss to both 
the government and the legitimate mer- 
chants who pay duties and taxes was the 
principal argument used by President 
Rothschild of the Jewelers Protective As- 
sociation when he appeared before the 
Board Committee in Washington on May 
13 

In any event, ofhcials say the matter 
is not a pressing one and present indica- 
tions are they will proceed slowly with 
the matter. 


Hamilton Watch Co. Sells Property 
of Former Illinois Watch Co. 


LANCASTER, Pa.—Ofthcers of the Hamil- 
ton Watch Co. have announced that the 
land and buildings of the former Illinois 
Watch Co. in Springfield, Ill., purchased 
by the Hamilton Co. in 1928, have been 
sold to the Sangamo Electric Co. of 
Springfield, Ill., for an undisclosed con- 
sideration. The sale did not include the 
trade-mark, “IIlinois Watch.” 

During the depression the Hamilton 
Watch Co. found it uneconomic to oper- 
ate two plants and the Springfield plant 
was closed. Machinery, inventory and 
personnel were moved to Lancaster and 
the manufacture of certain grades of 
Illinois watches has been continued here. 

The Sangamo Electric Co. manufactures 
electric meters, time switches, etc. The 
purchased property adjoins its plant and 
home ofhce at Springheld. 


from Bronx Jeweler 


Cutting a hole through the first floo1 
from the basement, safe-crackers worked 
their way to the rear of the safe in the 
jewelry store of Max Reibstein, 2401 
Westchester Ave., The Bronx, late Sun- 
day night, June 20, and then proceeded 
to rifle it of its jewelry contents, valued 
at $12,000. The merchandise was _ not 
insured. 

The proprietor and his son passed the 
store about midnight, just about two hours 
before three men were seen running from 
the rear basement to a waiting car, carry- 
ing the loot in a burlap bag. The yeggs 
had probably been at work at the time as 
they worked at the rear of the safe and 
were not visible from the street. 


BURTON W. MOORE 


NEWBURYPORT, Mass. — Burton W. 
Moore, 59, a native of this city and 
proprietor of a silvermaking shop and 
well known for many years as a metal 
worker, died June 10 at his home. 
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Frank L. Wilson Named Head o 
Connecticut R. J. A. 


HARTFORD, CoNN.—Frank L. Wils 
Danbury, Conn., was elected to succ: 
Sturman T. Dyson, of New Britain, Cor 
as president of the Connecticut Ret 
Jewelers Association, which held its 24 
annual convention here May 17. 

Other oficers named were: Arthur ‘J 
williger, Hartford, vice-pres.dent; E) 
Weber, Meriden, secretary and treasu: 
and directors: Mr. Dyson, Gilbert Hubs 
Torrington; A. Warden Snow, Anson 
C. J. Michaels, Hartford; William 
Hawley, Bridgeport; John A. Fergus 
Norwich; Clifford Wilson, Norwi 
Samuel H. Kirby, New Haven; Frank ! 
Todd, Bridgeport, and Ralph J. Atw 
Middletown. 

Wilson A. Streeter, Philadelphia, vii 
president of A. N. R. J. A., urged s 
port of the publicity movement at 
banquet which closed the one-day sessi: 
Rev. Louis H. Johnston, Kensingt 
spoke. Kenneth N. Whatmore, advert 
ing manager of the International Silv: 
Co., gave an address on “Store Planni: 
and Display.” 


Boston Jewelers’ Club Enjoys 
Outing and Shore Dinner 


Boston, Mass.—The 49th annual out 
ing of the Boston Jewelers Club was he! 
June 24, where it has been held mar 
past years, Pemberton Inn, Hull, a 4 
minute sail down Boston harbor. ‘The 
weather was perfect—which the club h: 
learned from long experience to expec! 
for no one remembers when a_ Bosto 
outing was “rained out.” 

The afternoon was devoted to th 
usual sports. Baseball between Carey's 
“Silversmiths” and Kendall's Jewel: 
“Sluggers” was won by the former, 16 1 
14. There were potato and three-legg 
races, won as usual by Carl Lawton an 
partner, cigarette rolling and_ lightin 
contests, quoits, etc. 

A shore dinner was then enjoyed 
more than 150 members and_= guest 
Many prizes were awarded and ent 
tainment included a floor show. 

Boston jewelers already are discussi! 
plans for a golden jubilee banquet 
commemmorate the 50th anniversary 
the organization, whose membership 
representative of the important retail an 
manufacturing jewelry, silver and wat 
industry of New England. 


Where to Buy 
DOMESTIC 
China and Glass 











HAWKES CRYSTAL , 
GLASSWARE 


for discriminating 


people—WRITE 
T. G. HAWKES & CO. 


CORNING, N. Y. 
N. Y. Office: 542 5th Ave. 


bo 


LENOX 
LENOX, INC. 


OLD WaTERros®? 





LENOX CHINA 
SERVICE PLATES 
DINNERWARE 
NOVELTIES 
Made in America 


Trenton, N. 
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\SHINGTON, D. C.—Exemption of re- 
jewelers from the proposed Black- 
Connery wage and hour bill by “cleat 


explicit language’? was asked by J. 
nk Newman, of Chicago, executive 
etary of the National Association of 


Credit Jewelers, when he appeared before 
Senate and House labor committees 
June 14. 


\ir. Newman told committee members 
vould be “disastrous to our industry to 
forced to pay a fixed minimum wage 
vear round” when, he said, 80 per cent 
the yearly volume of business is done 
iring May, June, November and Decem- 

r under conditions which demand “long 

irs, good pay and highly specialized 
nployes.” 

Pointing out that under the terms of the 
| many retail jewelers would be affect 
1, particularly the large concerns and 
ail order jewelers, since they both buy 
nd sell in interstate commerce, Newman 
isserted “there can be found no prevail 
ng condition in our business which war- 
int or justify, either by labor or execu- 
ve action, interference with our labor 
nditions. 

We do not want the Labor Standards 
joard to be given authority or power 
ver our industry,” he said. “We fear 
he possibility of the imposition of con- 
litions and limitation which would be 
rummous, 


} 


‘In our opinion, if you are desirous of 
egislation with reference to our business 

ative to wages and hours we suggest 
that the only power delegated to the 
Labor Standards Board should be that of 
nitiating and conducting its own investi- 
ition and then by its order determining 
nly one thing, and that is whether or 
t the retail jewelry business is exempt 
m the provisions of this bill.” 


Wage-Hour Bill in Difficulties 


Ihe chances for passage of the Black- 
nnery wage-hour bill at this session of 
ngress are decreasing daily. Obervers 
ho a fortnight ago considered its passage 
nevitable,” now concede that the mea 
e has only a 50-50 chance at best and 
it a definite trend against the measure 
growing in momentum. 

Growing resentment against the Ad 
Nistration’s tactics, particularly the in 
asingly intense White House pressure 
cited as partially responsible for this 
nd. Coupled to that, of course, is the 
termination on the part of many legis 
tors to wind up the current session as 
mas possible to avoid Washington heat 
d to make ready for the election battles 
hich many of them face in November. 
Distributing groups may be said in gen- 
il to have assumed an attitude of 
itchful waiting with respect to the 
ge-hour bill. Rather than bear the 
gma of appearing openly hostile to a 
easure which admittedly carries some 
rthwhile objectives, these groups have 
eferred to remain quiet and have given 


] 
ly lukewarm support to the measure 


Whom Does the Bill Affect? 


lhe difhculty still seems to be the in- 
rmountable task of finding out just how 
e bill will affect them and just where 

fair labor standards board's jurisdic 
yn will end. Wholesalers and retailers 
nerally are known to feel that mail 
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Newman Asks Congressional Committee to Exempt Jewelry Stores 
From Wage and Hour Regulation 


in Proposed Black-Connery Bill ,,, 


Models Wrist Watches 
Teviah Sachs, vice-president of 
uen Watch Co., has drawn up a six 


months’ contract for a wrist watch mode 


order firms and distributors whose loca 
tions are near state lines are definitely in 
the inter-state category. But there is no 
degree of certainty as to what would be 
done about a competitor whose business ts 
purely intra-state, despite Administration 
assurances to the contrary. Presumably 
the labor standards board would be unde: 
continuous and terrific pressure to en 
compass more and more territory if the 
system were to function at all 


Safe Damaged, 3 Men Overcome 
in Gas Explosion 


New Haven, Conn.—When a sate at 
cidentally slammed shut, causing protec 
tive gas cells to explode, three employe 
of Samuel H. Kirby & Sons, Inc., 972 
Chapel St., were overcome by the fumes 
at closing time on June 9. A woman cus 
tomer was also affected by the gas. Frank 
Kelleher, one of the affected clerks, was 
unconscious for about an hour. 

The blast wrecked the interior of the 
safe, shattering all woodwork and scat- 


tering the contents. The tear gas was 
contained in two large glass vials con F 
nected by two plungers to the safe com 
bination. = ‘ 
Bay State Bans Manufacture ~ 
of Jewelry in Homes “ 


il 


Boston, Mass Jewelry is included in 
a new list of articles barred from manu | 


facture by homework under provisions of fr 
an amended statute passed by this vear’s hi 
legislature. The old law was limited in N 
scope to those engaged in the manutat to 
ture of wearing apparel but the amended 54 
statute extends the operation of the act G 
to any industry in which persons engage “ 
in their own homes th 


Staff members of the New York Fve 
ning Post became interested in Jessie 





th the wheels 


mpson when she fell beneat 
a moving train April 26. ‘Though the 
\ lelephon Co. was holding her jo 
a receptionist for her and continuing 
r pay, the Simpson family was strug 

ing to meet their heavy expenses. 

The one time beauty contest winn . 


essed with unusually lovely hands. Met 


om the Post who saw them felt these 
ands could be put to use while s 
aited for artificial legs to take hei ick 
work The idea was presented to M 
ichs, and it was not long before Ha 
oldstein, Gruen's East sales manage 
as on his way to Hackensack, N. ]., wit 
e contract for Miss Sin n to sigi 


“Jewelry Trade Is a Good Business. Boys.” Says This Father 






Above—Bud Ficken 
Right — A corner of 


the firm's attractive 
new office suite 


Fathers frequently advise their sons to 





Center—A. H. Ficken 

head of the Cleveland 

watch wholesale 

house that bears his 
name 


Above—Bill Ficken 


The A. H. Ficken firm has been 1n Dus! 


“set into some other business.” Not so ness for 14 years this month A tew 


however, .\. H. Ficken whose sons, Bill 
and Bud, grew up watches to the right 


of them, watches to the left of them, and ( 

who are now proficient aides in the bus 

ness of A. H. Ficken Co., Inc., Cleveland. Sz 
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months ago it moved from the ninth floor 
of the Citizens Building, 850 Euclid Ave 


} 


leveland, to attractively furnished and 


decorated offices on the 13th floor of the 


ame building. 

















AE earns nomenon 














YES, WE DO 


welcome shipments of 


OLD GOLD 


from new customers 


BUT 


we are even more pleased 
when customers of long 
standing continue to di- 
rect their shipments to us. 


THEY DO - 


and there is a reason. 
A trial lot will prove that 
it pays to 


SHIP DIRECT TO 
— * a 
DEE<:CO. 
PRECIOUS METALS 


Sor NOE RS })6~6hmMUANUEFACTU RE RS 
SS 
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At last a Real Watch Cleaning Machine 


BOGGS WATCH 
CLEANER 


Pat. Sept. 15, 1936 






a\\ 





~~ ba 





The combination of a REAL CHUCK, a REAL BASKET with a deep 
partitioned tray and lid. Induction motor, has NO SPARK, permits the 
use of pure gas for rinse fluids (which will not rust parts and is inex- 
pensive). By our patented eccentric method (mounted to one side of the 
jar), watch parts are always in the fluid, therefore no spots or oxides wil! 
occur, not even on the cheapest watches. Boggs’ new FOAMLESS Watch 
Cleaning Fluid is the climax. What a combination for the watchmaker who 
cares. Want to know more about it? WRITE FOR A CIRCULAR 
Three weeks’ free trial. 


No obligation to buy. Price $35.00 


DEALERS, ARE YOU AWAKE? 


C. L. BOGGS CO. 


301 Prospect Ave., San Francisco, Calif. 





_ 

















BACKGROUND 


Two men apply for a position. younger lacks. That is a long and 
| Both seem equally qualified, successful background of experi- 
| except the older man has a defi- ence. He has been proved. 
| nite “something” which the He is the one you choose. 
| 
| 


Thirty-Nine Years of Refining Service 


has given Hagstoz a background of experience—a host of satisfied 
customers which suggest your sending your next shipment of scrap 
sweepings and filings to 


T. B. HAGSTOZ & SON 


(ARTHUR T. HAGSTOZ) 


Producers of GOLD — SILVER — PLATINUM AND THEIR ALLOYS — 
IN PLATE — WIRE AND BLANKS 


709 Sansom Street, Philadelphia, Pa. 





WASHINGTON STREET CHICAGO, ILLINOIS 


Buyers of PRECIOUS METAL SCRAP 
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GS HOROLOGICAL 
DEPARTMENT 





Towards Perfection in limekeepin 
and Repairing 


English Horologist's Latest Step is a Giant Step 
(From the Watch & Clock Maker) 





HIS day and age must surely be the most important 

for discoveries and inventions in the horological field 
since the birth of the universe. We have seen within a 
ery few years the production of clocks whose accuracy 
could be checked in hundredths of a second over lengthy 
periods ; it is now the practice in observatories to deal with 
time records to one-thousandth of a second. ‘The Short- 
Synchronome clocks measuring the time at the leading 
bservatories of the world, London, Paris and Washing- 
ton, have reversed for astronomers their usual precedure. 
l‘ormerly they checked their clocks by the passage of the 
oon and the stars—now they can check the moon and 
tars by their clocks. 


NEW INVENTION BY HOPE-JONES 

Now Mr. F. Hope-Jones, who will inevitably achieve 
nmortal fame as the inventor of the basic system which 
is produced this accuracy, is busy on the development of 
n invention which must be the apotheosis of time measure- 
nent. 

Without going fully into the details, which Mr. Hope- 
lones will do himself in due course, we understand that 
lie system is one of sympathetic pendulums. The “hit-and- 
liss synchroniser” disappears and in its place the Free 
endulum of seconds beat controls (and in turn is main- 
ined by) a half-seconds pendulum receiving a magnetic 
impulse in some mysterious manner every thirty seconds, 
vhich propels and synchronises it! 


THE BASIC IDEA 
‘The system in its main outline appears to be a reversion 
o the old style of electric pendulums (invented so many 
imes and in so many ways by Bain, Wheatstone, Jas. 
Ritchie and others) with an impulse given to the pendulum 
ob in its swing. 
THE JEWELERS’ CIRCULAR-KEYSTONE 
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Where the earlier inventors gave a push to the pen 
dulum at each swing the new idea is to give it at evers 
thirtieth swing just sufficient energy to keep it going. By 
some inscrutable law this half-minute impulse, given at 
the zero point of the arc, will keep a half seconds pendulum 
swinging in synchronism with, and therefore competent 
to perform the duty of unlatching, the gravity lever of the 
Free Pendulum. 

So compact can this mechanism be that the two pen 
dulums can live in the same vacuum tube, and also nut 
ture and control each other’s movement in far more pet 
fect harmony than the corrected losing rate of the Shortt 
hit-and-miss synchroniser. 

In his review of Mr. Hope-Jones’ book Electric Clocks, 
Sir Charles Vernon Boys, F.R.S., speaking of the proof 
of the moon’s effect on gravity by means of the Free Pen 
dulum, said: ‘““This is such a triumph that the four who 
have made it possible—Hope-Jones, Shortt, Loomis and 
Marrison—might well believe that the limit has been 
reached, and rest; but it is certain that none of them will.” 
His words were prophetic. 

We understand that Mr. Hope-Jones is going to give 
detailed news of his great discovery to the world in a 
few months’ time; meanwhile, we venture to give it this 
early exclusive publicity and convey our homage to its 
creator. haitbibads 

Virginia Horologists Organize 

A meeting of horologists was held at Brown’s Restau 
rant, 321 Granby Street, Norfolk, Va., on Monday 
evening, May 10. W. C. Donnelly, president of the 
Horological Guild of Maryland, was the speaker. 

‘The object of the meeting was to form a local organ- 
ization of horologists who are interested in the uplifting 


of the profession and in the protection of their interests. 
























Mil 


K&L 


GOLD STANDARD 


IS 999.75 PLUS 


and the same standard of fineness is maintained 
in all our other metals 


FINE GOLD PLATINUM 
PALLADIUM . IRIDIUM 





\ \ Ruthenium — Rhodium — Osmium — Silver 


Platinum in all degrees of hardness 
Platinum and Gold Solders 
Stamped with the K & L guarantee of Quality 


Kastenhuber & Lehrfeld 


24 JOHN ST. NEW YORK, N. Y. 


We solicit your Sweeps — Filings — Scrap Gold and Platinum — A reliable dealer is your only protection 

















“THE PATHWAY TO SUCCESS” 


es E 





WATCHWORK STONE SETTING 
JEWELRY ENGRAVING 
BRADLEY POLYTECHNIC INSTITUTE 
SCHOOL OF HOROLOGY 

Dept. C Peoria, Ill. 

















DISEASES OF THE EYE 


By Charles H. May, M.D., New York. For students and 
general practitioners, with 377 original illustrations, in- 
cluding 22 plates with 71 colored figures. Eleventh edition, 
revised. Cloth, 440 pages. Price, $4.00. 


THE OPTICAL JUORNAL & REVIEW 


Illustrating a Corner of our Melting Department 


L. LELONG & BRO. Inc. 





GOLD, SILVER and PLATINUM 
Refiners, Assayers, Smelters 


and Bullion Dealers . 
345 Halsey St., Newark, N. J. 


81 Years Serving the Trade 
Nationally Known Since 1858 





239 WEST 39TH STREET, NEW YORK 











SPECIAL SALE for JULY and AUGUST. Finished Balance Staffs 1 
Swiss and imitation American watches, 200 different models in stock 


Per dozen (not less) of one ligne, size, or model , $0.2 
Per gross (not less) of one ligne, size, or model $2.1 
100 gross not less than one gross of each ligne, size, or model $175 
STEMS for Bulova, Gruen, or A.S. watches, per dozen $0.2 
Per gross (not less) of one ligne, size, or model oe $! 
JEWELS for AMERICAN WATCHES, per dozen $0.7 
JEWELS for SWISS BRACELET WATCHES. per gross $i 


ASSORTMENT of 100 CROWNS, (6 popular sizes and models 
from Baguette to 0 size, yellow and chromium finish, per hundred $1.‘ 


Shipped C.O0.D. or against payment in advance. Postage add« 


H. KURI -* 37 MaidenLane ~- New York, N.Y 


(ESTABLISHED SINCE 1916) 
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J. L. Roehrich Chosen President of 
Horological Society of New York 
L. ROEHRICH, who for the last 11 years has di- 


rected the watch department of Cartier, Inc., New 
k, succeeded B. Mellenhoff as president of the Horo- 
cal Society of New York at the annual meeting | 





J, 


une l. 
Born in London of Swiss extraction, Mr. Roehrich 
tended the College of Geneva and then completed the 





J. L. Roehrich 


ve-year course of the Geneva Horological School with 
During 
s school period he completed a minute repeater and a 


he diploma of horological technician in 1919. 


ronograph, which he enjoys carrying, as well as three 

tin pocket watches from the bare metal up, one of which 

ok first prize in the Observatory trials in 1918. 

During 1920-21 he worked in London for Louis De 

utter, the celebrated restorer of Breguet watches, and 
tor Favre & Golay. 

pairman, he returned to Switzerland where the Omega 


With this valuable experience as 


o. made him assistant technician in their Geneva branch. 
ibsequently he served in each department of this com- 
ny’s plant at Bienne, as well as in the administrative 
‘partment, and was then given a territory covering about 
ot 


‘aris branch. 


ne-quarte! France as salesman from the company’s 
The following officers were reelected: Ferdinand L. 
emon, vice-president; Frank Knoll, treasurer; J. L. 
A. Seidl, librarian, and J. Brefach, 
sistant librarian. ‘The executive committee consists of 
Lemer, reelected, C. K. Johns, A. Park, H. Fried 
1. Morriss. 

Members of the society held an outing June 20 at Tal 
ho Inn at Great Kills, Staten Island. The executive 


mmittee will meet the third Friday of July and August 


rruener, secretary ; 


ind 


vith regular meetings to be resumed in September. 
Mr. Roehrich said 


For I 1 c r the bencl 


after his election: 
the interest in 
es dee} hut pportunities are few in the busy 


ficient time for objective ientif pproach t many 
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in the course of the day’s work, or for a friendly s g of exper 
with colleagues in the Horological field. 
“The roll of honor in horology stands h yut ly it 
neasure in which men actively engaged vill show profes 
interest and respect for their work that anding the « 
the community will be enhanced 
“The Horological Society of New York fters t ull of us fl 
ossibilities and has already done much t fessional 
gement, technical direction; also understanding rier 
ngst its members 
he | ress le and the results yjtained in the recent past 
listinctl veneficial gains made and has further made us 
portance for practical watchmakers to be in a s ‘ 
pinion through a representative body, which ms 
sincere Horologists of our big Metropolitan are k 
we ask the n of all and extend our greetings 
rations who, all over the yuntry ew ng leal 


‘What Is Friction Jeweling?”’ 

The above question has been asked by many watch- 
makers in the last few years and many articles have ap- 
peared giving more or less information on this subject. 
Friction jeweling of watches is a simple speedy method 
of inserting a jewel into a watch plate or setting, friction 
tight. 

Swiss manufacturers started using this method of in- 
serting jewels about 1920 and since then more and more 
manufacturers both in this country and Switzerland have 
adopted this method. 

First, 


In setting a jewel by 


There are at least two reasons for this change. 
elimination of possibility of error. 
the old method there were many operations from drilling 
the plate or making a setting up to the actual setting of 
the jewel, and there was a possibility of error in every 
operation. 

Second, production costs were reduced. 

This method which has worked out so satisfactorily 
for watch manufacturers is now available for the watch- 
maker at the bench, enabling him to do his jeweling jobs 
in about one-tenth the time formerly required, and as- 
sures a perfect job every time. 

A system, under the trade name of Little Giant, has 
& E. Marshall Co., that will 
handle every jeweling job, whether it be a small baguette 
18 size 
cision gauged reamers in the 
? 


been developed by the C. 
Swiss watch, or an American, there being pre- 
system from 0.70 millimeter 
to 2.30 millimeter, and jewels of corresponding sizes, 
accurately gauged to fit any setring prepared with any of 
the twelve reamers. Jewels are furnished in this system 
with hole sizes ranging from 0.06 to 0.72 so that regard- 
less of the pivot sizes or reamers used, the proper jewel is 
always available. 

To fit a System 


Little Giant 


watchmakers 


friction jewel with the 


(now being taught in leading colleges ) 


all that is necessary is to ream out the setting with the 


smallest reamer that will cut awav enough of the material 


to give the plate or setting a straight clean hole and then 
select a jewel of the same diameter number as the reamet 
used. 

The jewel is placed on the setting or hole that has 


been prepared and forced in, friction tight, either flush 


or to any desired depth. The depth in which the jewel 

has to be set in the plate to give it the proper amount of 

endshake can be determined before the old tewel is re 

moved, and the metric adjustment screw on the top of 

the machine so set that the new jewel is forced into the 

same depth as the broken one had been. 
Friction jeweling without a doubt is here to st ind 

is considered by watchmakers who are outstanding in 


America, as the most revolutionary step forward in watel 


making in years. 
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Manufacturers would 
not recommend us to 
their friends if they 
were not satisfied 
themselves. 


SMELTERS 


BIRMINGHAM, ENG. 

















James L. Hand 


America’s Leading Jewelry 
Auctioneer 


87 Nassau Street 
New York, N. Y. 


Phone, COrtlandt 7-8693 
Cable Address, Hand-Sale, New York 


STRICTLY ETHICAL AUCTIONS 


Conducted for Jewelers 
Executors, Trustees, Receivers, Banks, Trust Companies, 
United States and Canadian Courts. NO STOCK TOO 
ent me OR TOO SMALL. Write for “HAND” book on 
Auctions. 


INQUIRIES TREATED CONFIDENTIALLY 




















STOP 
SILVER TARNISH 
e 


not a lacquer, not applied 
to silver. An odorless com- 
pound that absorbs tarn- 
ish-causing gases of the 


Keep your silver bright, air. Stops labor and ex- 


shining, free of tarnish, pense of polishing silver. 
for at least 3 months with- Keeps silver looking most 
out repolishing, by using ) salable every minute. 50c. 
Silver Sentry. Not a polish, |{) From jobbers or direct. 
Columbie 444, Refining Co. 
Lene Istene PN Sity, N. Y. 
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WORIKSIEOIP WOITTES d- QUWIFIRILIES 


ARINE CHRONOMETER—I have a marine 


chronometer with dial engraved “Chas. Frodsham, 
No. 7, Pavement, Finsbury Square, London.”’ It is in per- 
fect order and condition, and keeps extremely close time. 
A collector seems very anxious to buy the chronometer ; but 
I have no idea what to ask for it. Could you give me advice 
on this? ‘The number on case and movement is 1676. 
(Question No. 5068). H.N. S. 


Answer—Usually when asked to fix a value on old 
timepieces, we are obliged to answer that there is nothing 
like a “market” price that can be quoted; and that values 
are established only by bona-fide bids or prices paid in 
actual sales. 
chronometer ; there is a basis for value outside of its desira 


But this is different in the case of yout 


bility to a collector ; that is, it is a marketable chronometer 
for practical use. Such instruments, second-handed but in 
excellent condition, often sell nowadays for from $125 
to $150. Adding to this the fact that Charles Frodsham, 
the maker, was a very eminent man in his trade and in 
scientific circles—one of the noted masters, which is prob 
ably why the collector wishes to buy the piece—we believe 
a fair minimum price to set would be $200—and whether, 
or how much, more than that, would seem to be a mattet 
of skill in the special kind of salesmanship that belongs in 


the “antiques” business! 


At any rate, we have given you 
a sound idea of how to figure a starting price. As to the 
age of the chronometer, it was made approximately be 


tween 1860 and 1870, and so is anywhere from 67 to 7) 
years old. 


ETTERING ON SILVERWARE—What is the best 
method to use, to blacken lettering engraved on silver- 
(Question No. 


? 


ware, to make it stand out distinctly? 


5069). E. H.O. 
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Answer—The most inexpensive and most generally 
used method for oxidizing silver black, is to dissolve, in 
two quarts of water, a piece of “‘liver of sulphur’ about the 
size of a grape; or less quantity in about this proportion 
of ingredients. ‘The solution may be used by brushing it 
on where the coloring is desired ; or by immersing the work 
in it, and then polishing off where color is not wanted. 
Liver of sulphur is cheap; solution should be made fresh 
each time needed, rather than kept a long time between 
jobs. There is also a methed in which the oxidizing solu- 
tion is chloride of platinura dissolved in grain alcohol, 
which is of course very much more costly than the liver of 
sulphur solution, and is not any better unless the nature of 
the work requires a finish that will withstand some wear 
or be of an intensely black color, neither of which qualities 
ire perhaps called for in the work referred to in your 


query. 


ATCH CRYSTALS—We are sometimes asked by 
customers whether unbreakable watch crystals dis- 
color dials; we have become a little doubtful, and would 
like your advice on how to answer this question. (Ques 
tion No. 5070). B.H.S. 
The material used in unbreakable crystals 
But the material of the 


Answer 
does not discolor watch dials. 
crystal does generally become yellow with age, which makes 
the dial seem discolored as seen through the crystal. Apart 
trom this, dials may become tarnished from atmospheri 
influences ; but this should not be blamed upon the unbreak- 
able crvstal. We think well of the idea of explaining t 
customers who ask about it, that in deciding between 
unbreakable crystal and glass crystal, they must decide 
which advantage is preterable—the unbreakability of cellu 
loid, or the permanent clearness of glass; because neither 
material has both of these qualities. 
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Special Notices 


Payable invariably in advance. 

Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 

SITUATIONS WANTED 75c. for 
first 25 words. Additional words 5c. a 
word. 

Heavy type, $3.00 for first 25 words. 
Additional words, 10c. a word. 

Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 

If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 

Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 

Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 

Special notice forms close 20th of 
month, 

Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 

In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 

To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
239 W. 39th St., New York 


Situations Wanted. 
Under this heading, 75c. for first 25 


words, 5c. for each additional word; 
minimum charge, 75c. 














IF YOU ARE IN NEED of a watchmaker. 
jeweler or optician, write to Henry 
Paulson & Co., 37 So. Wabash Ave., 
Chicago, II] 


STENOGRAPHERS, BOOKKEEPERS, 
typists. clerks furnished: no charge. 
Fulton Agency, 93 Nassau St., Cort. 


7392. New York. 


JEWELER platinum and all around 


jeweler, wishes permanent position; 17 
years’ experience Address ‘“‘T., 6392,”’ 


care Jewelers’ Circular-Keystone. 


MNAMELER, with varied experience, de 
sires connection with firm making a high 
class line of enamel goods. Address “N 
6598," care Jewelers’ Circular-Keystone 


COLORER-PLATER, 15 years’ experience 
general jewelry line; references. Frank 
Sammis, 792 Park Place, Brooklyn, N. Y 
Tel. President 38-7174 


WATCHMAKER, strictly high grade, age 
46, experienced on all kinds, can pro- 
duce Address ‘‘H., 6513,’ care Jewelers’ 
Circular-Keystone. 


WELL KNOWN to the retailers of New 
York and other Eastern States would 


desire to sell a reputab'e line Address 
“R., 6540,"’ care Jewelers’ Circular-Key 
stone 


YOUNG LADY desires position in order 
ind repair department: many vears’ ex- 
perience with jobbing jewelry line. Ad 
dress ““M., 6534," care Jewelers’ Circular- 
Keystone 


DO Yo! WANT a dignified young sales- 


for your store capable of window 
dressing, cash and credit selling and 
managing? Address “S 6539,’ cal 


Jewelers’ Circular-Kevystone 


YOUNG MAN, nine years’ experience with 
wholesaler and iobber as assistant 
bookkeeper, invoice and order clerk, ex- 
perienced in office details. Address ‘‘K., 
6529,"’ care Jewelers’ Circular-Keystone 


WATCHMAKER DESIRES POSITION; 24 
years old; watch repairing, light jewelry 
repairing, some engraving; best of ref- 
erences furnished by past and present 
employer. L. L. Smart, Bamberg, S. C. 

WATCHMAKER, JEWELER, can do 
good ring sizing; nine years’ experi- 
ence; age 30; desires steady job; $30 
per week. Address “W., 6574,” care 
Jewelers’ Circular-Keystone. 


WATCHMAKER, 25 years’ experience at 
bench and as executive, desires position 
where good work and faithfulness are 
expected; good reference. 25 Munroe 
St., Northampton, Mass. 


YOUNG MAN, ten years’ experience with 
New York watch and jewelry concern 
as head of stock; also thoroughly 
familiar with buying. Address ‘“N., 
6587,"’ care Jewelers’ Circular-Keystone. 

JEWELER, ENGRAVER, and setter, 15 
years’ experience; good habits; 35 
years old: excellent reference. Address 
“Jeweler,” 635 Ross St., Steubenville, 
Ohio. 


WATCHMAKER, FRONT MAN, expert 
baguette and railroad, 15 years at bench; 
sales ability; young man, neat, married: 
Al references, salary $45. Address ‘‘R., 


6590,’ care Jewelers’ Circu’ar-Keystone 


PLATINUM WORKER and diamond set- 
ter, no job too large; can give good ref- 
erence, or will open trade shop if paying 
town; south preferred. Address “‘D., 
6614," care Jewelers’ Circular-Keystone. 


HIGH CLASS watchmaker, = salesman, 
capable of taking complete charge; ex- 
cellent reference; permanent position 
only. Address “O., 6632,’ care Jewelers’ 
(reular-Keystone. 


TRAVELING SALESMAN, with excellent 
following among best rated accounts in 
Pacific Northwest, as far East as Denver, 
desires line; excellent references. Ad- 
dress ‘‘F., 6522,’’ care Jewelers’ Circular- 
Keystone. 


YOUNG MAN, 21, college graduate, de- 
sires position, chance for advancement: 
one year’s experience as bookkeeper 
with watch concern; exce'lent references, 
Address “O., 6536,"’.care Jewelers’ Cir- 
cular-Keystone. 


WATCHMAKER with sales ability, ten 
years’ experience on all grades of 
watches; single, neat appearance and a 
steady worker; prospective employers 
can write to me. Robert Scott, 258 
Kohler St., Tonawanda, N. Y. 


MARRIED MAN, age 31, eight years’ 
jewelry store experience, completed 
training at Bradley, desires position, 
California or Rocky Mountain States. 
3. C. Underwood, care of Bradley Horo- 
logical Institute, Peoria, Ilinois. 


MANAGER AND MERCHANDISER with 
complete credit store experience. will 
consider proposition from  representa- 
tive store; age 40. free to go anywhere. 
Write or wire “Cireular, 1154,’ Room 
1205 Heyworth Bldg., Chicago. 


FIRST CLASS DIAMOND SETTER. 
thoroughly experienced on platinum and 
gold, is desirous of connecting with first 
class Western or Southern concern 
Address “K., 6563,” care Jewelers’ Cir- 
cular-Keystone 


WATCHMAKER, exvert on Swiss, Ameri- 
can, baguettes; clock and jewelry re- 
pairman; number of years’ experience ; 
best of references; sober; go anywhere 
to work. Address “H., 6561,’ care 
Jewelers’ Circular-Keystone. 


WATCHMAKER AND ENGRAVER. de- 
sires position in the Northwest or 
California: 20 years’ experience; knows 
the jewelry business thoroughly. Hjal- 
mar Leabo, 407 Fifth Ave., No. Great 
Falls, Mont 


AN EXPERIENCED diamond setter on 
platinum and white gold, would like to 
settle either in the South or West and 
affiliate himself with a first class estab- 
lishment. Address “L 6564," care 
Jewelers’ Circular-Keystone. 


STORE MANAGER AVAILABLE to repu- 
table, growing instalment enterprise: 
interested only connecting with outfit 
which can offer an attractive salary 
Address “G., 6580," care Jewelers’ Cir- 
cular-Keystone., 
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SALESMAN WITH CAR anxious to make 
right connections with a high grade line 
of loose diamonds or diamond jewelry ; 
references ; managerial and buying ex- 
perience. Address “H., 6581,” care 
Jewelers’ Circular-Keystone. 

INSTALMENT MAN AVAILABLE; age 
35; competent salesman; versed = on 
credits and collections; a man who knows 
his business; New York or vicinity. Ad- 
dress ‘“‘D., 6619,’’ care Jewelers’ Circular- 
Keystone. 


YOUNG WOMAN BOOKKEEPER, typist, 
ten years’ varied experience with jewelry 
manufacturers and diamond concern; 
capable taking full charge; excellent ref- 
erences. Address ‘“Z., 6610,"" care Jewe!- 
ers’ Circular-Keystone 


CREDIT STORE BUYER or manager, 20 
years’ experience in retail business, mer- 
chandising, credits, collections; New 
York city; would consider out-of-town 
location. Address ‘‘O., 6588," care Jewel- 
ers’ Circular-Keystone. 


ENGRAVER (highly trained) combined 
with 25 years’ experience in retail busi- 
ness in all departments; highest creden- 
tials, good personality; English-Ameri- 
can. Address “O., 6599,"’ care Jewelers’ 
Circu'ar-Keystone. 


WATCHMAKER, JEWELER, engraver, 
stone setter, skilled mechanic, expert on 
complicated watches and clocks, close 
timing; careful worker, rapid mechanic; 
good habits. Address ‘“J., 6594," care 
Jewe'ers’ Circular-Keystone. 


WATCHMAKER desires steady position 
where highest standard of accuracy is 
demanded; prefer New York State; ref- 
erences; certified; front bench or shop 
Address “P., 6634,’’ care Jewelers’ Cir- 
cular-Keystone. 


YOUNG LADY, bookkKeeper-typist, de- 
sires position with a progressive manu- 
facturing jeweler; capable of taking full 
charge of office and factory. Address 
“H., 6622,’’ care Jewelers’ Circular-Key- 
stone, 


WOMAN, recently unemployed by retire- 
ment of old, retail jewelry concern; 
special order work, jewelry repairing, 
buying; well known in the wholesale 
trade. Address “P., 6495,” care Jewel- 
ers’ Circular-Keystone. 


WATCHMAKER, thoroughly experi- 
enced on all sizes and makes of Ameri 
can and Swiss watches, with 27 years’ 
experience, wishes permanent position 
with a reliable concern. Address “H., 
6503,” care Jewelers’ Circular-Keystone. 


FACTORY OFFICE EXPERIENCE: 
young lady, five years in factory office, 
manufacturer of platinum die and hand 
work; metal and time records; also 
stenographer and typist. Address “R 
6558," care Jewelers’ Circular-Key: 
stone. 


Al WATCHMAKER, 20 years’ experience 
Swiss, American watches, all sizes; fast, 
accurate timer; references, character, 
ability; desires permanent position: rea 
sonable salary; go anywhere. Address 
“H.. 6527,” care Jewelers’ Circular-Key- 
stone. 


SALESMAN, thoroughly experienced, 
watches, jewelry, silverware and kindred 
lines, desires connection manufacturers 
wholesalers, New York city, New Jersey, 
Long Island; 20 years’ experience; good 
proposition only. Address ‘“J., 6528," 
care Jewelers’ Circular-Keystone. 


EXPERIENCED WATCHMAKER with 
excellent recommendations, wants posi 
tion with firm; would consider taking 
over watch repair department, or in 


vesting some money. Address “T). 
6548," care Jewelers’ Circular-Key 
stone 


A-1 WATCHMAKER AND ENGRAVER 
Horological School graduate, with 20 
vears’ experience; can manage watcl 
department and willing to wait on cus 
tomers; New England preferred; ref- 
erences Address “R., 6560," care 
Jewelers’ Circular-Keystone., 


EXPERT WATCHMAKER, 11 years’ ex 
perience; salary, commission, or will 


rent repair department; best refer 
ences; Horological school training 
own tools; age 29; good habits. Ad 


dress “S., 6569,’ care Jewelers’ Circu 
lar-Keystone. 
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WATCHMAKER, first class, desires 
change with reputable firm only; capable 
managing department; neat appearance; 
best references; age 37; salary $50; 
South preferred Address “‘E., 6640,” 
care Jewelers’ Circular-Keystone 


FIRST CLASS watch and clockmaker, 
wishes position; 35 years’ expert on all 
, 


foreign and American, French, mantel, 


traveling repeaters and repeating 
watches; good on estimating: best ref- 
erences. Address “FE 6555," eare 


Jewelers’ Circular-Keystone 


FIRST CLASS WATCHMAKER desires 
permanent position; 15 years one store 
best of references and habits: Gentile 
and married; able to assume full charge 
of repair department. Address “I.., 
6586," care Jewelers’ Circular-Key- 
stone. 


ASSISTANT WATCHMAKER want 

work; graduate of Standard Watch- 
makers Institute, New York city; one 
vear’s experience watch repairing; age 
33, neat appearance, married salary 
secondary. Ben Sherman, 1025 East 
167th St., Bronx, N. Y 


CERTIFIED WATCHMAKER, clock work, 
plain engraving, stone-setting, light 
jewelry repairs, now employed, desires 
permanent position with chance for ad- 
vancement; married, age 24 Address 
“X., 6608," care Jewelers’ Circular-Key- 
stone ; 


FIRST CLASS manufacturing jeweler, 
stone setter, 25 years’ experience, wishes 
steady position with reliable firm; 17 
years in present position; middle aged, 
neat appearance; excellent references 
Address ‘'P., 6600," care Jewelers’ Cir- 
cu ar-Keystone 


CERTIFIED WATCHMAKER, engraver 


and jeweler, open for permanent posi- 
tion; experienced on all grades of work, 
foreign and domestic; accurate and de- 
pendable; reference furnished. Address 
‘Watchmaker,’ 1001 County St., Ports- 
mouth, Va. 


SALESMAN, 37, road or city; knowledge 
diamonds, silverware and jewelry; ex- 
cellent record and well recommended; 
interested only in substantial, progres- 
sive association Planning on change 
Address ‘‘K., 6595,"" care Jewelers’ Cir- 
cular-Keystone 


WATCHMAKER, 27 vears’ experience, 
close timing railroad watches, baguettes, 
clocks, light jewelry repairing, wishes 
position where good work is appreciated 
salary $40; New York or vicinity Ad 
dress “‘G., 6646," care Jewelers’ Circulal 
Keystone 


YOUNG, energetic sales executive, witl 


personal experience elling who'esale 
department store and retail jewelry 
trade, desire to represent a manufac 
turer in any available territory legiti 
mate reasons for making change best 


of references furnished Address ‘‘W 
6653,"" care Jewelers’ Circular-Kevystone 


YOUNG MAN, 28, 12 vears’ active experi 
ence in all phases of retail jewelry, de- 
sires position where a thorough and com 
plete knowledge in buying, display and 
sales mav be used: capable as buver or 
assistant: willing to prove self at your 
terms. Address ‘'N., 6535,"' care Jewe 
Circular-Keystone 


SALESMAN, 29, experienced, taking care 
of showroom: also calling on the de 
partment and retail stores in New Yor 
New Jersey and vicinity, would like to 
connect witl 
where results will compensate for abil 
ity Addre “G., 6557," care Jewelers 
Circular-Keystone 


ALL AROUND JEWELER and watch 


ul outstanding concert 


maker, age 49, wishes to take harge 
of small jewelry store, or have employ 
ment Arizona State preferred: wishe 
steady work $25 a week best refer 
ence more information in first letter 
sneaks English and Spanish P.O. Box 
326, Tucson, Ariz 


WATCHMAKER, expert on Swi and 
railroad watches; stone setter, jeweler, 
good engraver, ag an married mat 
Bradley trained; 17 years’ experience 
best of references: wishe to make co} 
nections in Southern State state ilary 
in first letter Address “J., 6562,” care 
Jewelers’ Circular-Keystone 
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who can do the finest 


WATCHMAKER 


work obtainable; 158 years’ experience; 
experienced on small baguettes; factor, 
position adjustor; best stores desires 
position in well established small store 
with opportunity to buy later \ddres 
“M., 6597 care Jewelers Circular- 


Keystone 


THOROUGHLY EXPERIENCED ssales- 
lady, 12 years’ better retail tores 
familiar with all standard lines, capable 
buyer, stock keeper, Can assist With an 
detail of the retai busines capable 
assuming responsibility; South preferred 
Address “A 6611, care Jewelers’ Cir- 
cular-Keystone 


MANAGER CREDIT STORE, 15 vears 
experience supervising credits, care 
collections, specialist P. & L. accounts; 
thorough salesman; write advertising 
sales promoting, purchasing, trim e 
tive windows executive ability 
references Address “E., 6616,’ 


Jewelers’ Circular-Keystone 





FIRST CLASS WATCHMAKER desires 
change about the first of August; extr 
good on small baguettes and all others 
expert on railroad work; have been rail- 
road watcl nspector for 17 vears rea- 


sonable salary Central Souther ol 
Northern States preferred Address “*P 
6589,’ care Jewelers’ Circular-Keystone 


FIRST CLASS all around jeweler, repail 


new work, gold and platinum stone set 
ting, also some engraving, wishes pe! 
manent position with reliable’ retail 
store in Pennsylvania or vicinity 20 
years’ experience; can furnish best ref 
erence Address “‘V., 6573,” care Jewel 


ers’ Circular-Keystone 


WATCHMAKER, front man only; full 
charge repair department, estimator 
and salesman; 20 years’ experience; 
$55 per week; permanent position; 
four years at present position. Ad- 
dress “H., 6593,” care Jewelers’ Cir- 
cular-Keystone. 

COMPETENT WATCHMAKER, 12 years’ 
experie! desires permanent position 
with reputable firm Bradley trained; 


own tools; close timing where grade 
permits; good estimator: salary or con 
mission South preferred; single, good 
habits, age 29; excellent references 
Address “R., 6568," care Jewelers’ Ci 


cular-Keystone 


TRAVELING SALESMAN, 42 success- 
ful, personal acquaintance and fol- 
lowing of 25 years with all better 
jewelry and department stores east 
of Mississippi; results assured. Ad- 
dress “E., 6521,” care Jewelers’ 
Circular-Keystone. 


WATCHMAKER of outstanding al 


not ontys i l but one who ca 
estimate Tv rately ind ell te] 
pairing; experience, factory positio 
justor es of i ond a I 
ilso_ be ore od appre ‘ t t 
reference 18 ‘ rs xDe ‘ hy 
or South preferred lary Sof Addi 
“Le, 60 ire Jewelers’ Cir Hlor- We 


stone 


CREDIT STORE MANAGER wishes to 
associate with reputable person or or- 
ganization: managed one of largest 
stores in Central New York; excel- 
lent window designer, knows credits 
and collection, buying, ete.; good 
character and appearance; finest ref- 
erences; available at once. Address 
“M.. 6629.” care Jewelers’ Circular- 
Keystone. 








Lines Wanted. 


Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 


WANTED TO REPRESENT with C 
at ¢ 


dquarte prominent n 
facturer of diamond platinun ind gol 
£ is l hetter class trade iD 
ible i experienced xecut 
SsAalesr I Address S 659 
Jew Ci ir-Ke te é 








CAPABLE MAN  witl 


nd office in Chicage desire to be 
distributor or representative for importer! 
or manufacturer with line of merit, such 
is watches, jewelry, novelties; wv I 

stock if necessary Address B.. 6617 


care Jewelers’ Circular-Ke 


SALESMAN, having connections with bet- 


er class jewelry and department stores, 
vould like to take « eX Sive 

de lime pearl nd . pre 
crosses, chain bi ‘ Ne York l 
New England territory mmiss 
basi Address “‘K 6657 e Jewe 


ers’ Circular-Keyst« 








Side Lines. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


SALESMEN WITH FOLLOWING, experi 


enced, oO carry S side e popu 
priced well advertised ne of Swis 
watche for Michigar Minnesota 
Texas. Address “*F., 664 care Jewelers 
Circular-Keystone 


SALESMEN WANTED « gon j 
‘hicago and West, o 


one to cover Cl ‘ f 
South and one for Pacific Coast 
leather wrist watch straps side 
commission basis. Miller Bros 105 F 


ton St., New York 


vell-Known line i watches 


SALESMEN WITH FOLLOWING t 


priced line i 








: retail store 
n sslol Al references: Middle West 
Chicago residence or office Address ’ 
H637,."’ care Jewelers’ Circular-Ke 
SALESMEN for ther hs ) 
met watch 1 elets y 
sellir direct ( ret e! ibe 
mission; only n wit following 
apply tate experience territ 
line you carry Address ‘ ( 


Jewe.ers’ Circular-Kevstone 


SALESMAN WANTED traveling with 
ear to call on better retail trade in 
Pennsylvania, New Jersey, Maryland, 
Delaware and Washington with a 
line of watch bracelets, chains and 
specialty jewelry; may carry non- 
conflicting side line; state full par- 
ticulars including your present line. 
A. & Z, Chain Co., Providence, R. I. 


SALESMAN with following wanted for 
popular dependable watch line on com- 
mission basis: watch experience essen- 
tial; opportunity for permanent connes 
tion; all territories open; applications 
strictly confidential. Address ‘‘C., 6264 

ire Jewelers’ Circular-Keystone. 

STRICTLY NON-COMPETITIVE and 
exclusive line open for several sales- 
men in select territories covering dif- 
ferent parts of the country; entirely 
new creations in Amber. a well es- 
tablished line sold under a new pol- 
icy to the best jewelers; an attrac- 
tive proposition for reliable men 
and one where a good profit can be 
made; specify exactly what terri- 
tory you travel and outline what 
lines you carry; all communications 
will be held confidential. Amber 
Mines, Inc., 353 Fifth Ave., New 
York, N. Y. 
































Special Notices 


(Continued from page 107) 











Help Wanted. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








WANTED, watch and clock repair man; 
state saary and references. Chas. F 
Damm, Inc., B uffalo, N. 

FOR DE TROIT, “JEWE L E R who can do 
clock and light watch repairing. Ad- 
dress “‘C., 655," care Jewelers’ Circular- 
Keystone. 





ENGR AVE RS; on gold rings; experienced 
on enamel cutting preferred; steady 
work. Bardach & Gran, 19 W. South 
St., Indianapolis, Ind. 

WANTED, experienced, alert sales 2sman; 
credit jewelry; excelent, permanent op- 
portunity for right man. Savitt Co., 107 
Church St., New Haven, Conn. 

WANTED, an _ experie nced jeweler, by 
prominent Mid-Western jewelry store 
Address ‘“K., 6659,’’ care Jewelers’ Cir- 
cular-Keystone. 





WANTED, jeweler and engraver; steady 
position; married man preferred. Re- 
ply to Fishbone Bros., Inc., 407 North- 
ampton St., Easton, Pa. 





WATCHMAKER, with ability to wait on 
trade, to work in retail store, cash and 
credit. D. Kramer & Sons, 1449 First 
Ave., Between 75th and 76th Sts., New 
_ York. 





OPTOMETR Ist WANTED. registered in 
Ohio, to work in established jewelry 
store in large city; references required. 
Address “‘P., 65! care Jewelers’ Cir- 
cular-Keystone. 














WANTED, SAL E SM. AN for fine platinum 
line, out of town territory: furnish ref- 
erences upon application. Harry Tenen 
Co. (Jewelry), 87 Nassau St., New York 
city. 





FIRST CLASS WATCHMAKER, one who 
can also do light jewelry repairs pre- 
ferred; commission basis, with a rea- 
sonable guarantee. Fickett’s, 224 Clay- 
ton St., Athens, Georgia. 





FIRST CLASS WATCHMAKER and front 
man; permanent position; must have a 
good character; state salary, age and 
references in first letter. Address “T., 
6602," care Jewelers’ Circu'lar-Keystone. 








SALE SMAN WANTED for popular priced 
Swiss wrist watch line; all territories 
available; state experience: reek 
aga‘nst commission. Address ‘‘J., 6623,’ 
care Jewelers’ Circular- Keystone. 


WANTED, WATCHMAKER, young man, 
must be first class trainer on small 
watches; high salary, paid weekly, or 
for Dong e work. Write to Harry Prostick, 
93 Van Houten St., Paterson, N. J 


A POSITION OPEN with a _ splendid 
future for a conscientious, loyal and 
ambitious all around store man, for an 
old established progressive jewelr Y 
store. Busch & Sons, Inc., Newark, N. 


WANTED, DIAMOND SE TTER, at once 
high grade platinum work exclusively : 
permanent position, ideal conditions: 
unless accustomed to finest type work 
please do not app'y Petri Company, 
Indianapolis, Ind. 


[ WANT A MAN who can take complete 
charge of a store, with about $15,000 
stock, located in good section of Texas: 
a good propesition to proper party. Ad- 
dress “E., 6547,” care Jewelers’ Circu 
lar-Keystone. 


RETAIL JEWELRY SALESMAN, must 
be first class salesman with good refer- 
ence; wonderful opportunity for right 
man in high grade instalment store; 
age between 35-40. fost Jewelry Co., 
Indianapolis, Ind. 


WATCHMAKER, first grade, skilled in 
repair of baguette watches, for watch 
repairing only, no selling; list experi- 
ence, references and send photo; Ohio 
Address “B., 6544," care Jewelers’ Cir 
cular-Keystone 














WATCHMAKER, opportunity for com- 
petent worker with progressive store in 
Ohio, one able to do ring sizing; write 


letter giving age, experience; confi- 
dential. Address ‘‘V., 6604,’’ care Jewel- 
ers’ Circular-Keystone. 


SAL Kk SMEN, following rated jewe slers ‘and 
department stores, represent exclusive 
line of service plates and gold encrusted 
china; state territory, references; liberal 
commission. Address “W., 6605,’' care 
Jewe ers’ Circular-Keystone. 








WATCHMAKER; we have a permanent 
opening for a capable watchmaker; 
kindly reply, stating age, experience, 
references and salary expected. M. A. 
Green, 117 Bank Street, Waterbury, 
Conn. 

SALESMEN, Middle West and New Eng- 
land; 24 kt. gold plated dresser sets, 
perfume trays and photo frames; also 
items in sterling silver; commission 
basis; automobile preferred. V. Lollo, 20s 
Lafayette St., New York. 

WANTED, a fine watchmaker to take 
charge of my repair department; no need 
to apply if not exceptionally good: top 
salary; Wisconsin City; must do gold 
soldering. Address “J., 6655," care 
Jewelers’ ' Circular- -Keystone. 


WANTE D, oy tent, reliable watch- 
maker who can also do light jewelry 
repairing; send references, photo and 
state salary in first letter; single man 
preferred. Leonard’s, Jewelers, Mount 
Airy, N. Cc. 


WANTED, a first class repair man and 
diamond setter; Mid-West city, 300,- 
000 population; permanent position, 
Address “R., 6601,” care Jewelers’ 
Circular-Keystone. 


WATCHMAKER WANTED with trade 
shop experience, to handle Swiss and 
American watches of all makes ; must: be 
able to vibrate hair springs; steady em 
ployment for the right man Broadway 
Watch and Jewelry Co., Box 451, 
Wichita, Kansas. 

WANTED AT ONCE diamond setter o1 
combination man good on diamond set- 
ting; state salary expected, references 
and complete information in first letter 
permanent position, ideal working con 
ditions. Friedmans’ Jewelers, Savannah, 
G jeorgia. 


F ST CLAS S, young, combination 
4 aukenaian jeweler and engraver; 
permanent position in good Florida 
city; must have good character; state 
salary, nationality and experience. Ad- 
dress “D., 6664,” care Jewelers’ Circu- 
lar-Keystone. 

YOUNG MEN, few years’ experience with 
following among retail jewelry stores 
in New York and New Jersey, to sell 
line of gold and novelty jewelry; good 
opportunity ; state age, experience and 
references. Address “J., 6669,” care 
Jewelers’ Circular- Keystone. 


WANT ED, expert combination man, en- 
graver and watchmaker; good salary; 
moderate living cost; finest climate in 
the world. Write M W. Davis & Co., 
Nevada's Finest Jewelry Service, Union 
Pacific Time Inspectors, Las Vegas, 
Nevada. 


ENGRAVE ‘R WANTED > by one of the 
South’s largest jewelers; must be first 
class man on inscriptions and mono- 
grams; state nationality, age and salary 
wanted,-.also send references in first 
letter. Address “C., 6546," care Jewel 

ers’ Circ aor -Ke eystone. 


SALESMEN ; two experie nced men wanted 
for Sere and Middle Western terri 
tories, by well known firm featuring 
diamond rings, wedding rings and 
mountings; write full particulars Ad 
dress “B., 6553,” care Jewelers’ Circu 
le ar-Keystone. _ “ 

SALESMAN with knowledge of chain line 
fully acquainted with jobbing trade, 
East and Middle West; attractive sal 
ary plus commission basis for the man 
who produces results; state full details 
Address “P., 6567," care Jewelers’ Cir- 
cular-Ke »ystone 

SALESMAN, we have opening in select 
territories, not including Middle 
West, to sell for a manufacturer; 
platinum diamond line; also mount- 
ings; one with following among 
better class of trade; all replies con- 
fidential. Address “K., 6624,” care 


Jewelers’ Circular-Keystone. 
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WANTED, experienced watchmaker, 
familiar with position rating and railroad 
inspection work; must be capable of 
waiting on trade; oid established credit 
store in Chicago; position permanent; 
state salary, qualifications and refer- 
ences in first letter. Address “B., 6636,” 
care Jewelers’ Cire ular-Keystone. 

EXPERT ENGRAVER, preferably one 
who is also either a jeweler or a 
watchmaker; permanent position; 
reply stating age, experience, refer- 
ences and salary expected. M. A. 
Green, 117 Bank St., Waterbury, 
Conn. 

WATCH SALESMEN; a reputable watch 
house with a fine line has a few selec 
tive territories open to good producers 
with a following amongst the bette 
jewelers; state references and qualifica- 
tions in first letter; all replies confiden- 
tial. Address “K., 6583,” care Jewelers’ 
Circular-Keystone. 


YOUNG LADY competent to take full 
charge wholesale jewelry office, 
Maiden Lane, New York; no use ap- 
plying if not experienced; state ex- 
perience when answering. Address 
“E., 6577,” care Jewelers’ Circular- 
Keystone. _ 

WANTED, AMBITIOUS YOUNG MAN to 
call on the retail jewelry trade and de- 
partment stores in New York city and 
surrounding territory with an _ estab- 
lished line of watch bracelets; a real 
opportunity for the right man; all re- 
plies confidential. Address “F., 6579,” 
care Jewelers’ Cire ular-Keystone. 


SALESMEN WANTED; two positions 
now open to established salesmen 
who can sell easily marketable and 
attractive line of ladies’ and gents 
stone rings; one for Middle West 
and one for New York area. Address 
*A., 6542,” care Jewelers’ Circular- 
Keystone. 

SALESMEN for choice territory to repre 
sent us on a 15 per cent commission 
basis; artic'es are strictly a high grade 
jeweler’s line of flat leather goods made 
only of the expensive leathers, where 
high quality is a factor; your associated 
lines must be relatively as good if we 
are to be interested in you; every de 
tail in your first letter. Leather City 
Products Co., Salem, Mass. 

WANTED, an experienced silverware 
and giftware salesman, 28 to 40 
years of age; clean record; capable 
of representing one of the leading 
manufacturers; all New England 
States; a real opportunity for a reli- 
able sales producer. Address “I., 
6672.” care Jewelers’ Circular-Key- 
stone. 

SALESMAN WANTED by a New York 
jobber of reputation, selling a popular 
line of American made_ watches, gold 
rings and diamond wedding rings; I 
have an interesting proposition for a 
man with a following who can show 
results; will also supply car; no objec- 
tion non-conflicting line; write fully 
stating experience and territory cov- 
ered. Address “A., 6575,” care Jewel- 
ers’ Circular-Keystone. 

THALHIMER BROS., Richmond, Va.. 
require the services of a buyer of 
fine jewelry; Thalhimer’s will open 
an exclusive jewelry store in con- 
junction with their exclusive Stieff 
and other fine silverware; Thal- 
himer’s are seeking a buyer and 
manager for this new shop, a man 
with personality, executive ability. 
and experience in the buying and 
selling of merchandise of this char- 
acter; the opportunity is excep- 
tional; the location adjoining main 
store is of the best, with frontage 
and window display of sixty feet; 
before final plans are completed, 
we wish to have the advice of the 
man we seek. Apply by letter to 
Irving May, Thalhimer Bros., Rich- 
mond, Virginia, giving full details 
as to age, experience, ete. 
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HELP WANTED—Continued FOR SALE, established 22 years, jewelry BARGAINS; one dozen assorted 0 to 18 

















— _ well < ar only jeweler in town size round nickel bows, 2lc dozen; needle 
: cil » SP A PEIIERITY< aenientann : of 2500; plenty of repairing, opening files, four assorted, 39c; American fin- 
SALESMAN WANTED; experienced and for optician; will rent building and ished balance jewels, mixed lot, three 
ene —- to ~— sent . long e a fixtures and reduce stock. Address dozen, $1.49; strap watch second hands, 
reer 8 mg poy ‘the eo A ee | F. A. Svejkovsky, Yokon, Okla. dozen, 12c; aluminum material! tray free 
je > ’ > e »§ qomnnenmnst - = ri . . areai ~ . > 
Middle West and South; good opportun- | JEWELRY AND OPTICAL STORE, pi Be a! aoe prog man 
ity. Address ‘‘S., 6603," care Jewelers’ established 12 years; living apartment Noll Buildine. Fort Wayne ina is 
Circular-Keystone. above; low rent, suburb of Philadelphia ss 5, sisi ’ 
= . no competition; illness reason; $2,500 
LEARN watchmaking, engraving, jew- required. Address ‘A., 6518,"" care 





elry repairing, diamond setting; Jewelers’ Circular-Keystone 


constant demand for our graduates; MODERN RETAIL JEWELRY STORE, Business @pportunities. 











y > actic s established 25 vears, in thriving city x 
complete, thorough, practical, in- Westchester: buyer must be prepared Minimum charge (25 words) $1.50 
tensive job-training in today’s to pay all cash; good will $7,500 plus Additional words, 5 cents a word 
methods on actual work; start any about $20,000 stock; wonderful oppor- = = ——— 
time, moderate tuition. Write for oe oh: aan gaa 6 1 Roe — EVE RY EFFORT is made by The Jewel- 
Free Book and learn how to get this 6551,” care Jewelers’ Circular-Keystone ers’ Circular-Keystone to keep its adver- 
Master Traini Chic sch 1 of , tising columns clean Advertisers under 
aster raining. \nicago Schoo! o OWNER'’S IL, LNESS necessitates sacri- Business Opportunities, etc., must furnish 
Watchmaking, 641 Ashland Block, fice of well-established legitimate retail trade references. Announcements must 
Chicago, Ill. credit jewelry — store n prosperous pass the striot censorship requirements of 
nicanmpaatin Southwestern city of 150,000 popula- The Jewelers’ Circular-Keystone. 
WANTED AT ONCE a Southern man for tion; store completely stocked and e acare erues — ; Raoes 
the South, to take full charge of my equipped and doing good business now WOULD I L R¢ HASE small retail jewelry 
repair department, in jewelry store; you offers truly exceptional opportunity for business in New _England, tor perma- 
to furnish all material; I'll furnish bal- capable, experienced man with c apite il nent location. 25 Munroe St., North- 
ance excepting too’s; will give you all no promoters. Address “L., 5672,” care ampton, Mass — 
the watch and clock repair receipts in Jewelers’ Circular-Keystone EDWARD R. TYLER, jewelry 1uc- 


exchange for you to do all my engraving, 


Sacea - . neer, guarantees rofit and success 
jewelry jobs and minor adjustments on clonees, guarantees ao cites 


we list stores for sale; also jewelers 








watches sold; must be Al workman : 937 C 
; seeking locatio ress 6237 Cham- 
engraver and know how to take in and Ff or Sale mi rota loc oo m : Pn 623% ham 
deliver repairs; send sample engraving, , PIE ANC, ee : — 
photo, references; will advise yearly re- Tools, Equipments, Merchandise HIGHEST CASH PRICE for surplus 
 sapend receipt. Address Y., $609, Care Minimum charge (25 words) $1 50 diamonds, watches, jewelry, old gold; 31 
Jewelers’ Circular-Keystone ssa i vears established; send trial package 
Additional words, 5 cents a word a Jor estimate. Menil Noel, 29 HL Madi 











son St., Chicago. 








SAFES, VAULTS, hereias proof “nal are 


For Sale proof guaranteed; reasonably priced. UNUSUAL OPPORTUNITY; established 
° r ; lew Y manufacturing jewelry concern desires 


Acme, 44 West 29th St., New York. 








A . an € erienced jeweler, and an exp 
Stores, Stocks and Businesses REBUILT WATCHES, American and | pore yes smen to form a corpor: itior n 
Minimum charge (25 words 1.50 Swiss; send for our price list. Standard as “N.. 6565.” care Jewelers’ C 
4 ~ a ; ik. - elie Address “N.., HD, are Jew r 

Additional words, 5 cents a word hoa h Service Co., 104 Fifth Ave., New cular-Keystone 

eg ge ' ork, 

JEWELRY AND WATCH REPAIR FOR SALE, one Mosler jewelers’ safe, 444’ ALWAYS PAID HIGHEST CASH price 
store, established over 35 years; must by 6’, with chest; also National Cash for complete jewelry stocks and 
sacrifice account of illness; no brokers Register, registering up to $99.99. George fixtures. Sell out to old reliable 





H. Miller 8 Ww 6 Ss lew York Bashlow, Central & E. Madison Aves. 

>Hi. Miller 258 W. 116th Mes } me Clifton, N. J Joseph M. Gordon, 37 Cornhill, 
u “iI . Jiri I Y¥ os 4st, Bood Op- a sae omeee Bo: M 
portunity; new fixtures, bureias ound } USED MOVEMENTS; rebuilt watches; ston, ass. 

















safe; busy section; bargain 2357 used watch material one-half new FORMERLY IN CHARGE of diamond 
Grand Concourse, near Fordham, Bronx, price; send sample of what you need ; setters department for a large manu- 
N. Y. send for catalogue. Acme Watch Co., facturer in New York city; am ina pos 
TWO-MAN SHOP, doing work for 32 | —°S. Wabash, Chicago, Ill. tion to organize a shop of skilled setters 
stores; town of sixty thousand, 160 | Rz — TOOLS for the higher grade watch for gold and platinum work ; quantity 
miles from Chicago; plenty of territory laker, from the most complete stock in and quality production Add yell ly 
to draw from; $800 cash. Address _ | the U. S. at lowest prices; mention what 6635,"" care Jewelers’ Circular -Keystone 
Mt a 1666," care Jewelers’ Circular- pom sete ae Presenter 373 Wash GANSBERG BROS., INC., will buy your 
<eystone. al Mk i Me surplus or entire stock and fixtures or 
FOR SALE, old established jewelry shop WATCHMAKER’S BENCI H, lathe three estates for cash; our direct outlet en- 
and fixtures; good repair trade and motors, staking tool, engravin blow k ables us to pay you higher prices; bank 
splendid manufacturing opportunity; and all sma'] tools, some materials fot and trade references of the highest 
reasonable ; Lineoln, Nebr Address | Swiss and American watches Mayo character. Write 37 Maiden Lane, New 
“A., 6670," care Jewelers’ Circular Jewelers, Battle Creek, Micl York. Telephone John 3454 
Keystone. eae ee SHOP EQUIPMENT, benches, polishing | AUCTION SALE the sure w ry to sell 
AN OP PORTU NI’ TY to purchase a good | dust collectors, presses, dies, drop ham- jewels Why have an ordinary sale 
paying jewelry store, well established mers, rolls, furnaces, scales, safes, bot- Have your reputation protected, get the 
trade, all work one man can do; not an | tom prices; favorable terms. Leiman | highest prices for your merchandise 
industrial town; large drawing district, Bros., 152 Christie St., Newark, N. J., | write me, no obligation. Wm. N. Johns- 
no competition; sell with or without __and 23 Walker St., New York. _ } ton, Nationalv known Auctioneer, 253 
_ Stock. C. M. Jordan, Leesburg, Va DISCONTINUED AND OLD Patterns Orchard St., Sharon Penna 
IK. / if WE »>Y 4 > : ‘ . . . es . | ro , ~ ‘Wri 
ONE MAN JEW ELRY STORE, small in sterling flatware; inquiries in- BE A LIVE W IRE JEW EI ER: ex- 
clean stock, nice fixtures, etc.; fine loca- | ° R hers. | 562 | , 
tion, Central Ohio, industrial town; all vited. abb Jewelers, Inc.. 562 | ehange your dead stock of diamonds 
repairs one man can handle; failing | Fifth Ave., New York; Bryant for desirable sizes you can sell; 
ee sacrifice fos cash For full 9-3212. check or diamonds by return mail. 
yarticulars, write “J., 6582," car ‘ et a — eames : x a= = 
pi ge en Blt le we | AMERICAN REBUILT WATCHES, com- B. C. Jaffe, 34 W. 47th St., New 
—- = ~- = . plete or movements 7 to 23 jewel, York. Phone Bryant 9-6567. 
FOR SALE, one of the best paying grades standard makes; we buy your ——— - 
jewelry stores in city of 8000 popu- | surplus watches; check by return mail INTENDING to give up business? Get 
: "Wifees fa yes : | same day as received; get our prices on cash, liberal cash, amount no object, 
lation West Central Texas, establish- | rebuilts. Klar & Winterman, 2310 Elm without delay for your entire business 
ed 17 years; reason for selling, have | St., Dallas, Texas. or part of stock; communications con- 
another store in distant part of State, | UNREDEEMED AMERICAN WATCHES ee ee eee eee 
ce q »» jewel] Elgin re ‘ lin nd cate, Frank alker roprietor. same 
cannot give both stores proper super- | i to 23 jewel Elgin, Waltham, Illinois and 7 a ae Geena: aaa es . 
Visi : d attenti ° . , - all ” Hamiltons; also diamond rings in yellow address 37 years, 610 Broadway, Brook- 
sion and attention; practically no up-to-date mountings, from $2.75 up lyn, N. Y. Pulaski 5-1798 : 
competition; jewelry sales last year write for our prices on w tele s and ARE YOU GOING OUT OF BUSINESS? 
$25,378; optical and watch repairs | d‘amonds. Nicollet Watch Co., 531 An- We pay highest cash value for entire 
$2,778; these are authentic actual _drus Bidg., Minneapolis, Minn. stock or part of jewelry, diamonds and 
+4 aa . * | FOUR 8-FT. FLOOR CASES, plate glass, | fixtures; communicate with us, it will 
figures; modern store front (foar | illuminated; one 6-ft. floor case, plate | be to your advantage; rating and ref- 
windows ) and fixtures that cost glass, illuminated; four 8-ft. wall cases: erence of the highest. order. Van 
$7,000; best corner location in city; two 10-ft. wal cases; two 6-ft. wall Praag & Co., 714 wax 6 gat eis 
is ales | cases; partitions, all birch mahogany | Established 1889 Telephone Algon- 
rent $75 per month; clean mod- finish, in excellent condition, at bargain | qu! 4-0 894-5 - — 
ern stock; will reduce diamond | price Address ‘“Penna., 6656,"" care <a ol PP OR’ FUNITY for a capable diamond 
stock to make the purchase price | ee setter to buy interest in a good going re 
$17,500; half cash, remainder in THOUSANDS OF RETAIL JEWELERS | pair and special order shop, which also 
e 7 . as recommend our modern display priced mom igh and sells wholesale; lo- 
secured note; will stand closest in- | cards, because they possess the quali cated in large Middle West city: business 
vestigation; progressive jeweler can ties that all “first class salesmen” have: is well esta blished ind is makir a good 
earn $10,000 annually; auctioneers | write for sample today and be con- profits; will t ike $2 00 to handle; failing 
and brokers save stamps. Address | vinced. Dauer Printing Co., The Larg- health reason for selling ~ idress ‘‘D., 
s § § S. Ss sst Jewelry Priced Card Manufactur 6638," care Jewe ers’ Circular-Keystone 
“ ” > ° | est Jew ry 1 1 1 
A., 6662, care of Jewelers Cireu- ers, 31 East 22nd St., near Broadway, | a —— — - 
lar-Keystone. | New York city | Continued Pade 11 


THE JEWELERS’ CIRCULAR-KEYSTONE 109 
for July, 1937 




























































































































Special Notices 
Continued fi page 109) 


BUSINESS OPPORTUNITIES—Con’t 





WE PAY MORE; before selling 
jewelry or fixtures, see us; small or 
large stock; we see you at our ex- 
pense and give bona fide cash offer; 
or send surplus stock and get cash 
by return mail; best references. 
Colmes Brothers, Room 527, 18 Tre- 
mont St., Boston, Mass. 


DIAMONDS; European cutters seek 
connection with American manufac- 
turers and wholesalers, interested in 
securing their diamonds direct from 
producers abroad. Address “M. L. 
6661," care of Jewelers’ Circular- 
Keystone. 


GET THE CASH AND MORE, too, from 
us; we have bought some of the largest 
stocks in the country; none too large 
nor too small for us to handle; all cor- 
respondence kept in strictest confidence; 
ship your dead or surplus stock to us, 
express collect, receive check by return 
mail; no obligation to accept offer, if 
unsatisfactory, but since others have 
been satisfied, you will too; bank and 
trade references upon request: wire to- 
day to have our representative call if 
you have a complete stock to close out, 
otherwise ship your surplus goods and 
receive cash. Gordon Bros., 18 Prov- 
ince St., Boston, Mass. 


YOUR SURPLUS or entire stock or 
individual pieces of diamonds, 
watches, jewelry, silverware pur- 
chased for cash at maximum prices: 
none too small or too large; write 
details, correspondence and deal- 
ings kept in strict confidence: for 
quick action send merchandise: 
check mailed same day; if not satis- 
fied merchandise returned prepaid: 
our name is known and recognized 
throughout the U. S. as synonymous 
to jewelry since 1879. B. Gutter & 
Son, Inc., 576 5th Ave., New York. 








Wanted to Purchase. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 














WANTED, one or two jewelers tabk 
floor cases: must be in good condition 
State price F. O. B. Oil City, Pa. Thomp- 
sons Jewelry Shop 


WANTED, New Century engraving ma 
chine in good order; give lowest cash 
price and particulars Address “H 
6647,’" care Jewelers’ Circular-Keystone 


SMALL high grade jewelry store in New 
Jersey, or will place jewelry concession 


with optometrist Write details, “G 
6667," care Jewelers’ Circular-Key 
stone. 


WANTED TO BUY: Small jewelry store 
with good repair business; east of 
Mississippi River; give all particular: 
Address ‘“‘N., 6651," care Jewelers’ Cir- 
cular-Keystone 


WATCHMAKER’'S LATHE and chucks, 
in serviceable condition, or damaged or 
worn if could be repaired reasonably ; 
write describing condition: will answer 
making cash offer. H. Hart, Box 96, 
Lancaster, Pa. 


SMALL JEWELRY STORE with fine re- 
pair trade; located in the East; state fuli 
particulars, Address “F., 6644," care 
Jewelers’ Circular-Keystone. 


COMPLETE ONE-MAN SHOP, oxygen 
outfit, handrolls flat and square, sand- 


blast, ringbender, benches, etc.; must 
be cheap; vicinity Ohio: describe and 
state price. Address “G., 6524,’ care 


Jewelers’ Circular-Keystone 


ESTABLISHED watch repair business 
with perhaps a small stock of jewelry; 
must stand close investigation; South 
preferred; please give full particulars 
first letter. Address “T., 6570,” care 
Jewelers’ Circular-Kevystone. 


WANTED, three, eight-foot plate glass 
floor cases, 42 inch high overall, glass 
18 inch, foot nine inch; cherry preferred, 
can use mahogany. Albert Zoellner, 
Portsmouth, Ohio. 


FROM OUR EXPERIENCE in the retail 
jewelry business, we know that very 
often it is necessary to take silver, both 
flat and hollowware, in exchange; also 
know that the average jeweler has no 
outlet for this class of merchandise 
except to the refiner at old metal 
prices; we can use this class of silver 
and will pay much larger prices than 
the old silver value; send same to us 
for immediate cash offer. Julius Good- 
man & Son, 43 South Main St., Mem- 
phis, Tennessee. 


WE WILL BUY your obsolete stock 
of men’s white gold rings; we will 
pay much more than the old gold 
prices for them; write us for details 
or send your rings to us for an esti- 
mate; references upon request. Rec- 
lamation Department, International 
Ring Co., 131 Fordham Drive, Buf- 
falo, N. Y. 











Watch Work for the 
Crade 


Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 





WATCH REPAIRING for the trade; 
quality work; fair prices: prompt de- 
livery; service that satisfies Harriso: 
F. Babcock, Certified Watchmaker, 212 
Chester-Twelfth Bldg., Cleveland, Ohio 


WATCH REPAIRING for the trade; expert 
mechanic on all sizes and makes; 
prices reasonable; quick service Paul 
Schemichen, 17 Ludlow St., Waterbury 
Conn 


HAIRSPRING VIBRATING, by Swiss ex- 
pert, flat 60¢, breguet, $1: send balance 
wheel, balance bridge. stud and Collet: 

c service. Louise Chetelat, 93 Nassau 

w York. Tel. Cortland 7-2484 





SPECIALISTS in watch repairing: work 
done by experts: satisfaction guaran- 
teed: prompt mail service Cooner's 
Watchmakers and Jewelers: 48 West 
{Sth St.. New York. 


WATCH REPAIR WORK that will be 
a credit to your reputation; effi- 
cient mail service. Standard Watch 
Service Co., 104 Fifth Ave.. New 
York. 


HIGH GRADE REPAIRING of watches, 
clocks, chronometers, chronographs, re 


peaters, hairspring vibrating, staffing, 
jeweling, repivoting, escapement adjust- 
ing, et Clyde Haves, 4015—S8l1st St., 


Jackson Heights, New York 


HIGH CLASS watch repairing for the 
trade: guaranteed results that will hold 
vour confidence at prices that are mod- 
erate: excellent references furnished; 
out of town accounts solicited: Holmes 
Protection. Haskel Melnick, 70 Fulton 
St., New York. 


GUARANTEED watch repairing (no 
cleaning machine), expert watch- 
makers; promptest service; trial 
order will convince. S. A. Peck & 
Co., 55 East Washington St.. Chi- 
cago. Tl. 
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Special Order Work and 
Repairs for the Trade. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


PENS REPAIRED FOR DEALERS; 
fountain pens, desk pens, ‘‘Vaku-um’ 
pens, pencils, etc., repaired at standard 
prices; mail all makes to one place for 
better service; est. 1904; we feature 
gold pen points and repairing. Welty 
Pen and Repair Co., 38 S. State St., 
Chicago. 








Co Let. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








SMALL LIGHT ROOM in jewelry manu 
facturing building; rent $25. M. Wasli 
koff, 44 W. 48th St., New York city. 


WATCHMAKER, JEWELER, wanted t 
rent part of store with front window, i: 
shopping center; reasonable rent. Wil- 
liam Levy, 871 Broad St., Newark, New 
Jersey. 











~ DLenal Notice 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


= 


THIS IS TO ADVISE YOU that the 
partnership of E. J. Case & Co., con- 
sisting of Edwin J. Case and Michael J. 
Murphy, which heretofore conducted a 
retail jewelry business at 1 East 57th 
Street, Manhattan, New York city, has 
been dissolved as of April 30, 1937 
Signed: Edwin J. Case, Michael J 
Murphy. 








THIS IS TO ADVISE YOU that Edwin J 
Case and Michael J. Murphy, who have 
heretofore conducted a retail jewelry 
business at 1 East 57th Street, Man- 
hattan, New York city, under the name 
of FE. J. Case & Co., have become ass 
ciated with Dreicer, Inc., which corpor- 
ation will conduct a_ retail jewelry 
business at the same place as_ that 
formerly conducted by E. J. Case & Co 
Signed: Edwin J. Case, Michael J. Mur- 
phy; Dreicer, Inc., Michael J. Murphy, 
Treas. 








Miscellaneous. 


Minimum charge (25 words) $1.50 
Additional words. 5 cents a word 


PATENT ATTORNEY secures patents 
trade-marks, copyrights; call or send 
me your sketch or model: confidentia 
advice: literature. Z. -H. Polachek 
934 Broadway, New York. 


LEARN WATCH REPAIRING by doing 
it; thorough training under expert in- 
structors. For information write 
Standard Watchmakers Institute, 111 
West 111th St., New York. 


WATCHMAKERS! increase your ability 


through the highly recommended 
books: “Rules and Practice for Adjust 
ing Watches” and “Practical Balanc: 
and Hairspring Work"; circulars free 


Walter Kleinlein, Waltham, Mass. 


DO YOUR OWN fountain pen repairs: 
conduct your own pen repair depart- 
ment; increase customer traffic in 
your store; extra revenue, extra 
profits; send 50¢ for illustrated, 
simplified repair manual; free cata- 
logue of parts and tools on request. 
Pencraft Inc., 5 Bromfield  St.. 


Boston, Mass. Dept. K. 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for July, 1937 





Abrahams, Raymond ........... 21 
a 97 
Alien, Bess, & Co., ING. ..cse8s. ] 
American Jewelers Bureau, Inc... 49 
American Store Equipment & 
Construction Corp. «2.6... 15 
American Weekly, The ....... 5 
Arch Crown Tag & Stamping Co. 99 
Art Metal Works, Inc. ......... 23 
a SNe eee ee ee 7 
Barclay, McClelland, Art Prod- 
ee A, aia a's be we we wea 15 
Bauer & Mutschler ............ 93 
Bechtel, Joseph B., & Co., Inc. .. 90 
Becker-Heckman Co. .........+-- 96 
Biltmore Hotel ..............- 82 
Blancard & Co. Puen vale 87 
Bioom, N., & SOM «2.6... .. 64 
owes ©. fs, CO. os cases ; . 100 
Boote, Edward ......... og: Oe 
Bowman Technical School ... 90) 
30x Number K., 6641 ......... 52 
Box Number X.L.P., 6671 ...... 64 
Bradley Polytechnic Institute ... 102 
Braunfeld & Mehlman ....... . 88 
EONS PO , s cas ce wee weiees 88 
Brenet Watch Co. ......... 88 
Bristol Seamless Ring Co. .... 1] 
Brogan, Byard F. ee er 90 
Bruner-Ritter, Inc. ......... 9, 13 
3russel, A. Stanley ....... ; 74 
Bulova Watch Co. . eee 16 
Camden Arteraft Co. .......... 96 
Central Wateh Co. ............ 96 
Chase Watch Corporation ...... 52 
Chicago Gift Show ......... .. 66 
Chinese Gems Co. ............ 87 
Oe re 97 
Clinton Refining Co. ..........- 55 
Columbia Refining Co. ......... 104 
Concord Silversmith Corp. ..... 65 
Cooper, F. SE ea roe P 89 
Cooper, Joseph B., & Son, Inc. 54 
ONE sas ocean owe ee 
Copeland & Thompson, Inc. 76 


Dee, Thomas J., & Co. Ss 100 
De Frece Watch Co., Inc. .. 2 SS 
Dimes, Richard, Co. ........... 88 
Dreher Bros. & Wider ‘=< 17 


Go; " oe — 52 


Drilling, James A.., 


Eastern Manufacturers & Im 





porters EMIDIE . <. 6466s. 66 
Efco Manufacturing Co. ........ 80 
Fisenstadt Manufacturing Co. 78 
Elanbee Sales Co., Inc. ........ 73 
Elgin National Watch Co. ....18, 19 
Empire Silver Co. ... oT 76 
Empire Smelting & Refining Co.. 90 
BOs. Bas COs, ING cick ccnwes 94 
a a ae oa | ee 
Ewing Bros., Inc. ....... 17 
Felsenfeld, Jack J. ............ 89 
eo Ae a ee 5 ee . 85 
Franklin, Benjamin, Hotel .... 52 
Franklin, Jules, Inc. ........... 45 
Friedlaender Co., Inc. ........ 79 
Fuller, George H., & Son Co. . 96 
Fulmer & Gibbons ....... acs 90 
Geddes & Cramer ........... 88 
Gemological Institute of America 50 
es Be. chk 5 ain widen wh ele ous 50 





THE JEWELERS’ CIRCULAR-KEYSTONE 
for July, 1937 


INDEX TO ADVERTISEMENTS 





Good Housekeeping ..... ce 65 
Goodman, Julius, & Son SY 
Cores C6. cis kcsonen 56 
Grabhorn, Charles ............ 55 
Grafner Bros. . ) arecarary 92 
Granat Manufacturing Co. .... 17 
Grau & Huber ........ ere 92 
Gruen, The, Watch Co. ....... 24 
Guarantee Repair & Plating Ser- 
VWeee «. ‘ *% saa eera Se 
Hagstoz, T. B., & Son ...... 100 
Benne cee Bo cM PEUIEE oo ce, séa-euia eaa 17 
Hall Bros. Co. .. 17 
Ee re 10-1 
Haviland, Theo., & Co., Inc. .... 98 
Bawnes, I. G., @ Cos ..ccases . 98 
Heeren & Co. ... eee re 
Heinrich & Winterling, Inc. . Qs 
EUSTON. Be. ENE. cccsctawtawe bb rele) 
menry, Freter, & Son ..c.cccccs Bi 
Hertel, Wm., & Co., Inc. ..... 89 
Heyman, Oscar, & Brothers ... 16 
Hieg] & Hlavatsch eee 90 
Hillegas, C. F. ard Wace aha 92 
Hoke, Inc. .... fc Fo te a ae 88 


International Silver Co., 
Inside Front Cove) 


Jenkins, J., Sons Co. .......<.. 95 
Jewelry & Cutlery Novelty Co. 53 
Joyce, Walter J. aid 86 
Bann, b. & BM... & Co. . 20 ceiies 42 
Kaplan Engraving & Manufac- 
tormae CoO. . .scesces er 95 
Kaplan, Lazare, & Son, Ine. 14 
Kastenhuber & Lehrfeld .. 102 
Katz & Ogush, Inc. ........ ve 3 
Kauffmann, Frank ...... eae 
Keystone Jewelry Mfg. Co. .. 93 
Keystone Silver Co., Inc. .... 90 
mieer. ©. A.. Co: 2c ceweuss 17 
Kirk-Rich Dial Corporation 97 
Kirkpatrick, Arthur H., Inc. .... 43 
Kohner, Max ......... 95 
Kraysler, J. & M., Ine. . i R9 
Kreisler, Jacques, Sales Corp. .. 6 
Kuri, H. . i aati 102 
Landaw Brothers ......... 92 
Lees & Sanders, Ltd. .... .. 104 
Lelong, L., & Bro., Ine. ..... 102 
Lenox, Inc. ...... ohare ee 98 
Levys, Christie & Co. ...6icccccae Bt 
Lindemenn, W. E. ......... .. 98 
Little-Jones Co., Inc. ........... 78 
Manchester Silver Co. .. 32 bgh, Cee 
Mandelbaum, Jacques, Inc. ..... 14 
Massachusetts School of Optom- 
etry. Inc. are anata aaa a o- 2a 
jE ere are ee ee ee ME 
McRae & Shaw ee aero 96 
Merchandise Mart mee . 69 
Mikimoto, K.......Inside Back Cover 
Morris, Norman M. ......... 87 
Pemtne, S., @ Gee sa sidiidncwee us 87 
National Cash Register Co. se 
National Gift & Art Association. 71 


National Jewelers’ Mutual Fire 
preuranee CO. ci.wcs nce cascces 84 
New Haven Clock Co. ‘ 


111 


Newall Manufacturing ¢ 
New York Gift Show 
Noble, F. H., & Co. 

Nye, William F., Inc. 


Oneida, Ltd. ....Outside Back ( 


Optical Journal & Review 


Pairpoint Corporation 


Period Art Reproductions, Ine. 


Philadelphia College of Horology. .! 


Phillips, Geo., & Co. 
Pierce Watch Co. 
Pitcairn, Wm. S., Corp. 
Pittsburgh Plate Glass ¢ 


Raymond Watch Co. 

Reed & Barton Corp. 

Rifkin Co. Dae aaa 
Rosenthal China Corp. .... 
Royal Dial & Refinishing Ci 


Sauer, A., & Co. 
Schagrin, Esta 
Schick, Harry C., Ine. 
Schofield Co. .... 
School of Mechanical Optics 
Schultz, A. G., Co., Ine. 
Sherman Hotel 
Sickles, Louis 
Simon Bros. 
Simons Bros. Co. ; a 
Smith, L. C., & Corona 

writers, Inc. or 
Smyth, Albert S., Co., Inc 
Solky Bros., Inc. 
Special Notices, 

106, 107. 108, 

Stieff Co., Ine ; 
Straub, Paul A., & Co., Ine. 
Supreme Tag Co. 
Swartz & Co. 


Tavannes of America, Inc 
Tharaud, Justin, Inc 

Ts hantre, John A 

Tuttle Silver Co 


Vernon-Benshoff C« 


Wadsworth Watch Case C 
Waldorf-Astoria, Hotel 
Walker Watch Corp. 
Wallace, R., & Sons Mfg. ¢ 
Want Advertisements, 
106, 107, 108 
Watch-Motor Mainspring C 


) 


Wedgwood, Josiah, & Sons, Inc. 


Weidlich Brothers Mfg. Co. 
Weidlich Sterling Spoon Co 
Weinhaus, Samuel, Co. 
Weksler & Goodman 

Wells Manufacturing Co. 


Westerman Manufacturing C¢ 


Western Clock Co. 
Whitelaw Brothers 
Widow’s Mite Patent C 
Wilson Sales System 


ot ere 
Zirnkilton, F. X. 


} ,. 


Inc. 




















commen am 


Convention of N.W.].A. 
(From page 60) 


ncreases in old forms of taxation and the addition of many new forms 
»9f taxation, and 

WHEREAS: Any mark-up on jewelry must fully recognize the small 
unit of sale and heavy costs of mark-downs and obsolescence, therefore 
ye it 

RESOLVED: That we do not consider that any fair comparisons may be 
irawn between the costs of distributing jewelry and the costs of selling 
‘ther lines carriéd by the wholesaler which involve a larger unit of sale 
and little obsolescence and believe any decreases in mark-up could not 
fail to result in disaster. 


A resolution covering the problem of drop shipments 
by manufacturers on behalf of wholesalers, was also 
drawn up and adopted: 


WHEREAS: It is the function of the wholesaler to warehouse and 
arry in stock adequate quantities of regular lines of merchandise suff 
ient for the needs of his retail customers and 
WHEREAS: Manufacturers advise that certain wholesalers with un- 
isual frequency ask them to make shipments direct to the retailer such 
shipments being of small quantities of regular standard merchandise, 
therefore be it 

RESOLVED: We recommend to all of our members that they recognize 
it is their responsibility as wholesalers to carry stocks ample to properly 
supply the needs of their trade, and we suggest by so doing it will be 
innecessary for them to ask manufacturers to make direct shipments 
to the retail trade except in emergency or in the case of merchandise 
of such style, design or pattern as may not be customarily carried in 
stock by the wholesaler. 


Chairman J. G. Swartchild led a general discussion 
of conditions surrounding the distribution of watch ma- 
terials and jewelers’ supplies. Those present took an active 
part in the meeting, expressing their views on numerous 
topics of current interest. 

As a result of the talk given by William D. McNeil 
and Mrs. June Hamilton Rhodes on the Jewelers’ Pub- 
licity Campaign, the following resolution was presented 
at the closing session and was adopted: 


WHEREAS: your Committee is of opinion that the wholesalers should 
make an effort to contribute $15,000 this year, now therefore, be it 

RESOLVED, that the President of this Association forthwith appoint 
i committee of five to effect the above purposes, with authority to work 
nut a plan and scale of recommended contributions from wholesalers of 
jewelry, and to assist the Jewelers’ Publicity Committee in the collection 
f these contributions, and to cooperate with said Committee in every 
way to effect its purposes and program 


Work of Jewelers Vigilance Committee 
(From page 77) 


a careful reading of tbe fine print underneath disclosed that such points 
were ““Durium Pen Points,’’ which is a trade mark used by a certain 
manufacturer for steel pens plated with 14 Karat Gold, and as put out 
by such manufacturer, are not marked with the figure “14” nor with 
the karat mark. The Committee wrote the advertiser, who replied it 
had not been their intention to mislead in their advertising, and that in 
the future, they would use illustrations properly descriptive of the prod- 
icts offered. 
* * * 

One of New York’s leading department stores used the description 
“Simulated Gold” in advertising certain charms. The Committee wrote 
the advertising manager of the store, pointing out that in its opinion, 
the term ‘Simulated Goid’”’ is misleading to the average member of the 
public. In reply, the Committee was advised that the articles. so 
described were actually plated with gold, but-that the plate was so thin 
that the store hesitated tc call them “Gold Plated.” The Committee 
was assured of the advertiser’s cooperation, and advice was requested as 
to the proper a to be used for articles of this t?pe. The 
Committee suggested “Gold Wash” or ‘‘Gold Flash,’’ and it has been 
noted that in several instances, the latter term has been employed by 
this advertiser in subsequent copy. 

. * 


Complaint was received that a jobber of certain religious goods was 
mounting medals made of sterling and plated with a thin electro plate 
of gold marked “Sterling” on the back of the article itself, upon a card 
reading “Genuine Marcassite 24 K.G.P. on Sterling Silver.” As a 
description of this type is objectionable in several ways, a sample of the 
product was secured, and a letter then written to the seller outlining the 
Committee’s objections. Prompt assurances of cooperation were re- 
ceived and an agreement to discontinue the use of the mark in question. 
In the course of discussions with this advertiser, it developed that he 
also sells rolled gold plate and gold filled merchandise, and was unaware 
that any standards had been set up outlining the correct marking for 
such products. Accordingly, suck matter was fully explained to him, 
and a copy of Commercial Standard CS47-34 placed in his hands. 


Complaint was made that a manufacturer in stamping “42 BAnr.” 
on certain merchandise, used a die in which the letter “‘P” was not clear 
and distinct, the resultant mark in certain instances looking like “G.F.”; 
also that this merchandise was mounted upon cards bearing the legend 

“12 K.G.P.”” On taking the matter up with the manufacturer, prompt 
issurance was obtained that more care would be exercised in its stamp- 
ing of its products to insure clear legibility of the mark in all instances, 
and on the Committee pointing out that under the National Stamping 
Law, the terms “gold filled,’’ “rolled goid plate,” ‘“‘gold plate’ and 
“gold electro plate” must be spelled out in full on cards or all accompany- 
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ng boxes, packages or literature, the manufacturer likewise agreed to 
eliminate all abbreviations in future, except upon the article itself. 


An upstate retailer wrote the Committee that a department store in 
his town was advertising “Simulated Yellow Gold and Platinum Rings.” 
The Committee wrote the store, and although it has received no ac- 
knowledgement of its letter, compl: 1inant advised shortly thereafter that 
in subsequent advertising, proper descriptions had been used by the 
store in question. 

* aa o 

An out of town retailer wrote the Committee that he had been offered 
metal trays stamped “Irish Silver,’’ which obviously contained no silver 
at all. The Chairman got in touch with the manufacturer, who at first 
maintained his right to use of said name on the ground that he had 
a trade mark therein, and also had copyrighted certain designs. The 
objections of the Committee to the use of a term of this sort, the possi- 
bilities of misleading the public, and the rulings of the Federal Trade 
Commission in similar situations were laid before the manufacturer, 
with the result that definite assurances of cooperation were secured, 
and written agreement that no mark containing the word “Silver’’ would 
be used on any articles of this character which may be made in futyre. 

* 


The terms “Simulated Gold” and “Simulated Silver’ were used hy a 
Fifth Avenue Department Store to describe articles made of materials 
resembling gold and silver in color, but containing no precious metal. 
After considerable discussion with the advertising manager, who at first 
was somewhat loath to abandon use of the language in question, the 
store agreed to follow the Committee’s suggestions, and in future copy, 
referred to articles of this character as “Of Golden Color,” ‘‘Look Like 
Gold,” or “Having Appearance | of | Silver.” 


Recently, there was called to “a ‘ieeaeiuiiia s attention a watch case 
made entirely of karat gold, with the exception of an inner movement 
holder or insert which was made of base metal, soldered to the inside, 
and so placed as to be discernible only when the case was opened up. 
On the back, the case bore the mark ‘14 K Solid Gold.” A_ similar 
mark appeared upon the inside of the case, and in slichtly smaller ty 
there was stamped upon the insert itself the legend “Base Metal.” The 
Committee voiced its opinion to the manufacturer that the case was 
improperly marked. The product was withdrawn from the market, and 
wherever possible, the manufacturer called back the cases he had sold, 
removed the base metal insert, and substituted one of 14 Karat Gold. 
He has assured the Committee no more cases of this character will be 
made by him. To prevent any such practice as this becoming prevalent, 
the Committee is contacting all watch case manufacturers, calling the 
matter particularly to their attention, and requesting their cooperation. 


In advertising a new patented chromium plating process, same was 
described as “Cobalt Bright Nickel Platinum.” thus suggesting the 
process produced a platinum plate. The Committee wrote the advertiser 
(a licensee of the process) asking that thev discontinue the use of such 
descriptive term unless platinum was actually used in the process. The 
advertiser said that such term had been used in only one or two ad- 
vertisements and had been discontinued, but asked the views of the 
Committee on the proper wording to use in future advertisements. After 
several discussions on the subject, wording acceptahle to the Committee 
was adopted, and the Committee was assured of their earnest desire to 
co-operate in the future. 





Watchmakers Certified by HIA 
WasHIncTon, D. C.—At a meeting of the Examining 
Board of the Horological Institute of America, held here, 
on June 21, certificates were granted to the following 
watchmakers who have successfully passed the Institute’s 
examinations. 


CERTIFIFD WaATCHMAKER 
NAME ADDRESS EMPLOYED BY 
Jacob L. Hagelow...Elgin, Ill. ........ Student at Elgin College 
Walter M. Reich.... Decatur, Ill. ........ R. M. Martin 
Stuart Wallace .....Dallas, Texas ...... Ben Morris Jewelry Co 


Junior WATCHMAKER 


James B. Drummond. Peoria, Ill. ........ Student at Bradley Inst. 
Merwyn Johns reeeee ee | See Student at Elgin College 
William E. Nygren.. Port Orchard, Wash.. 


Clyde J. Pecotte..... Hornell, N. Y.......A. McHenry Co. ; 
Nils H. Ruud.......Jregon City, Ore....Buermeister & Anderson Co 


200 Attend New Hampshire R.].A. Convention 


Newcast_e, N. H.—More than 200 jewelers, trade 
representatives and guests attended one of the most de- 
lightful conventions of the New Hampshire R. J. A., at 
the Wentworth-by-the-Sea, here, June 22 and 23. Every 
provision was made for the entertainment of the guests 
and the sessions were most beneficial. Officers reelected 
are: George W. Stuart, Concord, president; Robert A. 
DeMontigny, Nashua, vice-president, and Addie Fiske 
Goodell, Epping, secretary-treasurer. 

Principal speakers were: William D. McNeil and 
Wilson A. Streeter, A. N. R. J. A. president and vice- 
president, respectively; Howard L. Carpenter, past pres- 
ident of N. W. J. A.; Thomas J. Fagan, U. H. A. pres- 
ident; Eliot Carter, Portsmouth manufacturer, and 
Bartley J. Doyle, vice-president of THE JEWELERS’ Cir- 
CULAR-KEYSTONE. 
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“The Gem of the Ocean’ 








San Francisco, 


209 Post St. 





Since 1894, the MIKIMOTO seal on every necklace or bracelet has been 
your safeguard—your guarantee of quality—your guarantee that every 
MIKIMOTO PEARL has been developed and cultivated in the living 
oyster of the MIKIMOTO Pearl Colony in Japanese waters. No gift 
could be more appropriate or acceptable than exquisite MIKIMOTO 
CULTIVATED PEARLS—treasures of loveliness, priced within the reach 
of all. Display a fine selection of these beautiful Pearls, and enjoy the 
increased business that is to be had. 


If a visit to one of our offices is not con- 
venient, we invite your inquiry by mail. 


K MIKIMOTO 


By \ To 


Warrant of M Their Majesties 
Appointment of Japan 
Chicago, New York, Head office: Branches: 


55 E. Washington St. 630 Fifth Ave. Ginza, Tokyo Kobe, London, Paris, Bombay 
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51% 1 MORE DOLLARS IN 1937 


By far the Creatoat Campaign in the mye eed 





